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Big Oil Vs. Congress

The Energy Department reported in early
April inventories of 319.2 million barrels.
This places U.S. crude oil inventories in the
upper half of the average range for this time
of year. Meanwhile, total product demand
over the previous four weeks was down 1.3
percent compared to the same period a year
ago. There's plenty of oil and we're not using
it all. So why do oil wholesale prices
continue to skyrocket?  What happened to
the law of supply and demand? 

Enter the House of Representatives’ Select
Committee on Energy Independence and
Global Warming, which held hearings on
April 1, 2008, to ask why the five biggest oil
companies had reported combined 2007
profits of $123 billion.  Congress also
wanted to know why big oil needed the $18
billion in tax breaks it had enjoyed, which
the House had voted to redirect to research
on renewable fuels.  The committee also
asked why major refiners are lobbying for
unrestricted access to our nations oil
reserves.

Invited to the dance were representatives of
the five biggest oil companies, J. Stephen
Simon, Senior Vice President, Exxon Mobil
Corp.; John Hofmeister, President, Shell Oil
Company; Robert A. Malone, Chairman and
President, BP America, Inc.; Peter
Robertson, Vice Chairman, Chevron; and
John Lowe, Executive Vice President,
ConocoPhillips

The oil executives were greeted with
skepticism from committee chairman, Rep.
Ed Markey, who stated in his opening
remarks, “Yesterday, Americans saw that
the price of gas hit a record high price.
Today, on April Fool’s Day, consumers all
over America are hoping that the top
executives from the five largest oil
companies will tell us that these soaring gas
prices are just part of some elaborate hoax.
Unfortunately, it’s not a joke.”

In defending the industry's profits, J.S.
Simon, senior vice president of ExxonMobil
Corp., which made a record $40 billion last
year, told the committee, "Our earnings,
although high in absolute terms, need to be
viewed in the context of the scale and
cyclical, long-term nature of our industry, as
well as the huge investment requirements."
He added: "We depend on high earnings
during the upcycle to sustain ... investment
over the long-term, including the
downcycles."

However, the upcycle has been going on too
long, according to Rep. Emanuel Cleaver.
"The anger level is rising significantly."

Responding to frustration from American
consumers on record energy prices, John
Hofmeister, president of Shell Oil Co.,
remarked, "I heard what you are hearing.
Americans are very worried about the rising
price of energy," This sentiment was also
echoed by the other four executives.

The hearing probed the industry's fight
against the bill passed by the House
terminating an 18 billion dollar tax enjoyed
by the oil companies and using the funds to
promote alternative energy. 

“Taxes should be fair, stable and pro-
competitive, principles these proposals
violate,” Exxon's Simon said. 

Congressman Markey took Simon to task for
investing $100 million on renewable energy,
while raking in $40 billion in profit last
year. “You can't have it both ways,” Markey
said. “You can't on the one hand be nickel
and diming renewables at Exxon Mobil and
at the same time be recording $40 billion in
profits.” 

Simon response was, “Putting more money
into something does not necessarily equal
progress.”

When questioned by Rep. James
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Sensenbrenner, the committee's ranking
Republican, as to what would bring lower
energy prices, Robert Malone, chairman of
BP America, insisted that "We need access
to all kinds of energy supply," He added that
85 percent of the country's coastal waters are
off limits to drilling.  The association
questions whether the dubious practice of
opening ecologically sensitive areas to
exploration will end up lowering petroleum
wholesale prices.  We believe that, instead,
the monetary savings will be used by big oil
to line its pockets.

Hofmeister told reporters after the hearing.
For oil companies and its employees “to be
vilified by our own government is an
embarrassment for all of us.” The American
Petroleum Institute (API), which represents
big oil, issued its view ahead of the meeting,
trying to rebut criticism that the oil industry
is to blame for record gasoline prices. The
API put forth the explanation that crude oil
costs represent around 70 percent of the cost
of gasoline, so you can see why we're in a
pretty high price environment.  It failed to
report that major oil companies have
lucrative exploration and development
contracts with other governments.  These
usually result in an oil company receiving a
percentage of the price or profits from sale
of the crude oil, in exchange for assuming
exploration and production costs.

