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Why is it called a Board Retreat?

The OTDA board held a two day

meeting in Cambridge last month

to review our accomplishments

and goals and set a plan for the

future.  I would call it anything

but ‘retreat’. Your association is

active on so many fronts, it diffi-

cult to know where to start.

The training programs are evolv-

ing with Commercial Vehicle

Wheel Service going on a per-

petual basis across the province

and the latest TIA Automotive

Tire Service course held again at

Niagara College with an atten-

dance of twenty two students.

Look for this program to be

expanded to other colleges. 

Coming off the success of the

national trade show and confer-

ence in Niagara Falls, the next

show is another TDAC event to

be held in March of 2016 in

Kelowna, BC.  Registration infor-

mation is on page 13.  You will

also see that our annual golf

event will be held in the Niagara

region in 2016.  The event in Port

Hope last year raised

$32,000.00 for charities.  And

don’t miss registration of our

popular Winter Conference in

2016 to be held in St. Lucia

(page 23).

We offer our members some

great benefit programs that often

are overlooked.  You will find

enclosed in this mailing, your

membership card to remind you

of these.  One of them of note is

the Chrysler Fleet program.  We

have had very good reviews on

the savings from this program.

Of the most important activities

of your association are govern-

ment affairs.  It benefits all, but is

often under the radar.  We are

active at OTS board level to

lower fees and streamline the

process.  We work nationally on

the board of Tire Dealers

Association on programs of

national interest as you can see

with winter tire and TPMS initia-

tives.  Internationally we are rep-

resented on the board of TIA

which keeps us informed of other

hot issue items such as tire reg-

istration that no doubt we will

eventually be faced with.

So when one of your tire dealer

peers or associates asks, ‘Why

are you a member of OTDA?’

you can tell them and ask ‘Why

aren’t you?’
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MARK YOUR CALENDARS
TDAC National Trade Show & Conference - March 10-March 12, 2016 - Kelowna BC

OTDA Winter Conference - January 17-24, 2016 - Coconut Bay Beach Resort & Spa St. Lucia

OTDA Annual Fundraiser & Charity Golf Classic - June 15, 2016 - Niagara Region
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“YouR STRENgTh iS iN ouR NuMbERS”
The OTDA is recognized by industry and government as the representative

body of the Independent Tire Dealers of Ontario.

OTdA dIreCTOrs

Mike McClory  . . . . . .President  . . . . . . . . . . . . . . . . . . . . . . . . . . .Remco Tire Distributors

Harold Boake  . . . . . .Vice-President  . . . . . . . . . . . . . . . . . . . . . . .Steelcase Tire

Rejean Murray  . . . . .Secretary  . . . . . . . . . . . . . . . . . . . . . . . . . . .O.K. Tire Service (Val-Rita)

Glenn Warnica  . . . . .Treasurer  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Bast Tire

Jim Taleporos . . . . . . . .Education & Training  . . . . . . . . . . . . . . . . . . . . . . .Midas Canada Inc.

Bruce Barnim . . . . . . . .Health & Safety  . . . . . . . . . . . . . . . . . . . . . . . . . . .TireCraft Ontario

Richard Bender  . . . . . .Marketing/Promotion/Events . . . . . . . . . . . . . . . . .Tire Discounter Group

Alexa Labrecque  . . . . .Member Benefits  . . . . . . . . . . . . . . . . . . . . . . . . . .Action Tire

Dwight Rose . . . . . . . . .Membership Development  . . . . . . . . . . . . . . . . . .O.K. Tire Store (Brantford)

Don Frisby  . . . . . . . . . .Committee Support  . . . . . . . . . . . . . . . . . . . . . . . .Frisby Tire Co. (1974) Limited

Ron Spiewak  . . . . . . . .Committee Support  . . . . . . . . . . . . . . . . . . . . . . . .Northumberland Tire Sales

Eric Gilbert  . . . . . . . . . .Director-at-Large  . . . . . . . . . . . . . . . . . . . . . . . . . .Ericway Tire

Paul Hyatt . . . . . . . . . . .Director - Consultant  . . . . . . . . . . . . . . . . . . . . . . .Superior Tire & Auto

Ron Waites . . . . . . . . . .Director - Consultant  . . . . . . . . . . . . . . . . . . . . . . .O.T.D.A.

Gary Foley  . . . . . . . . . .Director  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Royal Tire

Kris Stromdahl  . . . . . . .Director  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Kal Tire

Paul Marshall  . . . . . . . .Director  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Brian’s Tire

Bob Bignell  . . . . . . . . . .Executive Director  . . . . . . . . . . . . . . . . . . . . . . . . .Veritech Mfg. & Wholesale Inc.

WeLCOMe NeW MeMBer’s TO OTdA!
New Member City

Noelville Tire Repair & Service  . . . . . . . . . . . . . . . . .Noelville, ON
Nortop Canada Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . .Dorval, QC
Brian’s Tire Repair Inc. . . . . . . . . . . . . . . . . . . . . . . . .St. Catharines, ON
Mountain Tire Ltd.  . . . . . . . . . . . . . . . . . . . . . . . . . . .Hamilton, ON
Truckcap Ltd.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Bolton, ON
TireButler.com  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Toronto, ON
Midas Orillia  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Orillia, ON
Falken Tire  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Rancho Cucamonda, CA
Stan Tire Specialists  . . . . . . . . . . . . . . . . . . . . . . . . . .Barrie, ON
Stan Tire Sepcialists . . . . . . . . . . . . . . . . . . . . . . . . . .Concord, ON
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Treadlines
Michelin Tires Available at Canadian

Kia dealerships

by Tire Review Staff - April 29, 2015

Michelin North America (Canada) Inc.

has agreed to make its replacement

tires available for purchase and sale by

Kia dealerships across Canada when

fitments and sizes are applicable.

