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Since the passage of the robust tax reform bill, 
SSDA-AT has been focused on a variety of 

other issues in the 115th Congress including 
infrastructure proposals, efforts on tax extend-

ers, and changes to healthcare. And over the 
past several months we have been battling a 
wrath of legislation aimed at the industry in 

state capitols across the country.  

At the beginning of 2018, SSDA-AT distribut-
ed our updated position papers to all members 

of Congress, the membership, and the trade 
press. 

SSDA-AT has increased its presence on Capi-

tol Hill and in the regulatory agencies on both 
tire-specific and industry-related issues.  

SSDA-AT remains a strong voice in Washing-

ton through a variety of coalitions and organi-
zations centered around government affairs 

efforts.  

We continue to be an active member of the 
Small Business Legislative Council (a coali-

tion of 60 national small business associa-
tions), a strong member of the American 

Highway Users Alliance, and the National 
Capital Area Transportation Federation.  

SSDA-AT serves on coalitions for highway 
legislation, estate tax repeal, healthcare, prod-

uct liability reform, save LIFO coalition, and 
small business tax issues.  

We also take part in OSHA/SBA roundtables 

which aim to tackle issues of OSHA inspec-
tions and burdensome regulations. We have 
met with members of SBA, OSHA, NHTSA 

and DOL thus far in 2018. 

We continue efforts to form the White House 
Conference on Small Business. We are 

pleased to report that within the last month, we 
worked to introduce legislation and are now 

asking for members of Congress to act on the 
bill. Legislation is necessary in the near-term 

to ensure that small business issues remain at 
the forefront of policy discussions and to en-
sure small business has a voice at the highest 

levels of the American government. 

We publish a weekly legislative update and a 
monthly newsletter on state legislative issues.  

We continue to expand and improve our legis-
lative newsletters making sure as many as 
possible in our industry are reading them. The 

distribution list continues to grow on a weekly 
basis.   

There will be more legislative and regulatory 

battles in 2018 on both the state and federal 
levels and we ask that you remain engaged 

and keep up to date with our newsletters. 
Please 

reach out 
if you 
ever have 

questions 
or con-

cerns.  
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By: Lindsey Matylewicz, Net Driven  

Traditional advertising formats like tele-

vision commercials, newspaper place-

ments, and billboards have been tried and 
true methods of advertising for decades.  

It’s always difficult to move away from 

something that has worked in the past 
and put faith into new methods of adver-

tising for your business. Weighing the 

benefits of a new investment when busi-

ness owners aren’t aware of the benefits 
seems risky, but let’s take a look at what 

paid search engine marketing has to of-

fer.  

A new type of consumer engagement  

Traditional advertising reaches potential 

customers using a process of reinforcing 
your branding and gaining impressions 

by pushing out messaging to an audience 

in the right place, at the right time. The 

goal is to get the potential customer to 
remember your business in case they 

need the services you offer. To accom-

plish this, it requires repetition and 

choosing advertising channels that dis-
tribute your message to large audiences.  

But, what if you could reach people, 

right at the moment they need you - and 
do it without wasting impressions?  

Think of the last time you wanted to 

know what actor starred in that famous 
movie or when you needed to find the 

score for last night’s game. You more 

than likely turned 
to a search engine to find the answer.  

The same scenario happens with custom-

ers looking for automotive services, ex-
cept sometimes it’s a little more urgent. 

Customers could be in need of roadside 

assistance while on the side of the road 

with a flat tire, or they could be scared 
from that grinding noise they’re suddenly 

hearing whenever pressing on their 

brakes. Usually, this calls for immediate 

action.  

PPC advertising places ads in search re-

sults as customers are searching for what 

they need, when they need it. Customers 
may be willing to do some research first, 

but they are usually more invested in the 

marketing funnel and ready to take action 

when they turn to search for auto service, 
tires, or auto repair.  

PPC is valuable in this sense, and while 

ads like television commercials or radio 
spots keep you top of mind with your 

customer, PPC puts your business right 

where customers are looking for you:in 

the search engines. Every auto repair 
shop with a website needs to consider 

this important marketing channel.  

Transparent results  

If a business purchases a 30-second com-

mercial on a local television network, it 

will certainly be seen by people watching 
television. But, do you know how many 

views there were exactly?  
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 How is Pay-Per-Click Different from Traditional Advertising?  

Google AdWords provides advertisers 

with an interface full of data. It can count 

how many people viewed an ad, clicked 
on an ad, and even who performed an ac-

tion like a phone call. This accountability 

can’t be found in traditional advertising.  

Results are essential for measuring an 

ad’s effectiveness and whether that ad is 

worth investing in. If you want a clear 

path to ROI, PPC delivers in a way tradi-
tional advertising can’t.  

Data also allows the advertisers to make 

quick adjustments to PPC campaigns, like 
changing what products or services are 

being advertised or adding a coupon to 

interest the customer. Imagine having to 

remake a commercial every time you 
wanted to change or add to your cam-

paign. Suddenly you have a lot more 

work and a lot more upfront cost - just to 

make a simple change! Tracking and 
changing traditional forms of advertising 

can be costly and more like a shot in the 

dark, but PPC is clear with what is and 

isn’t working for your business.  