So the question remains – who won,
Congress or big oil.  Usually we have noted
a dip in the price of gasoline whenever there
have been hearings at the federal or state
level.  We have posed the explanation that it
happens to appease the media and lessen the
impact of the hearings.  This time, things are
different.  At the time of the a report by the
federal Energy Information Administration,
issued earlier this week, which showed that
the U.S. retail price for gasoline hit a new
record of $3.29 per gallon.  New York State
average price was $3.38. At the time of
publication gasoline prices have risen by
about 15 cents.  Major oil companies

certainly don’t seem to have been frightened
by the Congressional investigation into
changing the way they do business.

Bi-partisan Legislation Aims To Reduce
Hidden Credit Card Fee

House Judiciary Committee Chairman John
Conyers (D-MI) and Rep. Chris Cannon (R-
UT) have introduced the "Credit Card Fair
Fee Act", legislation that for the first time
deals with the biggest credit card fee of all -
the interchange fee, which grew to $36
billion in 2006. 

"We welcome this effort to stop the price-
fixing practices of the credit card industry
and create a transparent market-based
process," said Mallory Duncan, chairman of
the Merchants Payments Coalition (MPC)
and senior vice president and general
counsel of the National Retail Federation. 

"This legislation will bring competition to a
severely broken system that unjustly inflates
the cost of goods and services for all
consumers. Virtually every developed
economy in the world has found these fees
abusive and illegal -- even at levels far lower
than what Americans pay. We can now work
toward a solution where economies of scale,
innovation and competition -- the forces that
drive free enterprise -- decide credit card
processing fees," said Tim Hammonds, Food
Marketing Institute president and CEO, an
MPC member. 

Currently, credit card interchange rates are
set in secret and hidden from view. Raising
interchange fees is how Visa and
MasterCard encourage banks to issue more
credit and debit cards - as long as rising
rates are kept top secret, consumers have no
way of knowing the extra costs they are
paying through higher prices. 

"As entrepreneurs and businessmen, we
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want market based solutions to our issues,"
said Richard Oneslager, president of Balmar
Petroleum and chairman of the National
Association of Convenience Stores, an MPC
member. "The Credit Card Fair Fee Act is
the free-market solution to the battle over
interchange rates." 

Interchange fees amount to approximately
$2 of every $100 spent using credit cards.
These fees inflate the cost of nearly
everything consumers buy even when they
pay by cash. 

With a collective market share of
approximately 80 percent, Visa and
MasterCard operate like price-fixing cartels,
each one imposing oppressive credit card
interchange fees and rules on merchants on a
'take-it-or-leave-it' basis. Credit card
industry policies and practices make it
practically impossible for merchants to
know how much they are really paying in
credit card fees or why. 

"Interchange fees are the biggest credit card
fee you've never heard of," added Duncan.
The $36 billion in interchange fees paid by
retailers and consumers in 2006 dwarfed
most other credit card fees put together,
including late fees, over-the-limit fees,
annual fees and inactivity fees. 

Over the last three years, unfair credit card
practices, policies and the public, consumer
groups, the Federal Reserve, and Congress,
have scrutinized fees. Interchange fees have
been the subject of hearings three times in
recent years under both the Republican and
Democratic Congresses. 

Last July, the House Judiciary Antitrust
Task Force Subcommittee conducted a
hearing on the lack of competition in the
credit card marketplace. The "Credit Card
Fair Fee Act" is a direct outgrowth of the
Antitrust Task Force's BI-partisan
examination into the fees, policies, and
practices of the credit card industry. 

Bi-partisan co-sponsors of the Credit Card
Fair Fee Act include Representatives John
Boozman (R-AR), William Delahunt (D-
MA), Louie Gohmert (R-TX), Ralph Hall
(R-TX), Zoe Lofgren (D-CA), John Peterson
(R-PA), Todd Platts (R-PA), Bill Shuster
(R-PA), John Sullivan (R-OK), Anthony
Weiner (D-NY) and Peter Welch (D-VT)
and Joe Wilson (R-SC). 

