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The CABA Mission 

The Chesapeake Automotive Business Association is a not-for-profit 501(c)6 trade 
association of aftermarket businesses in Maryland, Delaware and Washington, DC. 
CABA is dedicated to the development of locally owned auto repair & tire service cen-
ters, their jobbers and the aftermarket professionals that supply them. The focus of 
CABA efforts are on programs and services that enhance our members’ competitive 
skills, lower their business operating expenses and help them attract, motivate & 
keep the best employees. In summary: CULTIVATING EXCELLENCE! 

November-December, 2015 

Sally Ernst is Retiring…………                     Pat Moog is returning……... 

Our Facebook URL is http://www.facebook.com/cababiz1. 

This makes it easier for our “friends” and the world in general, to “like” us and to see 
what is going on. CABA board member Greg Weller has created our site and keeps it 
interesting with articles, photos and up-to-date information on all of CABA’s events. 
Likewise, members can, with one click, get an update on regional meetings, CABA 
events and more. There are quick links to the credit union and CABA-endorsed ser-
vice providers. Check us out! 

                                                      CABA on Facebook 

Sally Ernst, after 28 years of dedicated 

and wonderful service to CABA mem-

bers, is retiring this coming March. Sally 

will oversee our 2016 Oyster Roast in 

March, so that will be a great opportunity 

to thank her for her outstanding care and 

Loyalty to the Association and members. 

  

 

 

 
 
 

 

 

 

 

 

After serving credit union members for 

21 years and temporarily moving to 

Destinations Credit Union, Pat Moog is 

returning to CABA to fill Sally Ernst’s 

shoes. CABA members can rest as-

sured that the Association will continue 

the high standards of service set by 

Sally. Pat has always been a “people 

person” and has that same dedication.  

 

http://www.facebook.com/cababiz1


CABA is online at www.caba.biz & www.facebook.com/cababiz1 

www.carcare.org 
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CONTACT CABA FIRST FOR 

THESE BUSINESS NEEDS 

 

 

 Employee Retention Health Benefit 

 Maryland State Inspection forms 

 Vehicle & personal loans from AAEFCU 

 Shop Management Mitchell1 & Snap-On 

ShopKey 

 Identifix technical hotline 

 Technical education 

 Management education 

 Electricity & Gas group-buying service 

 Health Savings Accounts with AAEFCU 

 Waste recycling services 

 Custom-printed business forms 

 Stock business forms 

 Calendars 

 Plastic parts bags 

 Printer ribbons 

 Stickers (warranty, core, etc.) 

 Savings & Checking Accts with Destinations 

 Cash investment CDs from Destinations 

 Business Insurance 

 HR Management Services/Payroll 

 Check Guarantee 

 Credit Card Processing 

 Broadband Internet/Telecom 

 Website design/hosting 

 Uniform Rental 

 Mystery Shopping with Sales Training 

MEMBER NEWS is a regular feature of the CABA Newsletter intended to relate 
recent news about CABA companies & our local industry people particularly 
concerning awards, obituaries, mergers & personnel changes. Anyone with 
news should send it to sal@caba.biz. 
 

Welcome new members: Max Finkelstein, Inc. and Destinations Credit Union. 
 

Congratulations to CABA Member Choisser Import Auto Services in Davidson-
ville, MD, who received the 2015 Award of Excellence for Customer Service 
from the Council of Automotive Repair Association. 
 

Best wishes to Sue Davidson of B&L Sales who had 2 surgeries and is now 
back to work. Likewise, best wishes to CABA Board member Ralph Schissler, 
who underwent hip replacement surgery in early November. And welcome back 
Buzz Battaglia of Salvo Auto Parts. Stay well, Buzz! 
 

Our sympathies go out to Mike and Leda Kress of Marlboro Tire & Auto for Le-
da’s mother, who passed away . 
 

Do you know of any business owners who should be members of CABA? Call 
our office with their names. All aftermarket companies should be participating in 
CABA’s legislative agenda and, at the same time, enjoying the many financial 
benefits available to them through the Association. To accomplish our motto: 
“doing as a group what each cannot do individually,” CABA needs everyone 
involved. helping your own business at the same time. 
 

