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Youth E-Cigarette Smoking Tripled In One Year 
 The Centers for Disease Control and Prevention (CDC) 
has found that youths are smoking cigarettes less, but using 
electronic cigarettes more.  
 Among high school students, e-cigarette use increased 
to 13.4 percent in 2014 from 4.5 percent in 2013, according 
to newly released research from the CDC. Cigarette use over 
the same period decreased to 9.2 percent from 12.7 percent, 
the largest year-over-year decline reported in more than a 
decade, Reuters reported. 
 Overall, tobacco use among high school students ticked 
up to 24.6 percent from 22.9 percent. 
 The new CDC data is raising concerns among tobacco 
control advocates who fear e-cigarettes will create a new 
generation of nicotine addicts who may eventually switch to 
traditional cigarettes, the news outlet added. 
 "Nicotine exposure at a young age may cause lasting 
harm to brain development, promote addiction and lead to 
sustained tobacco use," Dr. Tom Frieden, director of the 
CDC, said in a statement. 
 Mitch Zeller, director of the Food and Drug 
Administration's tobacco division, said the data "forces us to 
confront the reality that the progress we have made in 
reducing youth cigarette smoking rates is being threatened." 
 However, electronic cigarette proponents argue that the 
CDC data could equally suggest that smoking rates fell 
because young people took up e-cigarettes instead of 
traditional cigarettes, according to Reuters. 
 "There is no firm conclusion that one can draw from 
correlational data," Jed Rose, director of the Center for 
Smoking Cessation at Duke University Medical Center, said 
in an interview. "But it is equally amenable to the 
interpretation that e-cigarettes are diverting young people 
away from cigarettes." 
 The data also showed hookah use nearly doubled to 9.4 
percent from 5.2 percent. The CDC said nearly half the 
students used more than one tobacco product. The most 
popular was e-cigarettes, followed by hookah. Cigarettes 
came in third place, followed by cigars, smokeless tobacco 
and pipes. 
 
 
Court Says Branded Marketers 
Can Sue Card Companies  
 
 A Texas court has ruled that four branded petroleum 
marketers can go forward with the antitrust lawsuit they filed 
against Visa and MasterCard challenging the cost of credit 
card transactions. 

 
 
 
 Visa and MasterCard had asked the Texas District Court 
in Victory County to dismiss the case, contending that 
branded petroleum retailers have no standing to challenge 
transaction fees because they supposedly do not directly pay 
the credit card interchange fees that are deducted from the 
proceeds of credit card transactions at branded gas stations. 
 

INSIDE THIS ISSUE 
1 Youth E-Cigarette Smoking  

Tripled In One Year 

1-2 Court Says Branded Marketers 
Can Sue Card Companies 

2 Global Partners To Acquire  
Capitol Petroleum Portfolio For $156M 

2-3 Getty Realty Corp Selling Proprieties 

3 EIA Sees Gasoline Averaging  
$2.45/Gal This Summer 

3 EIA Reports Highest January  
Gas Demand In 7 Years 

3-4 March OPEC Oil Output At  
Highest Level Since October 

4 N.J. Landscaper Fined $33,000 Over  
Alleged Illegal Gas Sales, Price Gouging 

4-5 Apple Pay May Violate Durbin Amendment 

5 PA Prepares For Lottery Sales At Pumps 

5 Senate Committee Approves  
Driver Data Privacy Bill 

5-6 Automakers Exceed Fuel Economy  
Goals for MY 2013 

6 EPA Analysis Claims Paint Stripper Poses  
Health Risks To Workers And Consumers 

6-7 Tobacco Mergers – What To Expect 

7-8 Association Comments On Used Oil Regs 

8-9 Tire Industry Opposes Tire Registration 
 Language In Grow America Legislation 

9 DOE Seekss to Boost Alt. Fuel Vehicle Markets 

9 Fla. Officials Detect 6 Skimming Devices 

9 DMV Record Retrieval 

 
 

