
CHESAPEAKE  

AUTOMOTIVE  

BUSINESS  

ASSOCATION 

 

Office & Shipping 

309 Crain Highway North 

Glen Burnie, MD 21061 
 

Phone: (410) 647-0505  

Fax: (410) 544-8130 

Email: pat@caba.biz 

CABA: Doing as a group what each cannot do individually. 

INSIDE 
 

Member News-Page 2 
Education Calendar - Pg. 6 

President’s Message—Pg. 12 
 
 

Thanks Newsletter Sponsors 
 

American Tire Distributors 
Carroll Tire 

Federal-Mogul 
Maryland Tire Express 
Tire World of Frederick 
——————————— 

 

 

CABA Board of Directors 

 

Rob Wilson- President/CEO 

Bob Wilson– 1st VP 

Dave Wastler—2nd VP 

Dave Sutton—Sec/Treasurer 

Vernon Lyon—Immediate Past 

                        President 

 

Directors 

Mike Caroglanian 

Bill Cropper 

Ray Gue 

Mike Kress 

Doug Meekins 

Ralph Schissler 

Michael Shoemaker 

Bryan Smith 

Rick Strevig 

Greg Weller 

Gerry White 
 

Office Staff 

Pat Moog - Executive Mgr. 

Pat Derosier– Service Admin. 

 

The CABA Mission 

The Chesapeake Automotive Business Association is a not-for-profit 501(c)6 trade 
association of aftermarket businesses in Maryland, Delaware and Washington, DC. 
CABA is dedicated to the development of locally owned auto repair & tire service cen-
ters, their jobbers and the aftermarket professionals that supply them. The focus of 
CABA efforts are on programs and services that enhance our members’ competitive 
skills, lower their business operating expenses and help them attract, motivate & 
keep the best employees. In summary: CULTIVATING EXCELLENCE! 

October, 2016 

 

 

4 Steps to Protect Yourself from Identity Theft 

There are few certainties in life. Of course you’ve heard of death and taxes being two, 

but there is now a third: It’s only a matter of time before you are a victim of identity theft 

in some way. We hear of breaches almost daily now. There are over 1 billion records 

that contain some type of personally identifiable information on the black market. It’s 

highly likely that your sensitive information has been stolen at some point; be it your 

email address, your credit card number, your social security number, or your healthcare 

information.  So a little effort to protect it can go a long way.  

1. Consider a “junk” email address. There isn’t much you can do to protect 

your email address other than just don’t give it out. However, in this day 

and age, that is not realistic. Consider having multiple ones to limit the 

amount of spam you get and the chances your real one may be stolen. Use 

the alternate one for signing up for mailing lists, ordering products online, 

etc. Essentially it becomes an incoming only address and if it gets taken as 

part of a breach, the odds of your friends getting spammed or sent mali-

cious emails is much lower. That’s because their addresses won’t likely be 

in your address book. If you never use it to email them, they won’t even 

recognize it as yours and will be less likely to open a malicious attachment 

or open a link if it is sent from your “junk” address.  

2. Monitor your credit card statements regularly.Take some time each 

month, or even more often to check your credit card statements. When 

you get a notification that your statement is ready, take a look at it and if 

anything looks suspicious report it to your financial institution. The sooner 

you deal with it, the easier it is to take care of it. Remember that if some-

one charges to your debit card, that money is at least temporarily out of 

your account. The bank will take some time to investigate and before put-

ting that back into your account, so use the credit option when possible. At 

least you will have some time before the bill is due and hopefully, all the 

fraudulent charges will be removed by then.                       Continued on page 3                                   
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MEMBER NEWS is a regular feature of the CABA Newsletter intended to relate 
recent news about CABA companies & our local industry people particularly 
concerning awards, obituaries, mergers & personnel changes. Anyone with 
news should send it to pat@caba.biz. 
 

Welcome new members:  
 
 

Do you know of any business owners who should be members of CABA? Call 
our office with their names. All aftermarket companies should be participating in 
CABA’s legislative agenda and, at the same time, enjoying the many financial 
benefits available to them through the Association. To accomplish our motto: 
“doing as a group what each cannot do individually,” CABA needs everyone 
involved, helping your own business at the same time. 
 