“Through this agreement, Kia has

ensured that their dealerships across

the country have a top-tier tire brand

synonymous with safety to offer their

drivers,” said Sylvaine Cuniberti, mar-

keting director, Michelin North America

(Canada) Inc.

Kia Canada Inc.’s John Stoian, director

of parts and after sales, said that the

company is “thrilled to have Michelin

North America as part of our national

account program.”

ATs at Niagara College

July 17/18 Automotive Tire Service

Course at Niagara College a Sellout.

Over 20 students took part in the two

day ATS course coordinated by Ontario

Tire Dealers.  This is the beginning of a

series of courses to be organized

throughout the province.  Stay tuned to

www.otda.com for more courses.

Michelin launching consumer web-

sites worldwide

Tire Business Magazine

GREENVILLE, S.C. (June 10, 2015) —

In response to the many consumers

who use the Internet to research tires

before purchasing them, Michelin

North America Inc. (MNA) is launching

a global platform it says is the first in

the industry with an open search

engine.

The Greenville-based tire maker’s

plans are to roll out the new digital plat-

form to markets around the globe —

with the U.S. the first of 70 worldwide

Michelin sites to go live. The goal of the

effort is to simplify and enhance online

tire shopping, according to the compa-

ny.

Michelin said its global data confirms

that more than 50 percent of tire shop-

pers now use the Internet to research

their purchases. Consumers using

Michelin’s site will be able to find the

correct tires for their vehicles by typing

their 

TIA Opposes Tire registration

Language in GrOW AMerICA

Legislation

Bowie, Md. – The Tire Industry

Association (TIA) announced that the

Association opposes tire registration

language in the “Generating Renewal,

Opportunity, and Work with

Accelerated Mobility, Efficiency, and

Rebuilding of Infrastructure and

Communities throughout America Act”

or “GROW AMERICA Act” that was

released on March 30, 2015. Section

4112 is titled “Tire Registration by

Independent Sellers” and attempts to

amend subsection (b) of section 30117

of title 49, United States Code. 

June 12, 2015

TIA: Online Tire sales Affect Tire

registration

The Tire Industry Association (TIA) laid

out its opposition to mandatory tire reg-

istration in its latest Political Action

Committee (PAC) newsletter, TirePAC.

In a letter from Dick Gust, TIA board

member and chairman of the govern-

ment affairs committee, he notes a new

pressure point on the issue – tire man-

ufacturers selling tires online direct to

the consumer.

“TIA believes the risk of email address-

es and mobile phone numbers being

misused by a manufacturer to the detri-

ment of distributors or dealers is gen-

uine.”

July 09, 2015

Continental recalls 3,800 tires

Continental Tire the Americas LLC is

recalling 3,800 ContiProContact

P205/65 R15 95T XL tires manufac-

tured in February 2015 and sold in the

U.S. replacement market.The compa-

ny says the tires may experience tread

separation. The tires can be identified

with the Department of Transportation

(DOT) code VY UR 471B 0615. Only

the production DOT week 0615 is

affected.

Continental has not received any

reports of accidents or injuries resulting

from this condition.

Continental notified the National

Highway Traffic Safety Administration

(NHTSA) of the details of the recall on

July 7, 2015.

The company says it is in communica-

tion with its tire distributors and dealers

to identify consumers who purchased

affected tires. Owners will be promptly

notified and informed about the details

of the voluntary safety recall program.

Consumers seeking more information,

including instructions for identifying

affected tires as well as obtaining

replacement tires are asked to visit

Continental's Web site www.continen-

taltire.custhelp.com for more informa-

tion.

Gauthier retires

After a lifetime in the tire industry, Don

Gauthier retires.  Pictured here with in

a photo from 1995 with Bruce Barnim.

(Gauthier on the right)

Goodyear and sumitomo dissolve

alliance

Goodyear Tire & Rubber Co. has

reached an agreement with Sumitomo

Rubber Industries Ltd. to dissolve the

global alliance between the two com-

panies.
cont’d on page 12
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Enclosed with your Trends magazine, members will find your new OTDA Membership

Card.  Your card indicates the many Preferred Vendors supporting your association.  You

will also find your login and password to the 'Members Only' section of the website. ..so

log onto www.otda.com to get more information about the association and vendor pro-

grams.  Thanks goes out to Nebs for creating and printing these cards for us.

Goodyear and SRI formed the global

alliance in 1999. It primarily consists of

four joint venture operating companies,

one each in North America and

Europe, and two in Japan

May 28, 2015

Modern Tire dealer

Tire Factory is joining forces with 

Point s

The 157 members of Tire Factory Inc.

and their more than 200 stores in the

U.S. will join Point S, an international

network of independent tire and car

service dealers in 27 countries.

Along with Tire Factory, UniMax Tire

Ltd., a network of independent retailers

and distributors in Canada, is rebrand-

ing its stores with the Point S name.