(607) 398-7260  –  ssra@nysassrs.com  –  www.nysassrs.com 
 

Service Station & Repair Shop Association of Central New York 
1235 Upper Front Street, PMB 105, Suite 5, Binghamton, NY 13901 

          
 



Newsletter   2 

9 Attention Inspection Stations 
 But on April 2, the court ruled in favor of the marketers. 
"Plaintiffs have standing to assert the legal claims described 
in their second amended petition in this court," the order 
said.  
 The Texas case, Speedy Stop Food Stores LLC, et al. 
vs. Visa Inc., et al., could influence the industry's pending 
antitrust battle over how much credit card companies can 
charge as transaction fees. In the big New York class action 
over swipe fees, the card companies have raised a similar 
argument against branded marketers.  
 The National Association of Shell Marketers filed a 
friend-of-the-court brief in the case in support of its 
members, which are branded wholesalers that supply and in 
some cases operate branded stations.  
 In the New York battle, "the question of whether 
branded retailers will ultimately be able to receive any 
portion of the proceeds that are to be distributed pursuant to 
the settlement in that case is currently unresolved,"  
 NASM said. "They do pay such interchange fees 
directly and, therefore, have standing to assert their antitrust 
claims against Visa and MasterCard concerning those fees." 
 The association said the Texas ruling is "potentially an 
important precedent on this issue." 
 In its brief, NASM said that as a trade association it 
represents about 170 wholesale distributors of Shell 
petroleum products as well as 65 suppliers of goods and 
services to the petroleum industry.  
 "The fees associated with those credit card transactions 
are deducted from the sales proceeds received by retailers 
that operate the service stations and are, thus, paid by them," 
NASM argued.  
--Donna Harris, dharris@opisnet.com 
--Copyright, Oil Price Information Service 
University of Michigan Transportation Research Institute in 
partnership with SAFER, a transportation research center at 
Chalmers University in Gothenburg, Sweden. . 
 
 
Global Partners To Acquire  
Capitol Petroleum Portfolio For $156M 
 Global Partners LP has reached an acquisition 
agreement with Capitol Petroleum Group. The $156-million 
deal includes 97 Mobil- and Exxon-branded retail gas 
stations and seven dealer supply contracts in New York City 
and Prince George's County, Md. 
 "This acquisition complements and expands our existing 
asset footprint in two of the nation's most attractive 
markets," said Eric Slifka, Global Partners President and 
CEO. "The addition of the Capitol Petroleum locations 
enables us to leverage our existing operations and dealer 
relationships in the New York City and Maryland/D.C. 
markets while requiring limited incremental expense to grow 
the business." 
 The acquisition is expected to be accretive in the first 
full year of operation. Closing is expected in the second 
quarter of 2015. Global plans to fund the acquisition with 

borrowings under its revolving credit facility. The Raymond 
James Convenience Store & Fuel Products Distribution 
Investment Banking Team served as advisor to Capitol 
Petroleum Group. 
 "We are pleased that a portion of our portfolio will be 
sold to Global Partners. Global has a proven track record and 
strong industry relationships," said Joe Mamo, president and 
CEO of Capitol Petroleum Group. 
 The acquisition includes 51 retail locations and seven 
dealer supply accounts in New York City and 46 retail 
locations in the Maryland/Washington, D.C. market. In 
2014, these assets sold a total of approximately 125 million 
gallons of fuel. In New York, 45 of the locations are dealer 
leased locations and six are commission agents, while in 
Maryland there are 41 dealer leased locations and five 
commission agents. 
 "Building on our recently acquired Maryland locations 
from Warren Equities, the Maryland portfolio will provide 
Global with a significant base from which to grow our 
operations in the Mid-Atlantic region," Slifka said. "By 
establishing a more substantial presence in the Washington, 
D.C. market, Global will be well-positioned to expand our 
footprint efficiently through new-to-industry sites and 
additional tuck-in acquisitions. 
 "The addition of these highly desirable assets delivers a 
stable rental revenue stream and gross margin, enhancing the 
consistency of Global's overall operating results while also 
driving higher volumes through our network. We are 
delighted to add these complementary assets to our 
portfolio," he added. 
 Waltham-based Global Partners LP is a publicly traded 
master limited partnership. With nearly1,500 locations, 
primarily in the Northeast, Global also is one of the largest 
independent owners, suppliers and operators of gasoline 
stations and convenience stores. 
 