CABA ANNUAL MEMBERSHIP MEETING 
NOVEMBER 16, 2016 

All members are cordially invited to attend. Board members and staff will be 
present to answer questions or suggestions. If you wish to attend please phone 
Pat Moog at the CABA office, 410-647-0505, to ensure that space is available. 

 

This is your Association, here’s your chance to be heard! 

 

Members Can Benefit: 

Savings, CDs & Loans 

New/Used Vehicles  

Home Equity and Mortgages 

Personal Loans  

For the latest savings and loan rates 

visit the 

 Destinations Credit Union 

website at 

www.destinationscu.org 

For more rates, call  

410-663-2500  

CONTACT CABA FIRST FOR 

THESE BUSINESS NEEDS 

 Employee Retention Health Benefit 

 Maryland State Inspection forms 

 Vehicle & personal loans from Destinations 

CU 

 Shop Management Mitchell1 & Snap-On 

ShopKey 

 Identifix technical hotline 

 Technical education 

 Management education 

 Electricity & Gas group-buying service 

 Health Savings Accounts with Destinations 

CU 

 Waste recycling services 

 Custom-printed business forms 

 Stock business forms 

 Calendars 

 Plastic parts bags 

 Printer ribbons 

 Stickers (warranty, core, etc.) 

 Savings & Checking Accts with Destinations 

 Cash investment CDs from Destinations 

 Business Insurance 

 HR Management Services/Payroll 

 Check Guarantee 

 Credit Card Processing 

 Broadband Internet/Telecom 

 Website design/hosting 

 Uniform Rental 

 Mystery Shopping with Sales Training 

 Marketing Products—Improving exposure to 

Drive-by and Walk-by traffic 
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3. Monitor your credit reports. Everyone in the United States with credit of any level is entitled to one 

free annual credit report from each of the three major credit bureaus; TransUnion, Experian, and 

Equifax. You can get them all at one time, but Jim Stickley of Stickley on Security recommends re-

questing one every four months to keep better tabs on what is on them. The bureaus share infor-

mation, but something may show up on one before the others. If you see it sooner, you can react 

quicker and it will potentially cause less damage. This won’t keep your identity from being stolen, 

but it may keep it from being abused as much. Remember that credit reports are not perfect either. 

Sometimes the information on them is merely a mistake and those should be addressed too. How-

ever, if it is potentially identity theft, finding out sooner is much better. Don’t forget to check those 

of your minor children. Identity theft of children occurs much more frequently than it should. Rough-

ly one in 40 children is a victim of this, so request theirs too, just to make sure they are A-OK.  

4. Read your benefit statements from your healthcare companies. These come after you have used your in-

surance for a healthcare service. Review them to make sure the information being provided to your 

insurer is correct and the procedures or products were indeed for you or your family members. If 

someone is using your information, especially as records switch from paper to electronic formats, 

their healthcare information may be erroneously used to provide you care. It is possible that you 

could be cancelled or denied a procedure if someone else has abused your insurance and you did-

n't catch it. In addition, someone may get an expensive procedure and stick you with the bill. Don’t 

toss those statements away. Review them and report any misinformation to your insurer. 

It’s easy to get complacent, but you shouldn’t.  Unfortunately, complacency is another danger of 

hearing about breaches and fraud so often. However, while you cannot necessarily avoid having 

your information stolen, other than by going completely off the grid, you can take steps to mitigate 

it and when needed, manage it better.                                                                                                                      

                      Copyright 2016 Stickley on Security  



 Support the vendors who support 
the Association and therefore sup-
port you! 
 

These programs have been chosen 
by the Board of Directors for their 
cost savings and especially for the 
service level that they provide. 
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 CABA members are eligible and former AEFCU 

Members are now... 

Destinations Credit Union Members! 

NEW & USED CAR LOAN RATES 

REMAIN LOW! 

RATES AS LOW AS 1.99% 

Refinancing your current loan may lower your monthly 

payment or shorten the period of your loan. 

Buying a Car Soon? Want to refinance at a lower 

rate? Get A Great Rate From Your Credit Union! 