 Members Can Benefit: 

Savings, CDs & Loans 

New/Used Vehicles  

Home Equity and Mortgages 

Personal Loans  

For the latest savings and loan 
rates visit the Destinations credit 

union 

website at 

www.destinationscu.org 

For more rates, call  

410-663-2500  

8767 Satyr Hill Rd 

Parkville, MD 21234  



2016 HSA Account Limits                                                                                                                                        Page 3                                                                              

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Bridgestone Americas has announced it will acquire Tire-
Connect Systems, a software company that supports tire 
dealers and distributors in North America (primarily Cana-
da) with a turn-key, online tire sales tool featuring e-
commerce capabilities. The acquisition, which is expected 
to close within 30 days of this announcement, will allow 
Bridgestone, its dealer network and distributors to better 
meet the needs of today’s digitally minded consumers by 
providing a simple and fully integrated tire buying experi-
ence from online to in-store, the company says. 

The TireConnect software tool allows dealers to get full 
credit for online tire sales, while also remaining in control 
of their inventory, pricing and labor/installation costs. A 
“plug-and-play” solution, the TireConnect tool works with 
Bridgestone dealers’ current websites, providing a seam-
less research and purchasing experience between con-
sumers and their preferred local dealers, the company 
says. The tool also improves efficiency, saves time and 
delivers enhanced speed-to-market for dealers and distrib-
utors, according to Bridgestone. 

Founded in 2012, TireConnect offers a unique B2B and 
B2C online tire sales solution to more than a dozen cus-
tomers with nearly 600 points of sale across Canada and 
the U.S. As a result, Bridgestone will expand the reach of 
the TireConnect software platform to more dealers. The 
Bridgestone TireConnect online sales and e-commerce 
solution will be available to Bridgestone dealers and dis-
tributors in the first quarter of 2016. 

Bridgestone Acquisitions October 26-27 (from Aftermarket News) 

Bridgestone Americas Inc. and Pep Boys today an-
nounced that Pep Boys and Bridgestone Retail Opera-
tions LLC (BSRO), a wholly owned subsidiary of Bridge-
stone, have entered into a definitive merger agreement 
under which BSRO will acquire Pep Boys in an all-cash 
transaction for $15 per share, or approximately $835 
million in aggregate equity value. This represents a pre-
mium of 23 percent over Pep Boys’ closing price of 
$12.15 on Oct. 23, 2015. 

The acquisition accelerates the global growth strategy of 
Bridgestone Corp., one of the world’s largest tire and 
rubber companies and parent of Bridgestone Americas. 
Pep Boys will add approximately 800 locations to 
BSRO’s nationwide network of 2,200 tire and automotive 
service centers, which operate under the Firestone 
Complete Auto Care, Tires Plus, Hibdon Tires Plus and 
Wheel Works brand banners. The acquisition represents 
an immediate nationwide expansion of more than 35 
percent for BSRO. 

The transaction is expected to close in the beginning of 
2016. Following completion of the transaction, Pep Boys 
will be wholly owned by and operate under BSRO. Pep 
Boys’ stock will no longer trade on the New York Stock 
Exchange. 

 

 

http://www.bridgestoneamericas.com/
http://www.bridgestoneamericas.com/en/index.html
http://www.pepboys.com/


 Support the vendors who support 
the Association and therefore sup-
port you! 
 

These programs have been chosen 
by the Board of Directors for their 
cost savings and especially for the 
service level that they provide. 

 

 

 

 

 

 

 

 

 

CABA Services Directory                                                                                                                                        



CABA Education Calendar Page  5 

The CABA Education Calendar is intended to present a comprehensive list of skills, management and technical classes of value to owners, managers, 
counter/sales professionals and technicians in Maryland, Delaware and Washington, DC. Any education provider including parts jobbers, manufactur-
ers, associations, community colleges, education professionals and more are invited to submit their listing information (see below for format needed). 
Submit class information to CABA via email sal@caba.biz at least one month in advance of the scheduled beginning date of each class. 

CABA is online at www.caba.biz & www.facebook.com/cababiz1 
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 CABA members are eligible and former AEFCU 

Members are now... 

Destinations Credit Union Members! 

NEW & USED CAR LOAN RATES 

REMAIN LOW! 

RATES AS LOW AS 1.99% 

Refinancing your current loan may lower your monthly 

payment or shorten the period of your loan. 

Buying a Car Soon? Want to refinance at a lower 

rate? Get A Great Rate From Your Credit Union! 