Getty Realty Corp Selling Proprieties 
 NRC Realty & Capital Advisors, LLC (NRC) 
announced today that it has been retained again by Getty 
Realty Corp. to coordinate the divestiture of six operating 
and non-operating gasoline stations and 27 commercial and 
retail properties in Connecticut (6), Maine (4), 
Massachusetts (6), New Hampshire (2), New York (9), 
Pennsylvania (3) and Rhode Island (3). 
 The six operating and non-operating gasoline stations 
are located in a variety of urban and suburban markets in 
Maine, Massachusetts, New Hampshire and New York. The 
lot sizes range from 9,580 square feet to 26,480 square feet 
and the building sizes range from 1,200 square feet to 2,520 
square feet. All are fee owned properties and the sale 
includes the improvements on the underlying real estate, 
including the underground storage tanks. The properties are 
being sold without gas brand or fuel supply. Minimum bids 
are listed for the sites and range from $145,576 to $520,000. 
 The 27 commercial and retail properties are located 
throughout Connecticut, Maine, Massachusetts, New 
Hampshire, New York, Pennsylvania and Rhode Island. The 
site sizes range from 6,500 square feet to 1.19 acres and the 
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building sizes range from kiosks up to 2,700 square foot 
buildings. Many of the sites are improved with automotive 
service bays. Minimum bids are listed for the sites and range 
from $40,000 up to $580,000. 
 “These sites are very appealing for a multitude of 
gasoline, automotive, retail and commercial uses,” said Evan 
Gladstone, NRC’s executive managing director. “A majority 
of the sites are located on high-traffic corners in mature 
neighborhoods and in small towns. Investors will also be 
interested in bidding on the locations which have license 
agreements with operators,” added Gladstone. 
 The properties will be sold using NRC’s well-known 
“buy one, some or all” sealed bid sale process. Property 
Specific Packages (due diligence packages) are expected to 
be available in May, with a bid deadline of June 11, 2015. 
Interested parties may view a complete site list and register 
online for sale updates at www.NRC.com/1502, or by 
calling the NRC Customer Service Center at 800-747-3342, 
extension 1502. 
 
 
EIA Sees Gasoline Averaging $2.45/Gal This Summer  
 Retail gasoline prices for summer 2015 are projected to 
be more than $1 per gallon lower than last summer, 
according to a report from the Energy Information 
Administration (EIA) released yesterday. 
 The EIA is projecting that U.S. average regular gasoline 
retail prices will average $2.45/gallon during the summer 
2015 period (April through September), down from last 
summer’s average of $3.59/gallon. The significant price 
decline reflects the continuing drop in Brent crude oil prices. 
As always, EIA notes that daily, weekly and regional 
average prices can differ significantly from monthly and 
seasonal averages, so prices in some areas could exceed the 
national average by 40 cents/gallon or more. 
 Brent crude oil prices have fallen sharply in late 2014 
and early 2015 as global supply exceeded demand, 
contributing to strong increases in oil inventories. EIA 
projects the Brent crude oil spot price to average $58/barrel 
($1.39/gallon), down by almost half from the summer 2014 
average of $106/bbl ($2.52/gallon). The projected 
$1.13/gallon decline in Brent price this summer compared 
with last summer accounts for the entire decline in retail 
gasoline prices compared with last summer. Changes in 
crude oil price are one of the main determinants of changes 
in retail gasoline prices, and U.S. gasoline prices are more 
closely tied to prices for globally traded North Sea Brent 
rather than domestic crude oil prices. 
 