Defined audience targeting  

Another issue with traditional forms of 
advertising is the lack of audience target-

ing. Sure, a business can choose the right 

newspapers to buy ad space in, but that 

ad is still shown to a wide variety of peo-

ple. Google AdWords PPC allows for ad-

vertisers to choose specific geo-targeted 

locations, like cities, neighborhoods, zip 
codes, and even a mile-specific radius.  

Also, advertisers can choose which key-
word phrases they would like to appear 

for in search results. For example, a tire 

dealer may only want to advertise their 

selection of used tires. They can target 

customers who use phrases in search like 
“cheap used tires” or “used tires near me” 

to limit who sees their ads.  

Pay-per-click advertising has location and 
keyword filters to focus your ad spend on 

the customers who matter most to your 

business and advertising goals, saving 

you money on reaching new leads. If you 
want to drive more traffic to your auto 

repair shop website and need an effective 

tool for doing it, try PPC! Targeting tools 

like the ones described above will save a 
business owner money. Traditional ad-

vertising can be expensive and there’s a 

lack of transparency on who sees your ad 

and takes action. It is referred to as a 
shotgun-approach in marketing, because 

the ads reach out to everyone without fil-

tering. Instead of paying to reach custom-

ers who are really looking for you - 
you’re trying to reach everyone!  

But with PPC, you can get laser focused 

on the right customers, looking for your 
products and services, at the right time. 

And that’s something every small busi-

ness owner can appreciate!  

Continued from page 2 
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N.J.'s $1B Pulaski Skyway Project Reaches         
Milestone with Return of 2-way Traffic  

Retaliatory tariffs targeting plastic 

components produced for the auto-

motive industry would be especial-
ly harmful for the US, resulting in 

firms being unable to compete in 

key markets and cutting into a 

$20.8 billion US industry, warns 

the American Chemistry Council. 

 "It will take years -- possibly a 

generation -- to reclaim the market 

share lost through retaliation," it 

says. 

Tariffs on Auto Parts will be Especially Damaging for U.S. 

Two-way traffic is now moving again on the Pulaski 
Skyway between Newark and Jersey City, New Jersey 
after northbound lanes were closed in 2014 as part of 

a massive $1 billion rehab on the series of bridges 
over the Passaic and Hackensack rivers.  
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Supreme Court Reverses Rule on State Sales Tax Collection 
Obligations for Out of State Vendors 

On Thursday, June 21, 2018, the Supreme Court 
issued its widely anticipated decision in the case of 
South Dakota v. Wayfair, Inc. In doing so, the Su-
preme Court overturned its prior 1992 ruling and 
opened the door to allow states to require out of 
state vendors to collect and remit sales taxes on 
sales to individuals located in the state. 
The Wayfair case centered on a South Dakota law 
that was enacted with the knowledge that it would 
be directly opposite to the prior Supreme Court 
ruling and would result in a challenge, thus teeing 
up this case. The South Dakota statute requires 
that any out of state seller that annually a) delivers 
more than $100,000 of goods or services into 
South Dakota or b) engages in 200 or more sepa-
rate transactions in South Dakota, to collect and 
remit sales taxes on the transactions. The prior rule 
that was stated by the Supreme Court in the case 
of Quill Corp. v. North Dakota was that states 
could only hold businesses with a physical pres-
ence liable for collecting and remitting sales taxes. 
Under this rule (known as the physical presence 
rule), out of state sellers, like the big online retail-
ers, who did not have a physical presence in a state 
but who sold and delivered goods to recipients in 
the state, were not (and could not be) required to 
collect and remit states sales taxes, and instead, the 
state had to rely on the individual who purchased 
the item to report and pay taxes (which was large-
ly not happening). In overturning the physical 
presence rule, the Supreme Court reasoned that the 
rule, which had last been considered in 1992, had 
been established to prevent state tax laws from 
burdening interstate commerce, but had actually 
resulted in giving out of state sellers an advantage 
over local businesses. The Court noted that the 
rule no longer reflected the reality of the global 
online economy. Even the dissenters in the case 
acknowledged this, though believed that it was for 
Congress, not the Court, to address the issue. Un-
der the new ruling, states will be able to require 
businesses that have a "substantial nexus" with the 
state to collect and remit sales tax. This now opens 
up the question of what it means for a business to 
have a substantial nexus with a state such that the 
state can impose the tax collection and remission 
burden. The Supreme Court found that, the South 
Dakota law properly only applied to businesses 