The Merchants Payments Coalition (MPC),
UnfairCreditCardFees.com, is a group of
retailers, supermarkets, drug stores,
convenience stores, fuel stations, on-line
merchants and other businesses who are
fighting against unfair credit card fees and
fighting for a more competitive and
transparent card system that works better for
consumers and merchants alike. The
coalition's member associations collectively
represent about 2.7 million stores with
approximately 50 million employees. For
further information, please visit
www.unfaircreditcardfees.com. 

New York Contribution was to convince
Congressmen Weiner, who is on the
committee addressing the bill, to support the
bill.  The Congressmen is a co-sponsor or
the bill.

NHTSA Launches E-Mail System for
Child Safety Seat, Tire Recalls

The National Highway Traffic Safety
Administration (NHTSA) launched a new
system on March 24 that automatically e-
mails child seat and tire recall information to
consumers who have signed up for the
service. Consumers will now be able to
receive these updates by e-mail, as well as
on their PDAs. The focus of the new system
is on tires and child seats since relatively
few consumers respond to these recalls (less
than one-third of consumers for tire recalls
and less than half for child seat recalls). 
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Free registration for the program is available
at www.safercar.gov by clicking the "RSS
feeds for recalls" or "Email recall
notifications" link under the "Safety
Recalls" section of the homepage. NHTSA
also recommends that consumers register
these products directly with the
manufacturers as they too can contact the
consumers directly with recall details and
instructions 

Federal Tobacco Legislation

The House Energy and Commerce
Committee recently approved a bill that
would give the FDA the authority to
regulate tobacco at 300,000 retail stations
nationwide. The Committee voted 38-12
after adopting Rep. Pallone's (D-NJ)
managers amendment that incorporated
some retail and small tobacco company
changes in the legislation. The bill, H.R.
1108, will now head to the full House for
likely approval. The Senate bill, S. 625,
passed out of committee last year, however,
the legislation faces hurdles in the Senate
where Republicans may filibuster the bill.
President Bush may veto the bill also. 

Of interest to retailers, the language adopted
in committee today would do the following: 
• Give the FDA the authority to regulate

Native American tribes; 
• Explicitly allow convenience stores to

sell smoking-cessation products; 
• Prohibit cigarettes from containing any

artificial or natural flavor (other than
tobacco or menthol); 

• require the Secretary to issue regulations
regarding the sale and distribution of
tobacco products through mail order/
internet sales within 18 months of the
bill's enactment; 

• require the Secretary to send each notice
of retailer violation to the location
specified on the retailer's registration or

the retailer's registered agent; 
• require the Secretary to consider whether

a retailer has taken effective steps to
prevent violations of the minimum age
requirements for sale of tobacco
products; 

• In the case of six or more violations,
subject retailers to a civil penalty up to
$10,000; 

• Require a GAO study on raising the age
requirements for purchasing tobacco
products. 

Retailer associations who have been
working to oppose FDA retail regulation of
tobacco were surprised to learn that the
National Association of Convenience Stores
(NACS) decided to accept FDA regulation
of convenience stores in exchange for some
changes to the FDA bill. Our national
affiliate the Service Station Dealers Of
America – Allied Trades will join other
retail groups that are in continued opposition
to FDA regulation of retailers.

EPA Issues Final Spray Paint VOC Rules

The U.S. Environmental Protection Agency
(EPA) published final rules on March 24
that establish restrictions for the use of
volatile organic compounds (VOC) in
aerosol spray paints. Similar to the
regulations in place in California, the new
rules are reactivity based, whereby the
VOCs are regulated by how likely the
compounds are to form ground-level ozone.
Currently, most VOC regulations for
automotive products are mass based, which
means that the standards are based on the
amount of VOCs in the product and by their
actual impact on the environment.
According to EPA, "This rule will better
control a product's contribution to ozone
formation by encouraging the use of less
reactive VOC ingredients, rather than
treating all VOC in a product alike through
the traditional mass-based approach." EPA
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estimates that new regulation will result in
reductions of 3,100 tons of VOCs per year. 