 
EIA Reports Highest January Gas Demand In 7 Years  
 The Energy Information Administration (EIA) 
yesterday released numbers which suggest that the first 
month of 2015 saw the highest January gasoline demand 
since 2008. 
 The data, which are likely to be challenged by many 
chain marketers, imply that year-on-year demand surged by 
a whopping 6.2%. 

 
 The final January 2015 number of 8.718-million b/d 
actually reflects a small downward revision of 64,000 b/d 
from what was reported in various weekly statistical 
bulletins. The final number compares to 8.206-million b/d in 
January 2014, and was accomplished perhaps thanks to an 
average retail unleaded gas price of under $2.11 gal in 
January this year. That price compared to an average value 
of $3.2995 gal in January 2014. 
 Taken at face value, the EIA number does imply that 
domestic demand for gasoline topped anything seen in 
January in seven years. The 6.2% increase was influenced by 
much more hospitable weather this year when compared to a 
very inclement January 2014. 
 EIA won't release another final monthly number for 
another 30 days or so, but weekly data suggest that the "lift" 
has slowed. Twelve weekly reports estimate the year-to-date 
demand lift at 3.7%, and demand has slowed to about 0.4% 
in the last four weeks. The Bureau of Economic Analysis, 
which earlier pegged January consumption growing at 5.3%, 
just came out with a February estimate and put gasoline 
demand at only 0.8%. 
 An OPIS survey backs up the contention that any surge 
has not persisted through the quarter. OPIS surveys nearly 
5,000 stations around the country each week and measures 
actual volumes moved. January showed same-store sales 
actually dropping by about 0.6%, with a rebound to a 2.4% 
year-on-year increase in February. So far in March, the OPIS 
survey is showing same store gasoline sales' attrition of 
about 2%. Some other highlights from the just-published 
EIA monthly report: 
--January saw basically flat gasoline exports. Movement of 
gasoline offshore was flat to start the year. EIA calculates 
that 546,000 b/d of finished gasoline left the country 
together with 192,000 b/d of blending components. 
--The most common destinations were in Central and South 
America, but U.S.gasoline went to plenty of other countries, 
including some on the African continent. 
--Distillate demand actually dropped on a year-over-year 
basis, with January2015 measured at 4.235-million b/d 
compared with 4.272-million b/d in January 2014. Distillate 
exports slipped by 21,000 b/d, but that still added up to a 
hefty 1.084 million b/d. 
--The most commonly targeted country for U.S. distillate 
was Mexico with 176,000 b/d, but Chile managed a strong 
second-place finish at 122,000 b/d. 
--Tom Kloza, tkloza@opisnet.com 
--Copyright, Oil Price Information Service 
 
 
March OPEC Oil Output At  
Highest Level Since October 
 OPEC oil supply rebounded in March, reaching its 
highest levels since October as Iraq's exports rebounded 
after bad weather and Saudi Arabia pumped at close to 
record rates, according to a Reuters survey. 
 The increase adds to excess supply in the market, 
despite some signs that the halving of crude prices since 
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June 2014 is encouraging higher oil demand. Last month, 
OPEC supply rose to 30.63 million barrels per day (bpd) 
from a revised 30.07 million bpd in February, according to 
the survey based on shipping data and information from 
sources at oil companies, OPEC and consultants. 
 "Demand might be a bit stronger than expected at the 
beginning of the year, but I don't think it is strong enough to 
absorb the entire oversupply,'' Carsten Fritsch, an analyst at 
Commerzbank in Frankfurt, told CNBC in a report 
yesterday. "There's still oversupply in the market, which is 
reflected in the inventory builds.'' 
 Besides Saudi Arabia, the main reasons for the rise are 
the resolution of involuntary outages. The largest increase 
was from Iraq, whose southern oil exports recovered 
following bad weather that delayed tanker loadings, 
according to shipping data and industry sources. Libya also 
managed to nudge production higher last month, despite 
civil unrest in the country. 
 If the total remains unrevised at 30.63 million bpd, 
March's supply would be OPEC's highest since 30.64 
million bpd in October 2014. Saudi Arabia was the driving 
force behind OPEC's refusal last year to prop up prices by 
cutting its output target of 30 million bpd, in a bid to 
discourage more costly rival supplies. 
 Saudi Arabia increased output to nearly 10 million bpd 
on average in March, sources in the survey said, due to 
higher demand from export customers and an increased local 
requirement in new oil refineries. 
 "The Saudis say they are responding to higher demand 
and I tend to believe that, looking at the strong refining 
margins in Singapore,'' an oil consultant told CNBC. 
Margins are well above the annual average in Asia, which 
buys the bulk of Saudi Arabia's exports. 
 