with substantial connections to the state. This is 
because the law limited its application to sellers 
delivering $100,000 in goods and services or 200 
transactions annually and therefore didn't apply to 
businesses that didn't have a physical presence in 
the state and did very limited business with anyone 
in the state. In light of the Court's conclusion that 
the South Dakota statute properly addresses the 
substantial nexus issue, we expect to see other 
states modelling their laws similarly (Louisiana 
has in fact already enacted a law like South Dako-
ta's in anticipation of South Dakota prevailing in 
the case). As the Supreme Court itself observed in 
its decision, we would also expect to see techno-
logical solutions coming onto the market to help 
businesses with interstate sales that don't have 
large compliance departments comply with the tax 
laws of the states where they are delivering goods 
and services in. The potential impact of the Way-
fair ruling on small businesses will likely depend 
on the nature of the small business and how states 
respond to the case. The decision was lauded by 
brick and mortar businesses who were finding it 
increasingly difficult to compete with out of state 
sellers whose sales prices did not include sales 
taxes. On the other hand, depending on how each 
state crafts its laws and defines which sellers will 
be subject to the new collection and remission 
laws we expect to see enacted, small businesses 
that rely on online sales may face challenges that 
the technological solutions may not move quickly 
enough to satisfy. eBay has already reached out to 
the sellers on its platform to encourage them to 
sign on to a petition urging Congress to pass legis-
lation to prevent the application of laws like South 
Dakotas to small out of state businesses. Such leg-
islation would likely take the form of setting a lim-
it as to which businesses states could apply any 
new sales tax collection laws. While the implica-
tions remain to be seen, this is a big commercial 
shift that is relevant for small businesses of all 
types.  SSDA-AT is very encouraged by the Su-
preme Court decision. This has been an issue that 
our members have worked on tirelessly for many 
years.  Taxation of online sales was one of the is-
sues SSDA-AT members discussed with Capitol 
Hill staffers during Federal Lobby Day, which was 
held the day before the Wayfair ruling came down. 
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Trump’s Own Tariffs Make it Harder to                            
Rebuild Infrastructure  

President Donald Trump wants to rebuild 
the nation’s transportation infrastructure. 
He also wants to strengthen the U.S. steel 

industry through tariffs on imports. 

But that second goal could make it more 

costly to accomplish the first. 

Since Trump announced the tariffs in 
March, prices have been rising for the 
American steel used to build bridges, rein-

force concrete highways and lay the rails 
for mass transit systems. Though many of 
this summer’s big construction projects had 

locked in pre-tariff prices, concerns are 
mounting among contractors and some 
transportation officials that the tariffs could 

raise costs and delay work that is still in the 
planning stages. 

“The president seems to be at loggerheads 
with two conflicting priorities of his admin-

istration,” said Brian Turmail, vice presi-
dent of public affairs and strategic initia-
tives at the Associated General Contractors 

of America. “He’s making it very difficult 
for construction firms and people who build 
infrastructure to be successful, at least in 

the short term.” 

In Kansas City, for example, voters recently 
approved higher sales and property taxes to 

fund a streetcar extension that had been es-
timated to cost at least $250 million. 

Though the project had been in the works 
for a year, officials are now recalculating. 

“We are anticipating our prices to increase 
because of the tariffs,” said Donna Mandel-

baum, communications director for the 
Kansas City Streetcar Authority. 

Trump in February announced a $1.5 tril-
lion infrastructure plan that would use $200 

billion in federal funds to leverage state, 
local and private-sector investment. The 
proposal had yet to gain traction in Con-

gress when the president announced tariffs 
of 25 percent on steel and 10 percent on 
aluminum imported from most countries. 
After a temporary exemption, the metal tar-

iffs hit the U.S. allies of Canada, Mexico 
and the European Union on May 31. 

Most federally funded transportation pro-
jects in the U.S. already are required by law 

to use U.S. steel. Tariffs are like taxes 
charged only on imported products. But 
because they make foreign steel more ex-

pensive, tariffs also allow U.S. steel pro-
ducers to raise prices without being under-
cut by international competitors. 

The price of U.S. hot-rolled coil steel, a 

bellwether product for the industry, is up 
about 40 percent since the start of this year 
due to a combination of Trump’s tariffs and 

strong economic demand, said Joe Innace, 
the metals content director in the Americas 
at S&P Global Platts. 

Prices also have been rising for specific 

transportation-related products, such as fab-
ricated metal for bridges. 

Continued on page 7 
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Trump’s Own Tariffs Make it Harder to Rebuild Infrastructure  

That’s created a predicament for the owners 
of a 127-year-old railroad bridge over the 

Mississippi River at St. Louis that is in dan-
ger of being shut down if not replaced soon. 
Bids for the $219 million Merchants Bridge 

project were made in February, shortly be-
fore Trump announced the tariffs. But in 
June, the administration denied a grant that 

would have financed one-third of the pro-
ject. 

Bridge officials now are scrambling to fill 
the funding gap before a July 7 deadline to 

decide whether to go forward with the win-
ning bid. Adding to their urgency is the 
price for the needed 12,500 tons of steel. 

“The bidding environment is not going to 
get better,” said Mike McCarthy, president 

of the Terminal Railroad Association of St. 
Louis, which owns the bridge. “In light of 
steel prices, I think they’re going to be 

creeping up.” 

Some other states also are warily watching 
steel prices. 

California already faces uncertainty be-
cause of an attempt to repeal a gas tax hike 

that’s projected to raise $52 billion for 
roads and bridges over the next decade. The 
state Department of Transportation is moni-

toring whether the steel tariffs will raise 
material costs “to determine if adjustments 
may need to be made in future contracts,” 

agency spokesman Mark Dinger said. 