Call our office: 410-663-2500  

Visit our web site: www.destinationscu.org 

Or visit our main office:        8767 Satyr Hill Rd 

                                           Parkville, MD 21234  

 

 

 

 

 

 

                              Destinations Loan Rates  

Type of Loan                   Term                          APR as Low As:* 

New or Used Auto/Truck Up to 60 months     1.99%** 

                              61 to 83 months     2.49%** 

                              Up to 84 months     2.99%** 

Other Secured                    Up to 60 months     5.75%** 

(Motorcycle, boats, etc) Up to 120 months    6.75%** 

Home Equity Line of Credit         Prime minus 1% (4% APR Floor) 

(80% Loan to Value ) 

Home Equity Fixed Loan     Up to 7 yrs.                 4.99% 

(80% Loan to Value )           Up to 15 yrs.               5.49%                         

Signature (Personal) Up to 60 months       10.50%** 

                              Up to 120 months      11.50%** 

Overdraft Protection                       10.50%** 

MasterCard               Revolving          9.50% 

MasterCard Credit Builder Revolving          9.50% 

Share Secured           Regular IRA Dividend Rate + 3% 

Mortgage    30 and 15 year fixed and ARMS       Call for rates 

* Rates based on credit history and may be higher  

** APR reflects 1/4% discount for Automatic Payment Transfer or      
Payroll Deduction 

Add 1/4% back if repaid otherwise   

Interest rates are subject to change without notice.  
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“Click here” The url is: http://www.doverspeedway.com/buy-tickets-2 

http://www.msgapp.com/ct.aspx?cid=96618&l=ea55182e-7c04-4b28-aa46-37792fdd78f6&caidrid=52467060-6490866-908e03f7-2a58-4b31-a40f-490dcc5e7f29
http://www.msgapp.com/ct.aspx?cid=96618&l=1dee7d62-27c2-47c6-9f33-2c85da342590&caidrid=52467060-6490866-fbfaa13d-f38e-4004-950b-e5f7d1cc931a
http://www.msgapp.com/ct.aspx?cid=96618&l=9c7442c2-184e-4d8d-9cb0-b16a3a9b2a03&caidrid=52467060-6490866-2355f6f3-b377-449b-9191-a59f41164f4f
http://www.msgapp.com/ct.aspx?cid=96618&l=cf0ac9ba-4b31-4b7c-b3be-c83747c152c8&caidrid=52467060-6490866-50acad25-7e7f-4e57-9207-1c1da1f98ea7
http://www.msgapp.com/ct.aspx?cid=96618&l=ecd15164-1b5e-4a1d-b635-5c2fae970305&caidrid=52467060-6490866-4b9c83e8-9408-4036-bf37-ce701cb11ddc
http://www.msgapp.com/ct.aspx?cid=96618&l=ae7acc3b-91cb-482d-9bfd-7f185cfb9665&caidrid=52467060-6490866-009733bb-cd0a-4ec5-b04d-0269433dd98b
http://www.msgapp.com/ct.aspx?cid=96618&l=70103b9b-26cf-4987-abd3-afd1a04a7742&caidrid=52467060-6490866-9ebe186c-bd60-4161-a50a-07142809e568
http://www.msgapp.com/ct.aspx?cid=96618&l=b00d0f94-211f-4385-9d5a-3a55fb457a1a&caidrid=52467060-6490866-25cd7e08-763c-4c51-a57b-41dbb137c8bd
http://www.msgapp.com/ct.aspx?cid=96618&l=3c4021ee-35ab-415f-a16b-a0e7b8ae7f46&caidrid=52467060-6490866-89ffba74-aefc-4242-9bc0-f341d3e2b7cd
http://www.msgapp.com/ct.aspx?cid=96618&l=4e330aa1-137b-4671-aab0-e5873bd2ebaf&caidrid=52467060-6490866-f10566c7-962a-4415-94e2-6c5c7473ddea
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SAVE THE DATE! 
 

March 13TH, 2016 
1:00 PM—5:00 PM 

 

 

 

 

 

 

Martins West, Baltimore County 

PLEASE JOIN US FOR FUN, SEEING NEW & OLD 
FRIENDS & GREAT EATS! 

 

FEATURING 

 

FRIED OYSTERS 

OYSTER STEW 

STEAMED SHRIMP 

RAW BAR 

 

SLICED BLUE RIBBON BEEF TO YOUR LIKING 

SLICED HAM OR TURKEY THE WAY YOU LIKE IT 

HOMEMADE BEEF VEGETABLE SOUP 

BAR-B-QUE PORK RIBS 

ITALIAN MEATBALLS 

MACARONI AND CHEESE 

SHREDDED BEEF B-B-Q 

BAR-B-QUE MARYLAND CHICKEN 

ALL BEEF JUMBO HOT DOGS 

 