 
N.J. Landscaper Fined $33,000 Over  
Alleged Illegal Gas Sales, Price Gouging  
 A New Jersey landscaping company will pay $33,000 to 
resolve the state's allegations of unlawful retail gasoline 
sales and price gouging when it sold power generators 
during the Superstorm Sandy state of emergency. 
 Acting Attorney General John J. Hoffman and the New 
Jersey Division of Consumer Affairs said that Stephen's 
Landscaping (Stephen's Garden Center) of Long Branch was 
alleged to have engaged in unlawful price gouging when it 
sold generators during the Superstorm Sandy state of 
emergency, as well as other alleged deceptive practices. 
 During the five days immediately after Superstorm 
Sandy struck New Jersey in  
2012, Stephen's Landscaping was accused of selling 44 5-
gallon gas cans, filled with gasoline, at $50 per can -- even 
though the company was not licensed by the New Jersey 
Division of Taxation to engage in the retail sale of motor 
fuel. 
 The unlicensed retail sale of motor fuel is prohibited 
under New Jersey's Motor Fuel Tax Act. 
 Gov. Chris Christie declared a state of emergency on 
Oct. 27, 2012, in advance of Sandy's landfall. 

 Apart from the $33,000 settlement, an additional 
$45,870.50 payment shall be suspended and automatically 
vacated after one year, provided that Stephen's Landscaping 
complies with all terms of the Final Consent Judgment. 
 The state's complaint against Stephen's Landscaping 
claimed that the business sold 132 generators to consumers 
at excessive price increases, as defined by New Jersey's 
price-gouging statute. 
 The state's complaint specifically alleged that, during 
the state of emergency, Stephen's Landscaping increased its 
markup for generators by as much as 80.35%, compared 
with its markup on generators prior to the state of 
emergency. 
 New Jersey's price-gouging statute protects consumers 
by prohibiting excessive price increases, defined as more 
than 10% above the normal markup, for certain merchandise 
during a declared state of emergency. 
 In addition, as recently as the day before the state of 
emergency declaration, Stephen's Landscaping is accused of 
selling generators that posed a fire hazard due to fuel 
leakage, and had been subject to a recall order by the U.S. 
Consumer Product Safety Commission. 
 The Division of Consumer Affairs' enforcement actions 
against businesses accused of post-Superstorm Sandy price 
gouging have resulted in a total of more than $1.1 million in 
ordered civil penalties, restitution and costs. 
--Edgar Ang, eang@opisnet.com 
--Copyright, Oil Price Information Service 
 