In Pennsylvania, concerns that tariffs could 
drive up the steel market have officials 
watching for any effects on their four-year 

construction plan, said Rich Kirkpatrick, a 
spokesman for the Pennsylvania Transpor-
tation Department. 

Rhode Island transportation officials said 
they are allowing for retroactive cost ad-

justments in contracts to account for signifi-
cant changes in steel prices. They have 
asked the Federal Highway Administration 

for permission to use federal money to cov-
er those higher costs. 

Steel-related products account for about 10 
cents of every $1 spent on highways and 

bridges, though that ratio can be signifi-
cantly higher for particular projects, said 
Alison Black, chief economist at the Amer-

ican Road & Transportation Builders Asso-
ciation. 

Economic analysts say uncertainty about 
the duration and impact of the steel tariffs 
could force some projects to get scaled 

back or postponed. The ripple effect also 
could drive up costs for companies that 
manufacture asphalt pavers, graders and 

other heavy equipment used in road pro-
jects. 

Ned Hill, a professor of economic develop-
ment at Ohio State University, said the situ-

ation will “raise havoc.” If construction 
companies try to bid six months to a year 
ahead of time, “they aren’t going to know 

what price to bid on. … And public works 
departments aren’t going to know how 
much the project’s going to cost them.” 
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EPA's Pruitt Resigns Amid Swirl of Scandals 

Embattled EPA Administrator Scott Pruitt, 
who led the charge to scale back Obama-
era fuel economy standards for light vehi-

cles, resigned following months of dam-
aging revelations about his conduct in of-
fice and allegations of ethical lapses. 

President Donald Trump, who had repeat-
edly affirmed his support for Pruitt but 
expressed concern about the swirling 

scandals involving alleged conflicts of in-
terest and abuses of his position, an-
nounced the move in a Twitter message. 

"I have accepted the resignation of Scott 
Pruitt as the Administrator of the Environ-
mental Protection Agency," Trump wrote. 

"Within the Agency Scott has done an 
outstanding job, and I will always be 
thankful to him for this." 

His deputy, Andrew Wheeler, now takes 
over as acting administrator. "I have no 
doubt that Andy will continue on with our 
great and lasting EPA agenda," Trump 

said. 

Pruitt was aggressive on the deregulatory 
front. He worked to undo at least a dozen 
environmental regulations promulgated 

by his immediate predecessors, claiming 
they went beyond the letter of the law and 
didn't sufficiently account for economic 
costs to industry. 

Critics say Pruitt, a vocal skeptic of hu-
man influence on climate change, was 

pushing rulemakings based on ideology 
and favoritism toward businesses, while 
ignoring scientific evidence that the emis-
sions and other rules were effective. 

"It would be hard to point to someone 
who has been less friendly to the environ-
ment than Scott Pruitt, and who has been 

less aware of the tremendous impact of 
rolling back the tremendous progress that 
was made in a negotiated set of standards 
with industry," said Jason Levine, execu-
tive director at the Center for Auto Safety. 

Pruitt sided with automakers on April 1, 

saying the Obama EPA's goals for nearly 
doubling fleetwide fuel economy were too 
aggressive. His decision to reopen a feasi-
bility review of 2022-25 model year 
standards was partly based on the per-

ceived need for more recent data on sales 
trends, fuel prices, and the cost and avail-
ability of advanced powertrains and other 
technologies. A proposal to scale back the 
fuel efficiency standards is currently un-

der review by the White House. It is un-
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EPA's Pruitt Resigns Amid Swirl of Scandals 

clear whether the resignation will upset the 
administration's timetable for a decision, 
or whether the agency will take action to 

rescind California's waiver to set air quali-
ty rules stricter than federal ones. 

Under a 2011 agreement, the EPA, safety 
agency NHTSA, California and automak-
ers are currently following the same pro-
gram, although some technical inconsist-

encies between EPA and NHTSA remain. 
California and a dozen states that have 
adopted its standards have threatened legal 
action to preserve their rights. 

The Senate's April 12 confirmation of 
Wheeler as EPA deputy administrator, 
however, lessens the chance of an admin-

istration shift on corporate average fuel 
economy and greenhouse gas standards. 
Wheeler faced stiff opposition from Senate 
Democrats who questioned his environ-
mental commitment after working as a 

lobbyist for the coal industry and a staff 
member for Sen. James Inhofe, R-Okla., 
who openly opposes scientific consensus 
that greenhouse gases from human activity 

are to blame for global warming.  

During his confirmation, Wheeler ques-

tioned the extent of man's impact on the 
climate. 

Pruitt has been under constant fire for 
months over allegations of conflicts of in-
terest, wasteful spending and improper use 

of authority. There are at least a dozen fed-
eral investigations into his behavior. 

The charges, first turned up in media in-
vestigations, include a sweetheart apart-
ment rental from the wife of an energy 

lobbyist whose firm does business before 
the EPA; excessive spending on travel and 
security; ignoring White House instruc-
tions not to give raises to favored employ-

ees; using his staff to find work for his 
wife and handle personal business; reas-
signing or demoting aides who questioned 
whether certain decisions complied with 
laws and regulations; cozy relationships 

with and rewards for industry lobbyists; 
and asking his security team to use emer-
gency sirens to get through Washington 
traffic for appointments. 