MASHED POTATOES WITH HOMEMADE GRAVY 

FRESH BARREL CURED SAUERKRAUT 

VEGETABLE DU JOUR 

THREE BEAN SALAD 

ANTIPASTO SALAD 

SEAFOOD SALAD 

POTATO SALAD 

CREAMY COLE SLAW 

HOMEMADE CHICKEN SALAD 

FRESHLY TOSSED GREENS WITH HUGE ARRAY 
OF FIXIN’S & CONDIMENTS 

VARIETY OF ROLLS AND SLICED BREAD 

JELLO & FRUIT COCKTAIL 

ASSORTED PASTRIES & SHEETCAKES 

COFFEE STATION WITH REGULAR, DECAF & TEA 

ICE COLD BEER ON TAP 

CASH BAR FOR MIXED DRINKS & WINE 

ASSORTED SODA 

SALTED PRETZELS & CRISPY POTATO CHIPS 

 

Annual Aftermarket    

       Oyster, Bull & 
Shrimp Feast 
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The New Year will ring in new compliance reporting responsibilities under the Affordable Care Act (ACA). Employers will 
need to file an array of reporting forms with the IRS reflecting adherence with health care reform’s “shared responsibil-
ity” mandate to provide affordable health coverage to their employees. 

Chief among these is the new Form 1095-C, which large employers must provide to their employees annually, along 
with Form W-2, by the end of January. As is the case with Form W-2, employees must submit Form 1095 when filing 
their income tax returns. 

“Starting in January 2016, employers with 50 or more full-time or equivalent (FTE) employees must report 
health insurance information to the IRS and furnish statements about health insurance to their employees an-

nually,”  explained Ellen Feeney, vice president and counsel at ADP. 

THE 1095-Bs WILL BE PROVIDED BY INSURANCE COMPANIES FOR FULLY INSURED PLANS 

Small employers are exempt from some, but not all, of these requirements: 

• Small employers (those with fewer than 50 FTEs) with a self-insured health plan must complete and file Forms 
1095-B (Health Coverage) and 1094-B (accompanying transmittal form) with the IRS, as well as provide employ-
ees—specifically, those who are taxpayers responsible for showing they had health coverage during the year—

with a copy of Form 1095-B. 

• Applicable large employers (ALEs) with at least 50 FTEs must complete and file Forms 1095-C (Employer-Provided 
Health Insurance Offer and Coverage) and 1094-C (accompanying transmittal form), and provide each full-time employ-
ee with a copy of Form 1095-C. 

• Small employers with fewer than 50 FTEs also will be required to file Forms 1095-C and 1094-C if they are members 
of a controlled or affiliated service group that collectively has at least 50 FTEs. 

• Individuals who receive health coverage through “the Marketplace,” meaning an ACA federal or state health insurance 
exchange, will receive Form 1095-A (Health Insurance Marketplace Statement) from the Marketplace to allow them to 
report their premium tax credit and to reconcile that credit on their tax returns. 

ALEs will be exposed to non-deductibles taxes for every employee who receives a tax credit subsidy to purchase health 
care on a public exchange. 

For the 2015 plan year, forms that must be filed with the IRS are due no later than Feb. 29, 2016 (or March 31, 2016, if 
filed electronically). But employee copies of Forms 1095-B and 1095-C, if required, must be provided to employees an-
nually by Jan. 31. (The deadline is Feb. 1 for 2016, since Jan. 31 falls on a Sunday. 

Form 1095-C is one of the more complicated disclosures and has therefore received more attention and caused more 
worry, Feeney explained. It is filed by ALEs and furnished to everyone who has been a full-time employee for one or 
more months of the calendar year. Keep in mind: 

• ALEs must prepare a Form 1095-C for each full-time employee, regardless of whether the employee is participating in 
an employer-sponsored group health plan, and for each part-time who is enrolled in the employer’s self-insured health 
plan. 

• ALEs need not prepare Form 1095-C for part-time employees who are not enrolled in the plan. For those employers 
that are subject to the ACA’s reporting requirements, HR professionals and business owners should be gathering the 
necessary data to meet the early 2016 deadlines. 

Preparing Employees for New Disclosures 

“Since this is the first year your full-time employees will be receiving a Form 1095-C, a communications plan can con-
tribute to your success,” advised Kimbra Fox, ADP’s vice president for health care reform. The first time employees will 
ever see Form 1095-C is in January, “They need to know what it is, what it means, and what to do with it,” Fox said. 