Call our office: 410-663-2500  

Visit our web site: www.destinationscu.org 

Or visit our main office:        8767 Satyr Hill Rd 

                                           Parkville, MD 21234  

 

 

 

 

 

                              Destinations Loan Rates  

Type of Loan                   Term                          APR as Low As:* 

New or Used Auto/Truck Up to 60 months     1.99%** 

                              61 to 83 months     2.49%** 

                              Up to 84 months     2.99%** 

Other Secured                    Up to 60 months     5.75%** 

(Motorcycle, boats, etc) Up to 120 months    6.75%** 

Home Equity Line of Credit         Prime minus 1% (4% APR Floor) 

(80% Loan to Value ) 

Home Equity Fixed Loan     Up to 7 yrs.                 4.99% 

(80% Loan to Value )           Up to 15 yrs.               5.49%                         

Signature (Personal) Up to 60 months       10.50%** 

                              Up to 120 months      11.50%** 

Overdraft Protection                       10.50%** 

MasterCard               Revolving          9.50% 

MasterCard Credit Builder Revolving          9.50% 

Share Secured           Regular IRA Dividend Rate + 3% 

Mortgage    30 and 15 year fixed and ARMS       Call for rates 

* Rates based on credit history and may be higher  

** APR reflects 1/4% discount for Automatic Payment Transfer or      
Payroll Deduction 

Add 1/4% back if repaid otherwise   

Interest rates are subject to change without notice.  
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The CABA Education Calendar is intended to present a comprehensive list of skills, management and technical classes of value to owners, managers, 
counter/sales professionals and technicians in Maryland, Delaware and Washington, DC. Any education provider including parts jobbers, manufactur-
ers, associations, community colleges, education professionals and more are invited to submit their listing information (see below for format needed). 
Submit class information to CABA via email sal@caba.biz at least one month in advance of the scheduled beginning date of each class. 

CABA is online at www.caba.biz & www.facebook.com/cababiz1 
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CABA 2017 

Reference Directory 

SPACE CONTRACT 

 

 Full Page—4 1/2 “ X 7 1/2 * 

  SOLD  Inside Cover (Front or Back)….…………….………. $700 

  SOLD  Back Cover…………………………………………………. $775 

    Tab Pages…………………………………………………… $575 

  _____  2 Pages.……………………………………………………… $850 

  _____  Full Page.……………………………………………………. $475 

 

 Half Page (4 1/2”x 3 3/4”)……..……………………………………………...…….$300 

 

 1/3 Page (4 1/2” x 1 7/8”)……..…………………………………………………….$250 

 

  

PDF with embedded fonts and graphics if possible or TIF both  

high resolution BLACK & WHITE ONLY 

 

ADS MUST BE IN BY DECEMBER 16, 2016  
        

   _____ Repeat previous years ad (please check size)   

   _____ New ad to follow (please check size) 

   _____ Repeat previous years ad with minor changes (please check size).   

              Changes are as follows: 

 

   _____________________________________________________________________________ 

   _____________________________________________________________________________ 

   _____________________________________________________________________________ 

 

Please fax to 410-544-8130 or email to Pat@caba.biz  
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“Click here” The url is: http://www.doverspeedway.com/buy-tickets-2 
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We all know or have heard of individuals who have had a tragedy in their family and places them in a non-recoverable 
financial situation. For years, the automotive aftermarket has had a charity that helped such families, but it has been 
little publicized.  Now, the Foundation is in the hands of industry professionals and truly wants to help individuals and 
families in need. The employee must be in the automotive aftermarket. The Foundation will examine each individual 
case and make a determination of what funds are needed. Here is the information and contact points. Save this page. 
We hope you never have to use it. 

The AACF, or Automotive Aftermarket Charitable Foundation, was founded in 1959 to assist automotive aftermarket 
members and their families who, due to catastrophic illness or terrible accident, have exhausted all other available re-
sources in maintaining a reasonable existence. 

Our Mission - to provide sustainable solutions for those in great need - is what drives us every single day. To 
make good on our mission, we're staffed by a dedicated team of experienced industry executives who donate their time 
to this worthy cause. 

But we can't do it alone. 

The AACF depends on the generous assistance of companies and individuals within our industry to provide the financial 
support to fund the foundation. Together, we can assist those within our industry who desperately need help. 