According to EPA, companies that
manufacture lacquers, varnishes, enamels,
epoxy coatings, oil and alkyd vehicle,
plastisols, polyurethane, primers, shellacs,
stains and water repellant coatings will be
impacted by the rule. Companies would
have until Jan. 1, 2009 to comply, but a
company may seek an extension if they have
not previously manufactured, imported,
distributed in California or elsewhere, any
aerosol coating product that complies with
applicable California regulations. The
regulations include labeling requirements, as
well as recordkeeping and reporting
requirements for companies selling
regulated products. 

Autobody Compliance Program Initiative

The Association recently participated in a
meeting with the Environmental Facilities
Corporation (EFC).  The Corporation is
charged with helping small business comply
with Federal and State environmental
requirements through their expert technical
assistance.

The EFC, although it works with other state
agencies such as the New York State
Department of Environmental Conservation
(DEC), is non-regulatory, and most of its
actions are free and confidential.  Among its
technical assistance programs are
completing permit applications, preparing
emissions inventory, exploring alternative
materials and coating for use in processes,
and developing compliance plans.  As an
expanded service, they also provide
environmental assistance, which include
waste handling, such as solvents, waste oil,
florescent lamps, and shop tiles.  Also, water
quality requirements are included, and they
are involved in the bulk storage regulations.  

The EFC is embarking on a new program
called the Environmental Results Program
(ERP).  It is advertised as an innovative
approach to improving the environmental
performance.  It targets sectors or groups
with large numbers of businesses with small
sources of pollution.  ERP’s goal is to
supplement traditional compliance with
monitoring and compliance assistance.  It
does not replace existing State and Federal
regulations or regulatory sources and/or
enforcement.  The program is actively
supported by the United States
Environmental Protection Agency (USEPA),
which provides grants and technical
assistance.  Currently such programs are
operating in eighteen states.  Each state
develops a different implementation plan for
different products.  New York has chosen to
provide assistance with compliance for the
autobody repair shops.  

By targeting sectors, EFC can gain a better
understanding of the environmental
requirements for pollution prevention
practices for each industry.  It can also
officially address aggregate impact of a
large number of small sources.  Through
this, a greater number of facilities are
brought into regulatory compliance, and
environmental performance of an entire
sector can be evaluated.

Compliance assistance is communicated
through plain language workbooks and
workshops.  They try to clearly explain the
environmental and regulatory requirements
placed upon the industry.  

The compliance workbooks are usually
multimedia and include air, hazardous
waste, water, bulk storage, pollution
prevention, and energy efficiencies.  One of
the foundations of the program is self-
certification.  Facilities certify to the DEC
their compliance.  Those businesses that are
not in compliance develop a compliance
plan and submit it to DEC.  A self-
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certification is done through a checklist,
which is developed by the corporation.
Environmental compliance questions are
answered yes or no.  Facilities not in
compliance submit a document known as the
“return to compliance plan,” which lists the
deficiencies and target dates for correction.  

A typical approach cycle includes:
1. Establishing sector inventory
2. Random base line inspections
3. Compliance assistance workshops
4. Distribute and evaluate self-certification

forms and return to compliance plans
5. Target is to follow-up at problem

facilities
6. Random post-certification inspections
7. Assess the results

A Pilot Program to encourage compliance
will be initiated in DEC’s region 4 and 9.
Region 4 is Western New York, and region
9 is Albany and the Capital District.
Included in the program is the DEC, EFC,
and Empire State Development Corporation
(ESDC), New York State Energy Research
and Development Authority (NYSERDA),
and New York State Foundation for
Science,Technology and Innovation
(NYSTAR).  These teams will reach out to
the industry groups for assistance and
guidance.  

The autobody shops are defined to include
any commercial motor vehicle operation
involving collision repair, vehicle painting,
paint stripping, sanding, bodywork, and/or
antique restoration, where the work is
performed inside the building or structure.  

The first step is to establish an inventory of
the facilities that would be defined as
autobody shops.  The coalition will use
existing databases such as the Motor Vehicle
Department, Yellow Pages, and other
sources of date to identify as many of the
autobody shops in each region.  Currently,
989 autobody shops have been identified in
regions 4 and 9.  