A number of Pruitt aides and communica-
tions officers have resigned this year as 
scrutiny increased over his spending habits 

and conflicts of interest. 

Last month, the EPA announced the resig-
nation of Pruitt's senior legal counsel prior 
to her scheduled testimony before a House 
panel investigating allegations of ethics 
violations by Pruitt.  

His scheduler, Milan Hupp, who acknowl-
edged to House investigators that Pruitt 

directed her to carry out personal errands 
for him, also resigned. 

Continued from page 8 
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Oil prices could top all-time highs near 
$150 a barrel because energy companies are 

investing too little money in new produc-
tion, Bernstein Research said Friday. 

Bernstein is part of a chorus of oil market 
watchers, including OPEC and the Interna-

tional Energy Agency, warning that compa-
nies are underinvesting in the type of big, 
long-cycle projects that yield huge payloads 

of crude. These projects tend to be carried 
out by oil majors like Exxon Mo-
bil and Chevron, but fell out of fashion dur-

ing a prolonged crude price slump. 

By Bernstein's count, 15 companies account 
for 80 percent of the world's oil reserves, 
and only two of them — Exxon and BP — 
are showing improvement in this area. 

"The risk for the oil industry in reducing 

investment today, is creating a shortfall in 
oil supply tomorrow. Oil remains an essen-
tial part of our lives," Bernstein said in a 

research note on Friday. "Any shortfall in 
supply will result in a super-spike in prices, 
potentially much larger than the US$150/bbl 

spike witnessed in 2008." 

International benchmark Brent 
crude and U.S. crude hit their highest-ever 
levels just above $147 a barrel in July 2008. 

Prices are currently trading in the $70-$80 
per barrel range. 

The industry's reinvestment ratio, which 
measures cash flow against investment in 

oil and gas exploration and production, is 
the lowest in a generation, according to 
Bernstein. 

Meanwhile, the amount of time that big oil 
companies' reserves will last has fallen by 

30 percent since 2000. If they do nothing to 
replenish their reserves, they will last for 10 
years. That compares with 15 years of cov-

erage in 2000. 

The producers that let their proven oil re-
serve life fall below 10 years "will struggle 
to grow production" without purchasing 

other oil companies, in Bernstein's view. 

"At some point the proverbial 'chickens will 
come home to roost'. The impact will be 
production declines and another super-cycle 

in oil prices," Bernstein analysts concluded. 

Bernstein acknowledges that oil industry 
executives face considerable uncertainty 
about when crude demand will peak, given 
the rise of renewable energy and the popu-

larity of electric vehicles. If demand peaks 
before 2030, pulling back investment in new 
production will pay off. But if oil consump-

tion is still growing at that point, CEOs will 
look "foolish," Bernstein said. 

Investors currently calling on exploration 
and production companies to return more 

cash to shareholders at the expense of fund-
ing future production may also come to re-
gret their strategy, Bernstein added. 

Big Oil is Sowing the Seeds for a 'Super-Spike' in 
Crude Prices Above $150, Bernstein Warns 
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McConnell/Schumer Driving Remainder of This Congress 

Entering a decisive quarter, our top priorities re-
main retroactive extension of Empowerment Zone 
employment tax credit (EZTC) and Indian Em-
ployment tax credit (IETC) to the end of 2019, 
plus repeal of the Base Erosion Anti-Abuse Tax 
(BEAT) or, at minimum, repealing that part of 
BEAT that effectively denies WOTC and most 
other credits in Section 38 of the Code.  (A web 
site for Repeal BEAT Coalition will soon be up). 

Now is the time, as we get closer to election day, 
to press Congress for much-needed improvements 
to WOTC: new target groups for dependents of 
active duty military, transitioning foster youth, 
recipients of cash SSDI payments, and all food 
stamp (SNAP) recipients, plus allowing WOTC to 
private non-profit employers for all target groups. 

To achieve these goals, we're prepared to amend 
whichever of the following bills Senate leaders 
agree to allow tax provisions: 

FY 2019 Appropriations.  A tax title to a govern-
ment funding bill is increasingly common to pass 
extenders, provide relief, and correct errors.  Ap-
propriations to fund the government is "must-do" 
legislation, but its attractiveness this year is less-
ened by the fact that Senate Democrats may de-
cide they'll be stronger after the elections and can 
get a better deal on appropriations by forcing a 
continuing resolution to January 10 or therea-
bouts.  A CR can carry tax amendments made in 
the Senate but there's a penchant in both houses to 
keep CR's "clean," plus the House can always 
strip out Senate amendments. 

Reauthorization of Federal Aviation Administra-
tion.  This House-passed bill (HR 4) is before the 
Senate now, and is in the "must-do" category be-
cause it carries excise taxes on fuel and passen-
gers that fund the FAA.  We're looking to Senate 
Democrats, led by Senator Schumer, to work with 
Senator McConnell to pass this important meas-
ure with amendments extending EZTC and IETC 
and repealing BEAT or, at minimum, removing 

BEAT's impact on WOTC and other Section 38 
tax credits. 