If tragedy strikes, it usually does so without warning. And when it does, the AACF is here to help find a solution. 

Whether it's you, a loved one, co-worker, or someone you know in the industry that has fallen on hard times due to a 
catastrophic event or condition, you can turn to the AACF as an advocate and ally in this time of need. With professional 
experts and resources from across the Automotive Aftermarket, we provide advice and support - quickly and confident-
ly. 

If you need help or know someone in need... 
You may contact us to discuss the particulars of the situation to see how the AACF can assist the individual or family.  

ALL CALLS AND CORRESPONDENCE ARE IN THE STRICTEST OF CONFIDENCE. 

AACF 

5716 Folsom Blvd #149  Sacramento, CA 95819 

Phone: 916-628-0271     Email: info@aacfi.org       http://www.aacfi.org/ 

 

 

Mark your Calendar! 
March 19, 2017 

 

CABA Annual Bull and Oyster Roast 

Martin’s West 

  1:00 pm - 5:00 pm 

 

 

mailto:info@aacfi.org


Message from Your CABA Board Member 

It pays to advertise in your monthly CABA newsletter!  Call 410-647-0505 to reserve your Ad space. 
1/2 page: $185 or 1/4 page $150 (Big discounts for full year or half-year) 

Contact CABA—Phone (410) 647-0505, email Pat@caba.biz, www.caba.biz, www.facebook.com/cababiz1 

Event Calendar 
 

 

 
AAPEX/SEMA 
Las Vegas, NV 
November 1st-4th, 2016 
 
CABA Annual Membership Meeting 
November 16, 2016 
 
Office Closed: November 24 & 25, 2016 

Greetings, CABA Members!  

 

 

Membership Participation — there is an adage that 80% of 
any organization has 20% participation. Associations are no 
exception. That minority percentage is working for the good of 
the industry and the 80% get what is tantamount to a free ride.  
As CABA prepares for its Oyster Roast, the  80-20 rule is com-
ing into play.  

 

There are additional ancillary benefits to the Oyster Roast, Golf 
Outing and Regional Meetings). One of the best is the oppor-
tunity to talk and network with other business owners. There is 
nothing like speaking with peers outside of a business atmos-
phere, where there is a greater propensity to talk openly and 
share ideas and information. (I’m not suggesting collusion here). 
While it is depressing, it is always good to find out that everyone 
is doing as well as you are. But how are you going to find that 
out, without talking to others? So please join us on March 19, 
2017 for a great time, great food and great company. Who 
knows what insights you will come away with? 

 

 

 

 

308 Crain Highway N. 

Glen Burnie, MD 21061 

Little known facts …. 

A sneeze travels about 100 miles per hour. 
 

Chewing gum while you cut an onion helps keep you from 

crying. 
 

A single cloud can weigh more than 1 million pounds. 
 

Banging your head against a wall burns 150 calories an 

hour. 
 

Butterflies taste their food with their feet. 
 

Blue-eyed people tend to have the highest tolerance of 

alcohol. 

There are no clocks in Las Vegas gambling casinos. 
 

A person can live without food for about a month, but 

only about a week without water. 
 

The harder you concentrate on falling asleep, the less 

likely you are to fall asleep. 
 

You are 1% shorter in the evening than in the morning. 
 

The average person walks the equivalent of three times 

around the world in a lifetime. 

 

 

 

On the same point, it is frustrating to offer outstanding business 
programs and not see huge participation from the members. 
Our Board works hard at finding relevant and valuable pro-
grams to enhance members’ businesses.  Every one of the 
applicable programs will save money or improve your business  
- retain your employees, cut operational costs or market your 
business. The entire Board of Directors urges you to consider 
the CABA-endorsed programs - for your own good!     

 

So let’s see the 80-20 become at least 80-80! Take a good look 
at our programs  - then take advantage by utilizing them. 

 

And one more thought: share with your (wholesale) customers 
the benefits of CABA membership. It will help there business as 
well and add to their appreciation of you. 

 

Because…. 

Membership is Every Member’s Business  
 

Vernon Lyon, Mainline Automotive Parts 

 

       