UniMax initially associated itself with

Point S in 2012. UniMax operates

more than 600 outlets and sells more

than 3 million tires annually via its retail

and distribution channels.

May 05, 2015

Modern Tire dealer

Goodyear Begins selling Tires

Online in Chicago

Goodyear Tire & Rubber Co. has

launched online tire sales in Chicago,

Ill., and surrounding counties, making

it the first tire manufacturer to sell its

products as well as installation servic-

es on its company website.

The company says its e-commerce

program provides a simple, seamless

transaction from purchase to installa-

tion with transparent, upfront pricing.

The company plans to expand the pro-

gram to additional markets over the

next several weeks.

“For consumers who prefer the con-

venience and control of online shop-

ping, this program provides a welcome

option,” says Mike Dauberman,

Goodyear’s senior director of market-

ing and interactive.

The company says consumers can

purchase tires online from any comput-

er or mobile device by visiting

Goodyear.com. After identifying their

vehicle or tire size, available Goodyear

tire options are provided along with

information to help consumers make

the right tire selection. The consumer

then schedules an appointment for tire

installation at an authorized installer of

their choice and the purchase is com-

pleted on Goodyear.com.

Tire and installation costs are paid

online and upfront, allowing con-

sumers to show up for the appointment

at their scheduled installation time.

Goodyear announced it would sell tires

online at its 2015 dealer meeting. 

cont’d from page 10
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Shown presenting a cheque for $15,200 to pay for the new

Slit Lamp, purchased for the Palmerston & District Hospital's

Emergency Room, are Ontario Tire Dealers Association

Executive Director and Rotarian Bob Bignell and Drayton

Rotary Club President Ray Ash.  Nurses Elizabeth Engel and

Ruth Johnston are shown demonstrating the equipment.  The

Ontario Tire Dealers Association recently partnered with the

Drayton Rotary Club to distribute funds raised during their

charity golf tournament.  The Palmerston & District Hospital

Foundation is grateful for the support of local Rotarians.  Left

to right:  Bob Bignell, Elizabeth Engel RN, Ruth Johnston

RN, Ray Ash.

Cheque presentations from funds raised at the

2014 OTDA Classic Golf Tournament

Golf Chair Ron Spiewak &

OTDA President Mike

McClory

2015 OTDA 

Fundraiser and Charity 

Golf Classic

2015 OTDA 

Fundraiser and Charity 

Golf Classic
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Thanks to our Industry Sponsors, the OTDA Annual Golf

Classic has raised over $300,000.00 for Local Charities.

Silver Sponsors

Dill Air Controls

Donald Cooper Corporation

Bronze Sponsors

Elavon

Frisby Tire

Kumho Tire Canada

London Tire

Odessa Canada Inc

Pirelli Tire Inc.

Remco Tire Distributors

Superior Tire & Auto

Toyo Canada

Gold Sponsors

Envi-Recycle

Emterra Tire Recycling

Kal Tire

Macpek

Michelin

National Tire Distributors

Ontario Tire Stewardship

Retire Your Tire

Tirecraft

Tiremaster

Yokohama

Platinum Sponsors

Bridgestone Canada

Federated Insurance

Hunter Engineering Company

Liberty Tire Recycling

Westlake Tires

Golf Cart Sponsors

Dynamic Tire

Falken Tire

Program Printing Sponsored by 

Nethercott Press Inc.

Feature Auction Items

TCX575 Tire Changer Donated 

by Hunter Engineering

Classic Video Game Donated 
by Tire Discounter Group

Racing Academy Donated 
by Bridgestone

Collector Electric Children’s Car Donated 
by Ericway Tire

Deluxe Smoker Donated 
by Snap On
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May 21, 2015

Via e-mail ghoover@oktire.com

Tire Dealers Association of Canada

Attention:  Gary Hoover, President

Dear Mr. Hoover:

Re:  Winter Tire and M&S Wording

We are writing to express our concern regarding the confusion created by the “mud and snow” (M&S)

marking of all season tires for passenger and light truck applications. 

Consumers and regulators are confusing M&S marked tires with true “winter tires” which are marked

with the mountain and snowflake symbol. The mountain and snowflake symbol symbol identifies tires

designed specifically for use in cold and severe weather conditions. As stated in the Rubber

Manufacturers Association (RMA) Care and Service publication, the only occasion where a M&S marked

tire is acceptable for winter use  is if it also has the mountain and snowflake symbol.  

Some Canadian provinces and U.S. northern states require the use of winter tires in winter.  Where tire

manufacturers are marking tires with the M&S symbol consumers are becoming confused as to whether

M&S tires comply with the winter tire regulatory requirements.. This confusion not only leads to poten-

tial for consumers to be penalized for non-compliance but more importantly puts them at risk of injury

or death where they rely on M&S marked tires that they assume are true winter tires. 

Our association of approximately 850 members asks that the Tire Dealers Association of Canada (TDAC)

request that the Tire and Rubber Association of Canada (TRAC) and RMA petition their member tire

manufacturers to remove the M&S marking from all-season tires for passenger light truck applications. 

We appreciate your attention on this matter and welcome any further questions you may have.

Regards,

Andy Nagy

Executive Director

Western Canada Tire Dealers Association

c.c:  Bob Bignell, TDAC Executive Director (via email bbignell@otda.com)

WCTDA Board
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Two thirds of Canadian drivers (69

per cent) do not check tire pressures

monthly, a routine tire maintenance

habit that's critical to safety, fuel

economy and reducing harmful

emissions.