ACA annual reporting requires employers to identify everyone who has been a full-time employee for one or more 
months in the 2015 calendar year. This means you’re not just communicating to employees in the office or in the field, 
you also have to communicate with your former employees and COBRA participants as well. 

Three primary messages to convey to your employees, according to Fox, are: 

1. Here’s what to expect. You will receive Form 1095-C for the first time in January 2016 

2. Why you should care. You will need information on the form to prepare your 2015 taxes 

3. Watch for the form in your mailbox in January or for it to be delivered by hand at the worksite. 

Form 1095-C communications “also provide an opportunity for your organization to paint the bigger picture about ACA 
and what your overall compliance and benefits strategy is,” she said. Also, “Employees may not know that if you offer 
them a plan that meets ACA requirements and they go to a public exchange instead and receive a subsidy, they may 
need to pay it back later,” she noted. Connect with employees through home-mailers (postcards and newsletters), e-
mail, the company internet, posters throughout the workplace, one-on-one or group meetings, videos/webinars, and 

FAQ sheets. 
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We all know or have heard of individuals who have had a tragedy in their family and places them in a non-recoverable 
financial situation. For years, the automotive aftermarket has had a charity that helped such families, but it has been 
little publicized.  Now, the Foundation is in the hands of industry professionals and truly wants to help individuals and 
families in need. The employee must be in the automotive aftermarket. The Foundation will examine each individual 
case and make a determination of what funds are needed. Here is the information and contact points. Save this page. 
We hope you never have to use it. 

The AACF, or Automotive Aftermarket Charitable Foundation, was founded in 1959 to assist automotive aftermarket 
members and their families who, due to catastrophic illness or terrible accident, have exhausted all other available re-
sources in maintaining a reasonable existence. 

 

Our Mission - to provide sustainable solutions for those in great need - is what drives us every single day. To 
make good on our mission, we're staffed by a dedicated team of experienced industry executives who donate their time 
to this worthy cause. 

 

But we can't do it alone. 

The AACF depends on the generous assistance of companies and individuals within our industry to provide the financial 
support to fund the foundation. Together, we can assist those within our industry who desperately need help. 

If tragedy strikes, it usually does so without warning. And when it does, the AACF is here to help find a solution. 

Whether it's you, a loved one, co-worker, or someone you know in the industry that has fallen on hard times due to a 
catastrophic event or condition, you can turn to the AACF as an advocate and ally in this time of need. With professional 
experts and resources from across the Automotive Aftermarket, we provide advice and support - quickly and confident-
ly. 

 

If you need help... 
Contact us (below) or speak with your Human Resources department about the AACF, and have them reach out to us 
on your behalf. 

 

If you know someone in need... 
You may contact any of our Board Members directly to discuss the particulars of the situation to see how the AACF can 
assist the individual or family. You may also reach out to us through your Human Resources department or contact us 
directly (below). 

 

ALL CALLS AND CORRESPONDENCE ARE IN THE STRICTEST OF CONFIDENCE. 
AACF 

5716 Folsom Blvd #149 

Sacramento, CA 95819 

Phone: 916-628-0271                                 

Email: info@aacfi.org 

http://www.aacfi.org/ 

http://www.aacfi.org/contact/
http://www.aacfi.org/contact/
http://www.aacfi.org/contact/
mailto:info@aacfi.org
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On November 18th, Bay Area Tire celebrated their new “Showroom of the Future” at their Severna Park Store. Industry 
guests, including Rich Kramer, Chairman, Chief Executive Officer and President of The Goodyear Tire & Rubber Company 

and Andy Traicoff, VP of Sales and Customer Development, attend the gala celebration. Bay Area owner Craig Arch 
opened the evening by thanking his family and his employees and his management team, lead by Gerry White. Craig 
spoke about the need to attract millennials by creating an atmosphere conducive to what they are looking for. Bay Ar-
ea’s “Goodyear Café” and internet working stations are designed to do just that. Craig also amusingly pointed out that 
his inspiration for the multiple TVs on the walls came from a trip to Victoria’s Secret during Industry Week / SEMA Show 
in Las Vegas. Several dozen Maryland tire dealers attending the event in response to Bay Area’s invitation. 

Bay Area Tire’s Showroom of the Future The Goodyear Cafe 

Goodyear CEO Rich Kramer, VP Andy Traicoff and 
Craig Arch discuss The Showroom of the Future. 

Customer Reception and Offices 

Bay Area’s Showroom of the Future Exterior Craig Arch addresses his industry guests 
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Don’t Stop Believing—and Supporting 
 

As long as there are small businesses, 

there will be the need for associations. 