 
Apple Pay May Violate Durbin Amendment 
 Just months after the Supreme Court appeared to end 
the legal fight over swipe-fee rules, a new battle is brewing 
over the interplay between mobile payments like Apple Pay 
and the Durbin amendment, according to an in-depth 
analysis by Joe Adler of American Banker. At issue is the 
ease with which merchants can choose routing options that 
promise lower fees, against the backdrop of rapidly changing 
technology. 
 As American Banker explains, the Durbin Amendment 
(part of the 2010 Dodd-Frank Act), requires issuers to give 
greater access to certain PIN networks and not just Visa and 
MasterCard. But merchants and some payments experts say 
that requirement is being violated because retailers have not 
been able to use the other networks in a variety of situations, 
including Near Field Communication (NFC) and other 
contactless transactions like Apple Pay and online 
commerce.  "It's my view that Apple Pay is breaking the 
Fed's regulation," NACS Legal Counsel Douglas Kantor told 
the publication. 
 This view was further clarified by Mark Horwedel, 
chief executive of the Merchant Advisory Group, who told 
American Banker that "merchants, as a practical matter, 
don't have the options that Durbin affords them in all of 
these instances, including tokenized transactions with Apple 
Pay." 
 The Durbin amendment essentially made two huge 
changes to how merchants pay processing fees. The 
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centerpiece was requiring the Fed to cap debit interchange 
fees for issuers with more than $10 billion in assets. But the 
other main provision responded to concerns that major 
networks like Visa and MasterCard had a stranglehold on 
merchants' routing choices. 
 Under the law, as implemented by the Fed, issuers must 
enable cards so merchants can route a transaction through at 
least two unaffiliated networks. The typical scenario is 
through either one of the major signature networks or at least 
one of the PIN debit networks. Requiring the availability of 
the other networks was meant to foster competition in the 
setting of network fees. 
 But merchant advocates claim that the emergence of 
Apple Pay and other new technologies is allowing issuers to 
avoid offering the multiple routing choices. They assert that 
transactions carried out over a consumer's phone typically go 
straight to one of the major signature networks without the 
non-signature networks ever being a choice. While some 
PIN networks can be accessed via Apple Pay, retailers say 
Visa and MasterCard have not provided the technical 
information needed for merchants to utilize that function. 
 "When the transaction occurs over NFC, and the 
technical specifications that are needed to have the terminal 
be able to recognize the other networks that are available for 
that transaction … [have] not been made available, what 
happens is the merchant doesn't have a choice," said Kantor. 
"It goes over Visa or MasterCard." 
 Merchant advocates argued the Fed's rule specified that 
issuers provide options for at least two unaffiliated networks 
across multiple forms of technology. The rule said that 
requirement "applies to any supplemental device, such as a 
fob or token, or chip or application in a mobile phone, that is 
issued in connection with a plastic card, even if that plastic 
card fully complies with the rule." 
 
 
Pennsylvania Prepares For Lottery Sales At The Pump 
 If the Pennsylvania Lottery Commission has its way, the 
state may soon follow in the footsteps of others like 
California and Minnesota, in launching pumpside lottery 
ticket sales throughout the Keystone State. 
 Lottery officials told a Senate committee in Harrisburg 
last week that they have begun exploring play-at-the-pump 
lottery ticket availability. The Lottery Commission is also 
looking into putting kiosks at grocery store check-out lines 
and state stores in an effort to sell more tickets. The 
expanded sales are being explored as a way to increase ticket 
sales in order to help meet the growing demand for senior 
citizens’ programs that the lottery funds. 
 However, according to local news reports, not all 
convenience retailers are pleased with the move. 
 “You can already pre-pay at the pump so therefore, the 
customers don’t come into the store. So, if they were able to 
play the lottery out at the pump, they definitely wouldn’t 
come into the store, so that is going to drop business down,” 
retailer Alexandrea Jarmulowski told Pittsburgh’s KDKA 
news. 

 And some consumers are simply worried that the trial-
and-error of learning a new process might slow things down 
at the pump as customers purchase lottery tickets at the 
pump for the first time.  
 In related lottery news, Congress is currently 
considering H.R. 707, the Restoration of America’s Wire 
Act. The legislation addresses, in part, the legality of online 
lotteries. If lottery games were authorized for online sales, 
small business owners across the country — and their 
employees — would be adversely affected. 
 