TORONTO, ONTARIO--

(Marketwired - May 12, 2015) - With

the summer driving season around

the corner, the time is right for

motorists to get the facts about prop-

er tire inflation.

Recent research conducted by

Leger for tire makers shows many

drivers are unaware of how the right

tire pressure is critical to optimal

handling, cornering and braking as

well as fuel economy.

The research pinpointed major gaps

in driver knowledge about tire infla-

tion. Only a third of Canadian

motorists (31 per cent) measure their

tire pressures monthly, despite the

fact that monthly pressure checks

are the single most important thing a

driver can do to ensure their tires

perform as they were intended.

The three most common reasons for

not measuring tire pressures month-

ly include the false belief that pres-

sures only need to be checked when

tires look low (31 per cent among

those who do not check inflation

monthly); reliance on a Tire Pressure

Monitoring System (23 per cent),

and not knowing they should check

their tire pressures monthly (21 per

cent).

A tire can be under-inflated by as

much as 20 per cent and look nor-

mal. As well, many Tire Pressure

Monitoring Systems do not alert the

driver until the pressure is signifi-

cantly outside the optimal range.

The research also found that almost

half of Canadian drivers (45 per

cent) do not know where to find the

correct inflation pressure for their

vehicle. (Note: the vehicle manufac-

turer's recommended tire inflation

pressure can be located in the

owner's manual and on the vehicle

placard which is often (but not limit-

ed to) the inside door post or inside

the fuel door.)

Additionally, 65 per cent were

unaware that pressures should only

be checked when tires are cold. A

vehicle should be stationary for at

least three hours or not have been

driven more than two kilometres

prior to checking tire inflation prior to

taking measurements.

Almost a third of survey respondents

(31 per cent) say they inflate to the

air pressure stamped on the tire's

sidewall. This imprinted tire pressure

refers to the maximum inflation pres-

sure a tire can contain under maxi-

mum load, not the vehicle manufac-

turer's recommended inflation level.

Prolonged driving at this inflation

pressure may result in uneven tread

wear and reduced traction, particu-

larly on wet road surfaces.

The good news coming from the

findings is that 69 per cent of drivers

use a personal air pressure gauge,

and three quarters (78 per cent)

rotated their tires in the past 12

months. As well, 56 per cent had

their tire alignment checked in the

past year.

"Today's technically advanced tires

offer drivers unprecedented perform-

ance and dependability," says Glenn

Maidment, president of The Tire and

Rubber Association of Canada. 

"Taking five minutes each month to

measure and, if necessary, adjust

your tire pressures to the recom-

mended level safeguards optimal tire

performance, safety and fuel econo-

my. Those who are unsure if their

tires are properly inflated should

consult with their local tire profes-

sional."

environmental benefits

The environmental benefits of prop-

erly inflated tires are substantial.

Drivers operating their vehicles on

under-inflated tires are expected to

waste more than 500 million litres of

fuel in 2015 due to increased rolling

resistance. That's enough squan-

dered fuel to drive 275,000 vehicles

for a full year. Unless drivers take

action, this wasted fuel will release

an additional 1.2 million tonnes of

carbon dioxide into the atmosphere.

Tire makers recommend an easy,

four-step approach to measuring tire

pressures monthly:

Step One

Find the recommended inflation

pressure on the vehicle placard. If

you can't find it, check the owner's

manual for its exact location.

Step Two

Remember to only measure pres-

sure with the tires are cold. If you

have been driving for more than two

kilometers, wait three hours before

measuring.

Step Three

Use a tire gauge when measuring

pressure. Remove the cap from the

valve stem, press the tire gauge onto

the valve and take the pressure

reading.

Step Four

Add air until the recommended infla-

tion pressure is achieved. If you

overfill the tire, release air by push-

ing on the metal stem in the centre of

the valve, then re-check the pres-

sure.

May 12 to 18, 2015, is National Be

Tire Smart Week, during which the

tire industry will be reminding

motorists about the fuel efficiency,

safety and environmental benefits of

proper tire inflation and mainte-

nance.

Be Tire smart Week 2015-Calling All drivers: Measure Tire

Inflation Monthly
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What you read here may sound like it is

from an episode of House of Cards, but it

a real example of the activities of Tire

Industry Association in Washington.   The

work of associations is broad, with core

initiatives in vendor programs, training

and government relations.  Tire Industry

Association has certainly shown their

leadership on the Government Affairs.

This portfolio is a bit of a Rodney

Dangerfield in that not nearly enough in

our industry see the critical benefit to

everyone from the work that associations

do. While bills or laws don't translate

directly to Canada, we often can get

insight on how we take on initiatives in

Canada.

Although Roy Littlefield IV is a recent

Political Science graduate in 2013, he is no

stranger to the game.  Roy grew up in the

business, going to rallies since he was a kid

with his father, Roy Sr. Now Roy IV spends

two to three days a week on Capitol Hill

meeting with Congressmen or staff, sitting

in on Senate Hearings or meeting with

Coalitions.

One of Roy's big projects was to orches-

trate a Federal Lobby Day, where the TIA

team got as many tire industry leaders and

government officials face to face as they

could to talk about topics of concern to

the industry.