The tools that will be used in the program
will be the compliance assistance workbook,
inspection checklist, and self-certification
forms.  These will be developed from
existing DEC materials and borrowed from
states with similar programs.  Autobody
shops stakeholders will be trade
associations, career technical centers and
community groups.  Their input would
include compliance assistance using the
workbook and developing the self-
certification form.   

One of the main provisions of the program is
to conduct a baseline inspection.  This
establishes compliance rate of the autobody
section and helps identify problem areas
needing compliance and assistance.
Facilities will be randomly selected from the
989 current facilities identified. 

The outreach program will include inviting
all autobody shop owners and operators to
attend compliance assistance workshops.  It
will also provide language compliance
assistance workbook and additional systems
will be available from other sources.

Once the material is received, a group will
identify the red tag facilities and non-
responders.  A review of the compliance
plan will be reviewed and adjustments will
be made of the inventory of autobody shops
in these locations.  

The expected time line for the program is as
follows:
• Sometime in April 2008, DEC will begin

baseline inspection of randomly selected
autobody shops in regions 4 and 9.
Inspections will be on schedule and
enforcement actions may be taken for
observed violations.  

• Between May and September 2008
brochures will be sent to autobody shops
in region 4 and 9 informing them of the
DEC Autobody Shop Program and the
dates and times for upcoming
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workshops.  Workshops for the
Autobody Industry in the two regions
will include guidance on how to comply
with environmental requirements, how
to correct areas of non-compliance, and
how to complete the autobody shop self-
certification format.  The workshop will
also include information on pollution
prevention and opportunities to bring
business into compliance.  

• In September and October 2008
autobody shops in region 4 will conduct
self-audits using the self-certification
checklist, correct or develop a plan to
correct any areas not in compliance and
submit the self-certification form to
DEC.

• During November and December 2008
DEC will conduct follow-up inspections
and a randomly selected sample of
autobody shops in the two regions.
Inspection will be on a schedule and
enforcement action may be taken for
observed violations.

• In January and February of 2009 DEC
will analyze the autobody shop results in
the two regions and adjust and revise the
material where needed.  

The association believes that such programs
to assist with compliance are usually helpful
to the industry.  The Environmental
Facilities Corporation is business sensitive,
and can be trusted to work with the industry
toward compliance without major
discomfort from violations.  However, the
inclusion of the Department of
Environmental Conversation as the
inspecting agency leaves us with a great deal
of concern.  We were told that major
violations would result in penalties.   

DEC penalties are historically draconian,
and the Association has communicated to
the EFC that any cooperation from the
Association would be predicated on the
assurance that DEC does not use this as an
opportunity to penalize the industry.

More information as it is received.    
S2146 – A506 – Penalizes Providing
Large Quantities of Alcohol to
Underage Drinkers 

This bill seeks to create the crime of
unlawfully providing a child with a large
quantity of alcoholic beverages, as a class E
felony.  It would provide that a person shall
be guilty when he, being 21 years of age or
older, gives, sells, makes available, aids in
the procurement of, or causes to be given or
sold within a twenty-four hour period, to a
person under 21 years of age more than 5
gallons of beer, more than 9 liters of wine,
more than 5 gallons of wine product, or
more than 3 liters of liquor.  A Class E
felony carries a sentence of up to 4 years
imprisonment.

The association stands against this initiative,
since it is unclear whether an owner is to be
held responsible for the actions of their
employees.  Certainly, phrases such as
“makes available” and “causes to be given
or sold” are subject to interpretation.  The
bill has passed the Senate and has been
referred to codes in the Assembly.

Bill S175 –  A5701, A9163  – Zone Pricing

As the price of motor fuel increases and
consumers find it difficult to fill their tank,
many suppliers are enjoying a “winfall
profit.”  Suppliers for no apparent reason are
increasing the prices of gasoline and diesel
fuel to the motoring public.  The only
justification is that the public is willing to
pay.  The only way to discourage these price
increases is for government to initiate an
investigation into the rise in cost of motor
fuel.  

One mechanism used by suppliers to control
the price of motor fuel is by creating zones
and offering the product at different prices
depending upon what the traffic will bear. 
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Oil companies claim that this practice is
used to meet competition.  In some cases
this may be true, but in most it is not.  