 
Senate Committee Approves Driver Data Privacy Bill  
 On March 25, the Senate Commerce, Science, and 
Transportation Committee passed S. 766, the “Driver 
Privacy Act of 2015,” that would protect the privacy of 
driver data coming from the vehicle event data recorder 
(EDR). EDRs, commonly referred to as the “black box,” 
record basic vehicle function information, like speed, but are 
not as inclusive as a vehicle’s telematics system data 
collection.  
 The bill, sponsored by Senators John Hoeven, R-N.D., 
and Amy Klobuchar, D-Minn., was first introduced in the 
last Congress in response to a federal proposal to require 
EDRs in all new vehicles. Several states have also passed 
similar data privacy bills around EDRs, but those measures 
would not protect drivers that do not reside in those states. 
 The purpose of the bill is to limit third-party data 
collection from the recorders unless consent is provided by 
the vehicle owner or lessee, a court decision, traffic research, 
or it is necessary for emergency response. In all cases, with 
the exception of the owner giving consent, no personally 
identifiable information could be collected by the third party. 
 With passage by the committee, S. 766 can now move 
to the full Senate for vote. There is no word on whether a 
matching House proposal will be introduced, but this is 
certainly a first step toward protecting vehicle owner data 
from open and unauthorized collection by remote parties. S. 
766 could also serve as a model for more expansive data 
privacy and security legislation coming forward. 
 
  
Automakers Exceed Fuel Economy Goals for MY 2013  
 For the second year in a row, automakers surpassed 
their government-sanctioned gas mileage goals, according to 
a report published by the Environmental Protection Agency 
(EPA). They were successful in beating the national 
greenhouse gas emissions standard by 12 grams per mile, or 
1.4 mpg. Average miles per gallon (mpg) for model year 
2013 vehicles sold in the U.S. increased by 0.5 mpg over 
2012 to reach 24.1 mpg, the industry’s highest average ever.  
 Despite EPA’s optimistic tone, environmental groups 
and even the automakers themselves are skeptical that this 
trend will continue for much longer. Certain “optional 
flexibilities” like ethanol energy credits and air conditioning 
improvements, considered by some to be loopholes, can 
account for some of EPA’s reported gains in industry fuel 
economy. Plus, the automakers admit that compliance is 
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based purely on sales and with the price of gasoline down in 
recent months, a surge of truck and SUV purchases could 
potentially erase any progress made. 
 Still, EPA is confident that the industry is poised to 
continue its success in designing lighter and more fuel 
efficient vehicles, even as much stricter standards begin to 
come into play in 2017. In addition to beating the annual 
standard, EPA reports that the overall average has increased 
by 5 mpg since 2004 and over three times as many 30 mpg 
vehicles are on the road now than just five years ago. 
Furthermore, SUV fuel economy has been steadily 
improving, more so than any other vehicle type, with every 
model year. 
 
 
EPA Analysis Claims Paint Stripper  
Poses Health Risks To Workers And Consumers  
 The Environmental Protection Agency (EPA) released a 
final analysis on March 23 stating that paint and coating 
strippers containing n-methylpyrrolidone (NMP) may harm 
the health of people, particularly unborn babies. Paint and 
coating strippers using NMP can be found in the automotive 
refinishing industry, among others. Chemical manufacturers 
reported making or importing 184.7 million pounds of NMP 
in 2011, according to information submitted to EPA under 
the Chemical Data Reporting rule.  
 In 2014, the California Occupational Safety and Health 
Division (Cal/OSHA) set a permissible exposure limit of 1 
part per million (ppm) for air workers to breathe. Cal/OSHA 
took the action due to its concern not only for reproductive 
problems, but also central nervous system effects and eye, 
skin, nose and throat irritation. According to a California 
Health Department fact sheet NMP, which is easily absorbed 
through the skin, is being widely used to replace methylene 
chloride and other chlorinated solvents. 
 The agency urged workers, consumers and especially 
pregnant women or women of childbearing age that use the 
solvent, to wear gloves and take other precautions to reduce 
their exposure. EPA says it is considering regulatory and 
voluntary risk management options. 
 