Round Two of Tax Cuts.  President Trump has 
called for a second round of tax cuts, beginning 
with making permanent all tax cuts made by 
TCJA at a cost of $650 billion over ten years.  
The House may pass such a measure, but at pre-
sent Senate Democrats seem united in opposition.  

Larger Health Savings Accounts.  Out of the blue, 
Ways and Means Chairman Brady has begun to 
move on HSA's, prompted by unrest in the elec-
torate from rising health insurance premiums. The 
concept is to use tax-free HSA funds in conjunc-
tion with a high-deductible policy to make insur-
ance more affordable.  Brady surprised by holding 
a hearing early this month, now a bill is being 
drafted.  If passed by the House, Senate Demo-
crats might find it a suitable vehicle for their own 
ideas.  It's a tax bill, but with uncertain wings. 

The Senate will work in August, while the House 
will be out from August 4 till after Labor Day.  
McConnell wants Schumer to end delaying tac-
tics, Schumer demands a voice on bills and nomi-
nations.  Neither can move without the other.  For 
the rest of this Congress, everything that gets 
done will depend on the dynamic between these 
two. 

We know you have your sights set, as we do, on 
next year's decisive battle.  But there's still unfin-
ished business on the table today, and congress-
men and senators are more welcoming than ever 
to hear you.  The next ninety days will see big 
decisions made, stay especially close to your sen-
ators. 
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Rhode Island Sues Oil Companies Over Climate Change 

Rhode Island’s attorney general sued a dozen 

oil and natural gas companies and their affili-

ates Monday in state court, accusing them of 
causing climate change and not sufficiently 

mitigating its effects. 

Attorney General Peter Kilmartin (D) said 

Rhode Island is uniquely harmed by global 

warming, with its more than 400 miles of 

shoreline, fishing industry, marine economy 

and other factors. 

“Rhode Island is especially vulnerable to the 

effects of climate changes that is now on our 

doorstep with sea level rise and an increase 
in severe weather patterns, as seen by the ex-

tensive damage caused by storms in the past 

several years, including Super Storm Sandy 

and the floods of 2010,” Kilmartin said in a 
statement. 

“The defendants' actions for the past several 

decades are already having and will continue 
to have a significant and detrimental impact 

on our infrastructure, economy, public 

health, and our eco-systems, and will force 

the state to divert already-limited resources 
to mitigate the effects of climate change, 

thereby diminishing resources for other vital 

programs and services.” 

The defendants in the lawsuit include big 

companies across the petroleum supply 

chain, including Exxon Mobil Corp., Chev-

ron Corp., ConocoPhillips Co., Marathon Oil 
Corp. and Hess Corp. 

Kilmartin’s lawsuit is the first time that a 

state has sued fossil fuel companies to hold 

them responsible for the effects of climate 

change. 

The litigation strategy has become popular in 

recent years among some cities and counties, 

particularly ones frustrated that Congress and 
the Trump administration have not taken an 

aggressive stand to fight global warming. 

But in the first major instance of such cases 
to be decided, a federal judge rejected law-

suits by San Francisco and Oakland, Calif., 

last month. The court said the scientific con-

clusions regarding climate change are sound, 

but it’s not the role of the courts to solve the 
issue. 

The National Association of Manufacturers 
said the Rhode Island case should reach a 

similar fate. 

“It’s time for politicians and trial lawyers to 
put an end to this frivolous litigation,” said 

Lindsey de la Torre, executive director of the 

group’s Manufacturers’ Accountability Pro-

ject. 

“Taxpayer resources should not be used for 

baseless lawsuits that are designed to enrich 

trial lawyers and grab headlines for politi-
cians. This abuse of our legal system does 

nothing to advance meaningful solutions, 

which 

manufac-
turers are 

focused on 

every day.” 
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More Texas Energy Sector Frustration with Tariffs Emerges 

Parts of the energy sector still in recovery mode 
will be hit by U.S. tariffs on aluminum and steel 
and hurt the broader Texas economy, a trade 
group said. 
 
Texas is the largest oil producer in the United 
States and its Permian shale basin is on pace to 
become one of the more significant contributors 
to future gains in global output. Production 
trends, however, are outpacing existing pipeline 
capacity, a trend that's raising alarm bells given 
U.S. President Trump's trade policies. 
 
"This will ultimately result in fewer wells being 
drilled, a net loss of American jobs, lost tax rev-
enue and a slow down in energy infrastructure 
investment," Ed Longanecker, the president of 
the Texas Independent Producers & Royalty 
Owners Association, told UPI during the week-
end. "This at a time when we are facing signifi-
cant takeaway capacity challenges in West Texas 
and the upstream sector remains in recovery 
mode following several years of depressed com-
modity prices." 
 
Upstream refers to the exploration and produc-
tion side of the energy sector. A June sur-
vey from the Federal Reserve Bank of Dallas 
showed the hours-worked index for upstream 
was close to an all-time high, though the wages 
and benefits index declined.  
 
Prices for the services companies provided by 
upstream companies like Baker Hughes, mean-
while, are already on the rise. 
 
The U.S. Commerce Department in January con-
cluded the amount of imports threatened U.S. 
national security. 
 