On February 5th, 2015 TIA held its Federal

Lobby Day. Prior to the event, Roy IV

spoke in Pittsburg to the Western

Pennsylvania Tire Dealers’ Association

encouraging them to attend. Freda Pratt-

Boyer, TIA President, spoke to the

California Tire Dealers Association, and a

number of other regional dealers meet-

ings were attended, encouraging partici-

pation at the event. The timing could not

have been better for the lobby day with

highway funding discussions in full swing.  

Those who attended gathered as a group

in the Caucus Room of the Cannon House

Office Building where they were briefed

for the day and updated on current status

of the Highway Trust Fund. TIA

Government Affairs Committee Chairman

Dick Gust and TIA President Freda Pratt-

Boyer welcomed members to

Washington, thanking them for leading

the charge and taking the initiative to

come to Capitol Hill. 

Former Congressman Al Wynn then spoke

on the importance of members coming to

Capitol Hill. The crowd was then briefed

by two members of the National

Republican Senatorial Committee on the

goals of the party, the results of the most

recent election, initiatives of the party,

and looking forward to 2016. A member of

the Small Business Legislative Council

then gave an update on tax reform and tax

extenders which lead to an outburst of

questions from the audience. 

They then reviewed the funding options

for a long-term transportation bill and

reviewed some of proposals being aimed

at the tire industry which includes:

increasing the motor fuel tax by $.15-

$2.00 per gallon, reinstating the Federal

Excise Tax on passenger tires, increasing

the Federal Excise Tax on truck tires by

10%, reinstating the Federal Excise Tax by

$.05-$.15 per pound on tread rubber used

in the retread process, increasing the

Federal Excise Tax on trucks and truck

parts by 10%, and dozens of others.

Congressman John Delaney (D-MD) then

took the floor and shared his proposal for

funding transportation in a way that

would not place harmful taxes on our

industry. Delaney’s plans include a one-

time, percentage-based tax levied on

overseas profits of multinational compa-

nies. In addition to levying a tax to support

the Highway Trust Fund for six years,

Delaney’s plan would establish a $50 bil-

lion infrastructure fund for state and local

governments. It would also set up a com-

mission to ensure the financial future of

the Highway Trust Fund.

Democratic Whip Steny Hoyer then

shared his thoughts with TIA members

about the importance of funding a long-

term bill and the need for the United

States to improve its transportation sys-

tem. Hoyer vouched his long time support

for the Tire Industry and will continue to

be a spokesperson for the association

making forward.

Attendees then traveled through the

underground tunnel to Rayburn 2167,

where they were met by Rep. Carlos

Curbelo (R-FL), Rep. Garret Graves (R-LA),

and Rep. Jared Huffman (D-CA) (Freshman

Members from the House Transportation

and Infrastructure Committee) who gave

their thoughts and outlook for funding

transportation this year. 

The members then split into smaller

groups to conduct more personal individ-

ual meetings with Congressional staff and

members of Congress. TIA members met

with the offices of:  Congressman John

Sarbanes (D- Maryland, 3rd), Senator Ron

Wyden (D- Oregon), Senator Roy Blunt (R-

Missouri), Congressman Rodney

Frelinghuysen (R-New Jersey, 11th),

Congressman Glenn Grothman (R-

Wisconsin, 6th), Senator Barbara A.

Mikulski (D-Maryland), Congressman

Dave Brat (R-Virginia, 7th), and Senator

Richard Burr (R-North Carolina). 

Others took part in one-on-one robin edu-

cational and introductory sessions with

key Hill staffers from the House

Transportation & Infrastructure

Committee and the House Ways and

Means Committee in the Rayburn Gold

Room.  By the end of the day, TIA mem-

bers collectively made contact with 22

Congressional offices, sharing our views,

positions, and concerns. The evening con-

cluded with a reception in the Capitol

Foyer of the Rayburn building, where TIA

in conjunction with other automotive

related groups hosted members from the

114th Congress and their staff.

Government Affairs - US Style
by Bob Bignell - OTDA Executive Director
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Belief that all-seasons "are good enough" the most com-

mon reason for not using winter tires, despite proven safety

and performance benefits

TORONTO, ONTARIO--(Marketwired - Nov. 18, 2014) -

Outside Quebec, where winter tire use is mandated by law,

only 51 per cent of drivers use winter tires, according to a

survey by Leger on behalf of the Tire and Rubber

Association of Canada (TRAC).

The survey asked drivers if they had used winter tires this

past winter. Excluding Quebec, the poll found that winter tire

usage is highest in Atlantic Canada (73 per cent) followed

by Ontario (56 per cent), Alberta (45 per cent), Manitoba

and Saskatchewan (39 per cent) and British Columbia (38

per cent).

Many drivers cling to the idea that all-season tires offer

sufficient traction and braking capabilities for winter driving.

Among those not using winter tires:

• 63 per cent said that all-seasons are good enough for win-

ter driving 

• 27 per cent cited cost as a barrier for not using winter tires 

• 22 per cent said they don't drive enough in cold-weather

months to merit winter tires 

"The fact that so many drivers are not using winter tires is

a clear threat to road safety," says Glenn Maidment, presi-

dent of the Tire and Rubber Association of Canada (TRAC),

which represents tire makers. "Today's high-tech winter tires

dramatically outperform all-season tires in all winter driving

conditions. Despite all the evidence pointing to the fact that

winter tires decrease collisions and reduce personal injury

accidents, resistance to adopting winter tires remains

strong."