What federal, state and local govern-

ments don’t take away from us, Big Box 

competitors will. And the siege is never 

ending. 

 

When you support your association, you are supporting 

yourself! No single business has the clout to be heard and 

be effective in Annapolis or Washington D.C.  It takes an 

association. So when it comes time to renew your member-

ship and pay your dues, remember that CABA is an invest-

ment in your business! 

 

It is impossible to thank Sally Ernst for all she has done for 

CABA members.  Sally has served all four executive direc-

tors, going back to CAWA. Without any doubt, Sally has 

been the face of CABA. It has been my privilege to work 

with Sally for the past 4 years and never in my career have 

I worked with such an extraordinary person! Her cheerful-

ness, her professionalism and her caring for members and 

the Association combined to make CABA the successful 

and meaningful entity that it has been. We could never 

have successfully carried out our mission without such a 

dedicated person as Sally.  On behalf of all CABA mem-

bers, thank you, Sally. That doesn’t say enough, but there 

is not space to thank you for everything you have done and 

how well you performed it. 

 

Welcome back, Pat Moog! If there is one person on the 

planet to replace Sally Ernst, it is Pat! Having spent 21 

years in the CABA office managing the credit union, Pat 

knows our members, the Association and our events. With 

a little training from Sally, there is no doubt that Pat will 

carry on just as efficiently. And equally important, Pat’s 

caring for members will always be foremost, as it was with 

the credit union. CABA is delighted to have Pat “home” with 

us. 

 

This marks my last issue as your executive director. After 

44 years in the automotive aftermarket, it is time for me to 

retire. It has been a privilege to spend these last 4 years of 

my (illustrious?) career serving the industry that has been 

so wonderful to me. 

 

Thank you for your support. I  urge everyone to continue 

supporting CABA. The Association is needed now as much 

as ever. 
 

Jim Donohue 

Executive Director 

 



Message from Your CABA President 

It pays to advertise in your monthly CABA newsletter!  Call 410-647-0505 to reserve your Ad space. 
1/2 page: $185 or 1/4 page $150 (Big discounts for full year or half-year) 

Contact CABA—Phone (410) 647-0505, email sal@caba.biz, www.caba.biz, www.facebook.com/cababiz1 

 

Event Calendar 
 

 

 
69th Annual CABA Oyster Roast 
Sunday, March 13th, 2016  1 PM—5 PM 
Martin’s West 
Baltimore, MD 
 
CABA Golf Outing 
Thursday, June 2nd, 2016 
Queenstown Harbor  
Queenstown, MD 
 
 

Greetings, CABA Members!  

 

Change is …….Good? 

 

“Change is Good.” This quote usually comes from 
the originators of change, not the parties who are 
affected by it. Add to that a second quote: “No one 
is irreplaceable.” Essentially true, but it is a fact that some 
people are (far) less replaceable than others. 

 

And so CABA comes to an end of an era with Sally Ernst 
retiring. After 28 years, Sally has become synonymous with 
CABA. Not only at our events, but behind the scenes. Sally 
has been responsible for the enormous success of the Ref-
erence Directory, Oyster Roast and Golf Outing. The at-
tendance, and especially the sponsorships, are all due to 
Sally’s diligent and persevering work ethic. Sally’s warm 
smile, seen at events and “heard” on the phone, played a 
huge role in the success of CABA over the years. We will 
all miss her. On behalf of the Board of Directors and all 
CABA members, we thank Sally and wish her a very long, 
happy and healthy retirement. Sally, you have certainly 
earned it! 

 

 

 

The one saving grace with Sally’s retirement is the 
return of former credit union manager Pat Moog to 
takes Sally’s place. Let’s refer to Pat as Sally 2.0 
because she is. Pat’s 21 years working with Sally 
in the CABA office enabled her to see and hear 
how the Association works, as well as participate 
in those events. So Pat is no stranger to the posi-

ton. The Board is very confident that Pat Moog will do just 
as good a job as Sally has. I urge everyone to continue to 
support Pat and CABA in the manner that you have sup-
ported Sally Ernst. 

 

So we will have the best possible “changing-of-the-guard” 
in our Glen Burnie office. We welcome Pat Moog back, 
wish her well and pledge our continued support in keeping 
CABA as the aftermarket trade association looking out for 
the best interests of members in Delaware, Maryland and 
Washington D.C.  

 

 

Rob Wilson 

Admiral Tire  & Auto Center 

308 Crain Highway N. 

Glen Burnie, MD 21061 