"The reports found that the excessive level of 
imports threatened to impair the national security 
because further closures of domestic production 
capacity would result in a situation where the 

United States would be unable to meet demand 
for national defense and critical infrastructure in 
a national emergency," the Trump administra-
tion stated. 
 
Longanecker's comments follow calls for sup-
port last week from Todd Staples, the president 
of the Texas Oil & Gas Association. To propel 
the president's call for energy dominance, Sta-
ples said the U.S. energy sector needs pipelines 
made from steel that few domestic operators pro-
duce. 
 
Texas Gov. Greg Abbott, a Republican, said 
that, for every job expected to be secured by the 
tariffs, at least one job is lost in the oil and gas 
sector. 
 
"To put this into further perspective, in 2017, the 
Texas upstream oil and natural gas industry 
alone purchased goods and services from over 
900 different U.S. industry sectors in the amount 
of $26.7 billion, 81 percent of which came di-
rectly from Texas businesses," Longanecker add-
ed. "These industries will also suffer." 
 
The U.S. Census Bureau found 40 percent of to-
tal steel imports last year came from Canada, 
Mexico and the European Union, with Canada 
accounting for the bulk of the deliveries with 
around 9 million tons.  
 
After tariffs were announced earlier this year, the 
Canadian Steel Producers Association said it was 
dismayed. 
 
The Canadian government imposed tariffs on 
about $12.5 billion worth of U.S. goods, intend-
ed to be proportional to steel and aluminum tar-
iffs. The new tariffs place a 25 percent tax on 
more than 40 U.S. steel products and a tax of 10 
percent on more than 80 other items such as tof-
fee, maple syrup, coffee beans and strawberry 
jam. 
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Auto Plastics Supply Chain Warns Against U.S. Tariffs 
on Imported Cars and Components 

Potential U.S. tariffs on automobiles and auto 
components are drawing strong opposition from 
some quarters of the plastics supply chain. 
The American Chemistry Council, for example, 
told the Trump administration in a government 
filing June 29 it would invite “swift and brutal” 
retaliation against growing U.S. plastics and 
chemical exports. 

 
Plastics parts makers also expressed worry. The 
U.S. operations of Canadian injection molder 
Mitchell Plastics said it was “deeply troubled” 
by tariffs and feared they could ultimately result 
in higher prices that drive down auto sales. 
 
And Japanese plastics processor Toyoda Gosei 
Co. Ltd., which has 10 factories in the United 
States, said trade barriers would hurt its 5,300 
workers in the U.S. and hamper future invest-
ment. 
 
But it wasn’t all against tariffs: The United 
Steelworkers union, which also represents some 
plastics industry employees, urged focusing on 
imported cars and components from Germany, 
Japan, Mexico and South Korea and said tech-
nologies critical to national defense have histori-
cally come from the auto sector. 
 
Those are among more than 2,300 comments 
that have poured into Washington in recent days 
in response to a formal Trump administration 

investigation into tariffs on automobiles, includ-
ing cars, SUVs, vans and light trucks, and on 
auto parts. Hearings are set for July 19-20. 
 
President Donald Trump is pursuing the investi-
gation under what’s called Section 232 of U.S. 
trade laws, which gives the president latitude to 
enact measures like tariffs to protect areas 
deemed vital to the defense industrial base, alt-
hough some comments questioned the link be-
tween national security and the car industry, not-
ing that specialized military vehicles are already 
made in the U.S. 
 
The largest U.S. trade association for the auto 
components industry, the Motor & Equipment 
Manufacturers Association, said tariffs or other 
restrictions would mean job losses among the 
871,000 auto parts industry workers and would 
damage U.S. competitiveness. 
 
“MEMA remains very concerned that the pattern 
of recent actions from the administration signal 
that tariffs are one of several tactics that would 
be considered and imposed,” the group said.  
 
“Counterproductive unilateral actions will place 
manufacturers at a competitive disadvantage to 
their global counterparts, erode U.S. jobs and 
growth, and will not protect the national security 
of the United States.” 
 
MEMA, whose members include plastics com-
ponent suppliers, said overall employment in the 
auto parts industry has risen 19 percent in the 
last five years, and it worried import restrictions 
could put that at risk. 
 
Similarly, the head of U.S. operations for Kitch-
ener, Ontario-based injection molder Mitchell 
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Auto Plastics Supply Chain Warns Against U.S. Tariffs 
on Imported Cars and Components 

Plastics, said he feared tariffs would raise prices, 
lower demand and hurt the 800 workers at com-
pany factories in Michigan, Indiana and Ala-
bama. 
 
“I am deeply troubled by the president’s threat 
to levy tariffs that will affect my company and 
the auto industry,” said Dennis Hayes, director 
of USA operations, who said the company’s au-
to parts are “not a threat to national security.” 
“I urge the administration to continue to support 
pro-growth initiatives, keep our auto market 
winning streak going and refrain from proceed-
ing with this misguided attack on my company 
and industry,” Hayes wrote. 
 
But others supported the investigation. The 
USW union said that South Korea, Japan and 
Germany target the U.S. market for exports 
while limiting access to their own car markets. 
And it said Mexico’s government “at the behest 
of large corporations” has suppressed worker 
rights in Mexico that in effect hold down wages 
in the U.S. auto industry. USW urged the ad-
ministration to exempt Canada from tariffs, 
however, saying it is a strategic partner. 
 