The Quebec experience

A study released by the Quebec government in 2011

found that winter road-accident injuries had dropped by five

per cent in the province since winter tire use was made

mandatory by law in 2008. This research revealed that uni-

versal winter tire use had resulted in 574 people not suffer-

ing an accident. The study also showed a three per cent

reduction in deaths and serious injuries due to road acci-

dents.

These findings are supported by a recent report from the

Traffic Injury Research Foundation (TIRF) that concludes

that winter tires provide superior traction, braking and cor-

nering in all cold-weather driving conditions whether the

road surface is dry, wet, icy or snow-covered.

Shorter stopping distances

Superior braking is one of the primary safety features of

today's advanced technology winter tires. The TIRF report

cites research which indicates that on dry pavement at tem-

peratures just below freezing, stopping distances for vehi-

cles with winter tires are as much as 30 per cent shorter

than for vehicles with all-season tires. The report also con-

cludes that winter tires deliver better traction on an ice or

snow-covered road surface at -30°C than all-season tires at

4°C.

The TIRF report can be viewed, along with a wealth of

other information about the performance benefits of winter

tires by visiting www.tracanada.ca and clicking on

"Resources" under the "Winter Tires" drop down menu.

Improved fuel economy

Drivers who do not opt for winter tires due to the cost

need to be aware that using winter tires in the cold-weather

months and summer tires throughout the rest of the year

can reduce fuel consumption by as much as five per cent.

(Source: TIRF report) The cost of winter tires is also tem-

pered by prolonging the life of summer tires, which saves

money over time. Some insurers also provide reduced pre-

miums to drivers using winter tires. 

An innovative program from Manitoba Public Insurance

(MPI) clearly illustrates how concerned some insurers are

about the need to make roadways safer through greater use

of winter tires. MPI recently announced that it would provide

Manitoba drivers with low-cost loans for the purchase and

installation of qualifying winter tires. Motorists seeking more

information on this low-cost loan program can visit

www.mpi.mb.ca.

Proper tire inflation

Drivers should pay particular attention to proper tire infla-

tion during the winter months. Under-inflated tires have a

smaller footprint, which weakens their grip. The result is

diminished braking and handling characteristics, along with

higher fuel consumption due to increased rolling resistance.

Tire pressures can fluctuate widely in winter, particularly

when temperatures fall rapidly. Every five degree decrease

in temperature results in a loss of about one psi in air pres-

sure. A temperature drop of 15°C, for example, typically

results in a 10 per cent loss of inflation.

During the cold-weather months, tire pressures should be

measured at least once a month using a reliable tire gauge.

If the tire is found to be under-inflated, the pressure should

be adjusted to the vehicle manufacturer's recommended

level. The right pressure can be found in the owner's manu-

al or on the vehicle information placard normally located on

one an inside door jam or inside the fuel door. As well, pres-

sures should only be measured when the tires are cold and

the vehicle has been stationary for at least two hours.

Methodology

A survey of 1,002 Canadian motorists was completed

online between April 7 and April 11, 2014, using Leger's

LegerWeb panel. A probability sample of the same size

would yield a margin of error of ± 3.1 percentage points, 19

times out of 20.

About the Tire and rubber Association of Canada

The Tire and Rubber Association of Canada (TRAC) is the

national trade association representing tire makers, rubber

products manufacturers and importers as well as rubber

recyclers and suppliers of goods and services related to the

industry. TRAC is committed to educating drivers about

proper tire care and maintenance. A key advocacy goal in

the cold-weather months is to raise awareness about safe

winter driving and the safety and performance benefits of

winter tires. 

half of Drivers outside Quebec Still Not on Winter Tires: Survey
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Bruce Barnim’s father Al purchased a Sunoco Service

Station in the village of Burgessville in 1967. He oper-

ated this on a part time basis while still retaining full

time employment in Woodstock, ON.  In 1971, Bruce

joined his father and a 40' by 50' addition was added.

For the first two years Bruce and Al sold and serviced

snowmobiles lawnmowers etc, but the tire business

was to be their calling in life.  In the spring of 1973,

Al's Tire purchased a 1966 service truck and entered

the farm tire sales and service business in a big way.

In 1974 the business was incorporated Al Barnim Inc.

operating as Al's Tire Service.  In 1979 a Tornado

ripped through the Area and Bruce was onsite fixing

flats at no charge, it was this kind gesture that really

speaks to Bruce’s character and help lead to further

growth. It was around this same time that business

was again bursting at the seams as every nook and

cranny was filled with tire inventory including many

storage trailers.  Again major expansion was required

and a further 70' by 100' was added. 

In 1980 with the new enlarged building ready, Al's

Tire started a full service tire outlet with all new mod-

ern equipment, selling and servicing farm, truck and

passenger tires, as well as a full mechanical depart-

ment.  Quickly the business became one of the

largest in the province and started expanding rapidly

with Mergers and Acquisitions in Southwestern

Ontario.

In 2000 a New Cube Van was purchased and a full

time driver was hired. More locations were added to

the daily runs as well as local Wholesale business.

The Wholesale side of the business had really taken

off.

In 2001 the stores started operating under the

Banner “Town and Country Tire Centers”.

In 2002 when Bruce’s daughter Christine returned

from Maternity leave there was enough demand to

make this a full-time position.

In 2005 the Town and Country signs were taken down

and the group of 9 stores joined the National Banner

Tirecraft. 