Zone Pricing as it is, is a marketing
technique used by petroleum companies.
These companies determine the
geographical price zone based on the
demographics of a certain area.  If one area
is more affluent than another the wholesale
price to the service station dealer can be
higher or lower.  While many believe that
the more affluent the neighborhood the
higher the prices, this is often incorrect.
There are many cases where the price is
higher in areas that can least afford to pay
these escalating prices.  What is always
certain, the less competition the higher the
price.

The price of motor fuel begins at the
exploration stage.  The product is found,
extracted from the ground, sold per barrel as
raw crude oil, shipped to refineries, refined
to different type products including gasoline
and diesel, then transported to a terminal.
There, it is off loaded and sent to a service
station.  The price of the motor fuel along
this chain is subject to change.  However,
the only price the public sees is what’s on
the pumps.  The smallest margin of profit is
between the wholesale price to the service
station and the price to the consumer.  At
times oil companies, to punish dealers, use
zone-pricing practice.  If the dealer does not
sell the product at a price that the company
determines the dealer’s price increases.  For
example, if they want the dealer to make
ten-cents per gallon but the dealer increases
that margin, the supplier will increase the
wholesale price.  They will also take
advantage of a situation where there is a lack
of competition.  The practice of zone pricing
can be abused and in many cases is.   

Legislation is needed to deter suppliers from
taking advantage of motorists by using a
pricing strategy that can be manipulated.
While it would be in the publics best interest

if the price of the product could be
controlled from the well head to the
automobile this is impossible.  However,
there is an ability to control the price from
the supplier to the retail dealer and
subsequently to the consumer.  The
provision in Senate Bill S973 will create a
deterrent against discriminatory pricing.

The basic flaw in the zone pricing is that it is
discriminatory and used by oil companies to
take advantage of situations.  If this is found
to be true, some sort of penalty must be
assessed on these abuses.

For the above reasons, the association
request that the legislature intervene in this
unfair practice.  The bill is on the Senate
Calendar and has advanced to the third
reading.  In the assembly, there has been no
movement on the bills, which were referred
to the Committee on Economic
Development, Job Creation, Commerce &
Industry.

S4064 – Extending Motor Fuel Marketing
Practices Act 

The legislation seeks to extend the
provisions of the New York State Motor
Fuel Marketing Practices act for the period
of one year, and would establish an effective
sunset date of March  31, 2012.  Senator
Nozzolio, the bill sponsor, justifies the
legislation, claiming prices for motor vehicle
fuel have increased dramatically over the
last 7 years. Extending this law will protect
consumers from unfair and dangerous price
gouging of motor vehicle fuel, enhancing
the entrepreneurial spirit of the free market.

While the association applauds and endorses
any attempt to increase the entrepreneurial
spirit of the free market, we feel the Motor
Fuel Marketing Practices Act misses the
mark.  Originally passed in 2003, it required
that at wholesale and retail level, owners
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could not sell their product for any less than
98% of their cost.  When the intent was not
to hurt competition, e.g. a going a business
sale, or to meet competition, the business
was exempted.  In 2004, at Governor
Pataki’s request, the law was changed such
that businesses could sell their product as
low as 95% of their  cost.  With price
reaching the $4.00 dollar mark, that means
that a competitor can sell its gasoline at
almost 20 cents below cost.  

One scenario in which this can occur is in
the case of a major oil company operated
station, sufficiently nearby to be in
competition with one of that company’s
dealer operated stations.  Here the major
corporation can wholesale to its dealer
gasoline at one price, and sell to it company
operator station a much lower price,
absorbing the dealer’s customer base and
driving the dealer out of business.

The association finds itself in a quandary.
Normally, we believe that half a loaf is
better than none, but when it comes to the
Motor Fuel Marketing Practices Law, we
doubt there is any bread on the table.  In the
past, we have made a Freedom of
Information request to the Consumer
Protection Board and discovered that not
one complaint of unfair competition was
upheld.  As such, the association questions if
the motoring public and our industry  might
be better served by scrapping the Marketing
Act as is and seeking a viable replacement.