President Trump, in a July 1 television inter-
view, said tariffs would close the trade deficit in 
automobile production and result in more cars 
being made in the United States. He said his ad-
ministration is eyeing a 20 percent duty, and he 
suggested that the auto industry is a key target 
of his trade strategy. 
 
“The cars are the big one,” he said. “They’re 
going to build their cars in America. ... We bring 
in millions and millions of cars a year and we 
charge 2.5 percent. Some of these countries 
don’t even take our cars.” 
 

According to the European Union, the EU gen-
erally has tariffs of 10 percent on U.S.-made 
cars, while the United States has only a 2.5 per-
cent tariff on imported cars. The U.S. does, 
however, maintain a 25 percent tariff on import-
ed light trucks. 
 
ACC predicted that tariffs would harm the U.S. 
factories making plastic parts and components 
for the auto industry. It estimated the sector has 
1,600 factories, with 61,000 employees and an 
economic output in 2016 of $20.8 billion. 
It estimates that each car made in the U.S. and 
Canada has an average of $3,000 of chemical 
industry inputs, including plastics. 
 
And it worried that the stakes are higher with 
auto tariffs. Any retaliatory measures by other 
countries will be much larger than what’s hap-
pening with steel and aluminum tariffs, and will 
close off those markets to U.S. companies, ACC 
said. 
 
“Given the much higher volumes of automotive 
trade, retaliation by U.S. trading partners will be 
swift and brutal,” ACC said. “It will take years -
- possibly a generation -- to reclaim the market 
share lost through retaliation.” 
 
The U.S. light vehicle market was about 17.5 
million units in 2016, with about 12 million ve-
hicles made in the United States. 

Continued from page 14 
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Dear SSDA-AT,  
 

 The U.S. Energy Information Administration (EIA) says that last year the United States exported 
more natural gas than it imported for the first time since 1957. We lead the world in production and refining 

of natural gas and oil. It’s a turnaround that not only enhances U.S. energy security but provides a competi-
tive advantage that can generate major economic and geopolitical benefits through energy exports. 
 

The U.S. Energy Department’s latest study on liquefied natural gas (LNG) exports concludes that exporting 
U.S. LNG is good for the economy. 

 
DOE’s study found: 

• U.S. consumer well-being increases with rising LNG exports. 

• Total U.S. economic activity (gross domestic product) increases with rising LNG exports. 

• U.S. LNG exports are backed by increased natural gas production here at home. 

It’s worth noting that this is the fifth DOE study on LNG exports – and the fifth to describe broad, positive 
economic impacts for the United States from shipping natural gas to friends and allies overseas. The find-

ings reinforce a 2017 study by ICF International projecting that increased LNG exports could support 
220,000 to 452,000 additional jobs and add from $50 billion to $73 billion to the U.S. economy.  

 
From a national security perspective, increasing domestic production and accelerating exports of U.S. LNG 

will help strengthen our strategic alliances abroad. Allies seek U.S. energy as a reliable alternative to energy 
supply from less stable regions, and providing it can enhance not only our economy but our geopolitical 

objectives. As a recent Wall Street Journal editorial put it, when describing a new export deal with Poland: 
“The agreement illustrates how the energy boom from the fracking revolution can serve U.S. national inter-
ests and deter the reach of dictators abroad. Moscow has long used its energy resources as a political weap-

on… By offering an alternative to Russian energy, the U.S. empowers its European allies and weakens the 
Kremlin’s coercive regional influence.” 

 
The new DOE study is one more confirmation that abundant and affordable natural gas strengthens our 

economy — and our security. As global demand grows for natural gas and the benefits it brings to econo-
mies and the environment, U.S. policy should continue to support additional LNG export capacity. 

 

Sincerely, 

 

Jack Gerard 

President and CEO 

API 

Letter to the Editor 
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U.S. Fossil Fuel Consumption Reaches Lowest Share in a Century 

THANK YOU AGAIN TO ALL THOSE WHO              
ATTENDED SSDA-AT 2018 LOBBY DAY!!!! 

 

 

U.S. fossil fuel consumption last year reached the lowest share in more than a century as use 
of renewable energy continued to climb and petroleum use remained well below its 2005 
peak. 

The U.S. Energy Department reported that fossil fuels accounted for just over 80 percent of 

domestic energy consumption in 2017, the lowest share since 1902. Renewables, meanwhile, 
accounted for just over 11 percent, the highest share in roughly the same time period. 

The drop in fossil fuel consumption -- the third consecutive annual decline -- was driven in 
part by a 2.5 percent decline in the use of coal, following a decade-long trend. U.S. coal con-

sumption has fallen about 40 percent since 2005 despite the Trump administration's efforts 
to prop up the industry. 

U.S. natural gas consumption dropped 1.4 percent despite a surge in domestic production 
and a steady uptick in global demand. In the U.S., the ongoing shift away from coal for elec-

tric power generation has boosted consumption of natural gas by 24 percent since 2005.  
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