After joining Tirecraft it looked like an exit from the

wholesale business was going to make sense but it

quickly became apparent that this new relationship

was not was not going to be able to fill the

Commercial and more importantly Ag needs of the

group and so the new Wholesale business was start-

ed. Firestone and Michelin Farm were the primary

products shipped across the province during this

time, other Tirecraft members quickly saw the value. 

It should be noted that in 2008/9 when Tirecraft went

Bankrupt  Bruce’s vision of a new company allowed

them to join forces with other parnters and quickly

form a new Company, which has quickly expanded to

over 500 Tirecraft and Signature  locations Nationally

Tirecraft Ontario represents 170 of those locations

with 22 of them being corporate and partner stores. 

In 2010  Bruce’s farm was bursting at the seams and

a 40,000 square foot warehouse was purchased in

Ingersoll, Many different products have been added

from new Tractor Tire lines, tubes, Construction and

Earthmover tires and a Large number of Commercial

Truck Tires.  They are also the Exclusive Ontario deal-

er of Camoplast Tracks, Reload Beet Juice, as well as

a number of items that make life more convenient for

the Tirecraft Stores. In 2012 a large solar system was

installed on the roof there. The Tirecraft Distribution

Center is proud to have the largest and most com-

plete line up of agricultural tires in the province. 

Bruce is the driving force of Barnim Holdings and

Tirecraft Ontario.  His vision and direction is the moti-

vation that drives management and partners to strive

to be industry leaders just as he is.  Respect and

admiration has been earned not just due to his busi-

ness sense, but because he has done the jobs him-

self.

Bruce is an active member of the Ontario Tire Dealers

Associate and has been a director since 1990. Most of

Bruce’s Owned and partner stores are in Rural towns

and for good reason - one of Bruce’s passions has

always been farming, farm tires and any causes relat-

ed to farming. Bruce was instrumental in importing

the Taurus and Kleber Farm tires and has  always

been an industry leader when it comes to  Ag Tires, If

you need it, he knows where to find it.  In his “Free

Time” Bruce also farms 170 acres and “Cuts” 10 acres

of grass, if it’s been a stressful morning you can usu-

ally find him out of one of his many “Kubotas”.  Or

Fishing with one of his 4 Grandchildren.

Inductee Bruce Barnim
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Inductee Bruce Barnim
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Since the middle of the last century the Ontario Tire
Dealers’ Association (OTDA) has been the voice of the tire
dealer in Ontario.  

Since its inception OTDA has worked as a policy advisory,
advocate, technical resource and industry resource with
regard to a wide range of public policies that affect the tire
retail sector. 

As an example, when a rash of new workplace health and
safety rules were tabled in Ontario the OTDA worked col-
laboratively with the Workplace Safety Preventions
Services to develop the ‘Health & Safety GPS’ as a one-
stop guide to establishing a safe work environment.  OTDA
also built a workplace safety manual template that is avail-
able to all of our members, giving them a head start to safe-
ty and compliance.

As another example of strong policy advocacy, OTDA
spearheaded opposition to the $5.00 tire tax of the 80's
where revenue from the tax was going into the Ontario
Government’s general revenue and neither consumers nor
Ontario’s environment were getting anything for their
money.  Years later, OTDA worked collaboratively with tire
manufacturers to craft the Ontario Used Tires Program
(UTP) that ensures that over 12 million passenger tire
equivalents are responsibly recycled in Ontario annually.  In
designing that program OTDA also ensured that the UTP
offsets tire dealers used tire collection costs ensuring high
collection rates and consumer convenience.  The UTP is
cost effective with the cost of tire recycling dropping three
times from $5.84 per passenger tire in 2009 to $4.75 on
May 1st 2015.

Safety is a key focus for OTDA. In the 1990's there was a
series of truck “wheel off” incidents along the 401 corridor.
At the time, the Ontario government requested that industry
come up with a practical solution.  Initially, the Ontario
Trucking Association developed a training program that
became mandated for all commercial tire technicians.  A
decade later the OTDA partnered with the OTA to build a
more comprehensive program that goes beyond just wheel
off training.  The recently established Commercial Vehicle
Wheel Service courses are conducted continuously
throughout the province.  In this regard, OTDA is facilitating
The Tire Industry Association's Automotive Tire Service
courses in the colleges as a continuing education option of
which Niagara College will be the first to do so in Ontario.

Amongst regulatory issues such as tire repair rules, winter
tire mandates, tire labelling and tire aging legislation, clarity
about Tire Pressure Monitor System (TPMS) requirements
have become a pressing issue.  

The evolution of TPMS policy in North America has been
confusing at best. 

The first interaction between regulators and industry
regarding TPMS started with the National Highway Traffic
Safety Administration (NHTSA) contacting Ford and
Firestone back in early 2000 after a number of tire related

incidents.  
Later in 2000 the NHTSA ruled under the Transportation
Recall Enhancement, Accountability and Documentation
(TREAD) Act that all vehicles manufactured for use in the
United States were to be equipped with a TPMS by
September of 2007.