S701 –  A6834 – Posting Of Taxes At The
Pump

The bill would amend the general business
law by adding a new section 199-o, which
requires retail dealers engaged in the retail
sale of motor fuels to post a list of all
federal, state and county taxes that are
included in the current motor fuel price.
 

Whenever there is a violation of this section,
an application may be made by the attorney
general in the name of the people of the state
of New York to the court or justice having
jurisdiction by a special proceeding to issue
an injunction upon such retailer.  The
attorney general need not provide proof
anyone was harmed by the violation, and a
fine of up to $1000 for each violation.
Additionally an allowance of up to $2000 to
the attorney general may be imposed by the
court, as well as ordering direct restitution.
 
Advocates of the bill assert that with the
increasing cost of motor fuels, consumers
across the state deserve the right to be
provided with a detailed breakdown of all
the taxes placed upon each gallon of
gasoline they purchase.  

However, the simple truth is that the bill
places an enormous burden on the retailers
of petroleum products.  While the state and
federal taxes may remain the same for
periods up to and over a year, county sales
tax will fluctuate with the price of gasoline.
This means the dealer must recalculate the
tax with any price change, which can occur
on a daily or even more frequent basis.  The
dealer must also determine a method to
change the county tax and total taxes just as
frequently.

For the above reasons the association
remains firmly opposed to the legislation.
The bill has reached the third reading on the
Senate calendar but remains in the
Committee on Consumer Affairs and
Protection in the Assembly.

S5026 – A7288—Gasoline Drive-off Bill

This bill would amend section 155.30 of the
penal code, by adding that a person is guilty
of grand larceny in the fourth degree when
he or she steals automotive fuel with a value
of thirty dollars or more.  Fourth degree
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larceny is a class E felony, with a maximum
term of imprisonment of 4 years.

While the association applauds this
legislation, we are concerned that news of
the thirty-dollar threshold in the bill will
spread rapidly among the performers of
station drive-offs.  Hence, would be
criminals will circumvent the law by
routinely pumping less than $30 into their
gas tank.  

The association, nonetheless, endorses the
legislation and asks it be made law.  If not
we seek that one of several other bills
discouraging drive-offs, which have been
proposed in the Senate and/or the Assembly,
be passed.

Minimum Age For Cashiers
Who Sell Alcoholic Beverages

The regulations for clerks who sell alcoholic
beverages taken from page 7 of the State
Liquor Authority Handbook are as follows:
The regulations for clerks who sell alcoholic
beverages taken from page 7 of the State
Liquor Authority Handbook are as follows:
1. Clerks and cashiers who handle and

receive payment for alcoholic beverages
in drug stores, grocery stores and
convenience stores must be at least 16
years old and must be supervised by
someone who is at least 18 years old.

2. Clerks and cashiers in liquor and/or wine
stores must be at least 18 years old. 

WORKERS’ COMPENSATION

SAFETY GROUP #536

DECLARED DIVIDENDS

HAVE AVERAGED 34% FOR

THE PAST EIGHT YEARS

DMV Record Retrieval

DMV record retrieval is available to
association members and affiliates at a cost
of $12 per record.  Additionally, you may
order DMV certified paper abstracts of
drivers license, vehicle registration, and
vehicle title records for an additional fee of
$2 per abstract. To use this service should
call 518-452-4367.

We Have Changed Our Web Address

The Association is pleased to announce a
new web site.  The old website has been
completely revamped to provide you with
easier faster access to the information you
need.  The new address is 

www.nysassrs.com
Our e-mail address has changed to:

state@nysassrs.com
In addition to being able to read back issues
of newsletters, and providing you with links
to important sites we have added a bulletin
board to keep you better informed as stories
break.  

WARNING
YOU CANNOT DO

INSPECTIONS IF ANY OF
YOUR EQUIPMENT IS

MISSING OR INOPERABLE.

PERFORMING AN
INSPECTION UNDER

THESE CONDITIONS CAN
RESULT IN REVOCATION
OR SUSPENSION OF YOUR

INSPECTION LICENSE.
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