Nonetheless industry remains unclear on a number of
TPMS related issues.  These issues are best summarized
by NHTSA’s responses the Tire Industry Association of
Maryland about the TPMS rules under TREAD. These
responses are:   

• If a vehicle arrives for repair with an inoperable TPMS 
valve it is OK to replace it with a snap in valve;

• If a vehicle has an operable TPMS valve then 
replacement winter wheels must have operable TPMS
valves as well;

• If a technician somehow renders an a TPMS valve 
inoperable the TPMS sensor must be replaced with an
operable sensor; and

• If a TPMS related Malfunction Indicator Lamp 
illuminates after the vehicle has been released to the
customer, the service provider is not in violation of the
'make inoperable' provision.

Unfortunately these rules do not apply in Canada leaving
Canadian tire dealers uncertain to the rules here. This
leaves tire businesses unsure as to how to handle these
issues in a manner that does not irritate consumers and/or
creates undue liability for the tire dealer/service provider.

In response, it appears that the larger tire retailer organiza-
tions in Canada are applying the US ruling as policy and
even going further by adopting a policy that even if a TPMS
system is inoperable coming in, it must be operable going
out.  

Although not all are applying this policy, it is commendable
that some are taking the high road on this.  As we have
seen many times over, the law tends to be written in the
court room.  The larger organizations are aware that if
industry and US lawmakers have adopted this approach,
then, despite being in Canada, they may have to answer for
their approach in managing aftermarket TPMS issues in the
event of a lawsuit.  

To assist professionals in the tire industry, the Tire Dealers
Association of Canada and the OTDA are seeking clarifica-
tion from various levels of Canadian governments regarding
the treatment of TPMS in Canada.  

So as you can tell, OTDA is about more than credit card
programs, fleet discounts or uniform discounts.  Public poli-
cies and the rules dealers must operate under are important
to many of our members. 

OTDA’s core role is that of 'The voice of the Tire Dealer' so
let us know your concerns and opinions about TPMS so we
can ensure that they are heard.

OTdA Advocacy for TPMs Mandate
by Bob Bignell - OTDA Executive Director
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The Honourable Steven Del Duca 
Minister of Transportation

May 5th, 2015

Re:  Consumer safety and clarifying Ontario’s rules regarding the aftermarket management of Tire Pressure Monitoring
Systems (“TPMS”)

Dear Mr. Minister Del Duca:

As background the Ontario Tire Dealers’ Association (OTDA) is an industry association representing approximately 750
Ontario independent tire retailers selling in excess of 60% of the passenger, light truck and medium truck tires sold in the
province annually. 

We are writing to you to petition the Ontario Ministry of Transportation to set forth best-practice guidelines regarding the
aftermarket management of Tire Pressure Monitoring Systems (“TPMS”). Such guidelines will serve to reduce regulatory
uncertainty, will further road safety and will clarify the roles and responsibilities of Ontario’s automotive service sector and
Ontario motorists with regard to TPMS.

Since 2007 the United States the National Highway Traffic Safety Administration (NHTSA) has required that all vehicles
manufactured for use in the United States are to be equipped with a TPMS.  The TPMS requirements arose from the high
incidence of tread separation and tire failures associated with under-inflated tires. It was estimated at the time that over
250 deaths and more than 3,000 serious injuries could be attributed to under inflated tires.

As a result of the US requirements, an overwhelming majority of new vehicles sold in Canada also have TPMS installed.

Transport Canada states that TPMS are not a requirement on new or imported vehicles sold in Canada. Transport Canada
also states that, “…there is no federal regulation that prohibits disabling the TPMS system on vehicles, as vehicle use falls
under provincial and territorial jurisdictions.” 

Given that the majority of vehicles on Ontario roads have TPMS, issues of risk and liability arise as a result of the lack of
regulatory clarity regarding the aftermarket management of TPMS. Specifically, in the event of a road safety incident, auto-
motive service providers are concerned about decisions made in scenarios such as the following:

• A vehicle arrives for repair with an inoperable TPMS valve;
• The US NHTSA has ruled that if a vehicle arrives for repair with an inoperable TPMS valve it is acceptable to 

replace it with a regular snap-in valve
• The service provider is asked to install replacement winter wheels;

• The US NHTSA has ruled that if a vehicle has operable TPMS valves then replacement winter wheels must have
operable TPMS valves as well;

• A TPMS valve is inadvertently rendered inoperable by the service provider during tire removal; and
• The US NHTSA has ruled that if a technician somehow renders a TPMS valve inoperable the TPMS sensor must

be replaced with an operable one; and 
• A TPMS Malfunction Indicator Lamp illuminates after the vehicle has been released to the customer.

• The US NHTSA has ruled that if a TPMS related Malfunction Indicator Lamp illuminates after the vehicle has been
released to the customer in good working order, the service provider is not in violation of the 'make inoperable' 
provision.

While Ontario law does not require TPMS, their ubiquitous use and motorists’ reliance on them as a safety system war-
rants guidance by the Province. As such, we suggest that at the least, MTO should issue a guideline for aftermarket auto-
motive service providers and Ontario motorists clarifying the MTO’s expectations with regard to aftermarket management
of TPMS.

OTDA would like to establish a process with MTO to develop such a guideline and are seeking your support in doing so.

If you or your staff has any questions please do not hesitate to give me a call at 519-685-6100 or e-mail me at mike@rem-
cotire.ca

Sincerely, 

Mike McClory
President
Ontario Tire Dealers Association

cc. 

Mr. Ralph Palumbo, Vice-President, Ontario, Insurance Bureau of Canada
Mr. Robert Monster, Senior Vehicle Standards Engineer, Carrier Safety Policy Office, Ontario Ministry of Transportation
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