 
Tobacco Mergers – What To Expect 
 A lot of questions surround the planned merger of 
Reynolds American Inc. (RAI) and Lorillard Inc. and the 
expansion of Imperial Tobacco Group plc to a larger portion 
of the U.S. tobacco business, but what convenience store 
retailers really want to know is what's in it for them. 
 The industry is still waiting to see if the deal gets final 
federal approval. Under the proposed deal structure, 
Winston-Salem, N.C.-based RAI will buy Greensboro, N.C.-
based Lorillard for $27.4 billion and keep the Newport 
brand, which represents 90 percent of Lorillard's existing 
sales and profitability, as well as the True and Old Gold 
brands. United Kingdom-based British American Tobacco, 
RAI's largest shareholder, will maintain its 42-percent 
ownership in RAI through an investment of approximately 
$4.7 billion. 

 Once that transaction closes, Imperial Tobacco will pay 
$7.1 billion for the Winston, Kool and Salem brands from 
RAI and the Maverick and blu eCig brands from Lorillard. 
These acquisitions will build on Imperial's existing U.S. 
portfolio at Commonwealth-Altadis, which currently 
accounts for a 3-percent share of the U.S. market, principally 
through the USA Gold brand. 
 In addition, United Kingdom-based Imperial will 
acquire Lorillard's infrastructure, which includes the 
company's manufacturing facility, headquarters offices, 
research and development facility, and approximately 2,900 
employees. Hereafter, Imperial’s new U.S. subsidiary will be 
known as ITG Brands LLC and be based in Greensboro. 
 The companies involved continue to expect the deal — 
first announced on July 15, 2014 — to close in the first half 
of 2015. If regulatory issues remain outstanding as of July 
15 of this year, the "end date" of the merger would 
automatically be extended by six months, according to 
Bonnie Herzog, managing director of tobacco, beverage and 
convenience store research at Wells Fargo Securities LLC. 
Industry insiders believe the top U.S. tobacco companies, 
commonly referred to as the “Big Three,” are poised to see 
some big changes — notably a new player and a shift in 
power — once these transactions close. Up to this point, the 
order has been Richmond, Va.-based Altria Group 
Distribution Co., followed by RAI and then Lorillard. 
 If all goes according to plan, post-merger ITG Brands 
will be a broader No. 3 player in the tobacco business 
compared to what Lorillard ever was, according to David 
Bishop, managing partner of Balvor LLC, a sales and 
marketing firm based in Barrington, Ill. For the most part, he 
explained, Lorillard was a cigarette manufacturer that 
eventually moved into electronic cigarettes with its April 
2012 acquisition of Blu, but kept that separate. 
 ITG Brands will be a different story. Post-merger, it will 
have a much broader and deeper bench. It picks up an e-
cigarette in the United States with an established brand. The 
company already has a market share presence in cigars. And 
while it is not in smokeless tobacco today, its parent 
company does have products internationally that ITG could 
possibly introduce into the U.S. market, very similar to what 
Swedish Match did with General snus. 
 "I see [ITG Brands] really stepping into that third 
position more broadly. That is, not just in cigarettes, but in 
tobacco primarily because of its existing portfolio and 
presence in cigars and cigarettes," said Bishop, whose firm 
provides analytic, consulting, research and sales support 
services to retailers and product suppliers. 
 As for RAI, the acquisition of Newport will be an 
extremely beneficial addition to its portfolio. "Newport is 
the No. 2 cigarette brand. It is a brand that has continued to 
grow market share for the last several years. It is a brand that 
really has, for the most part, gone against the industry trend 
for year-over-year decline in pack sales," Bishop told 
CSNews Online. "It does complement what Reynolds does 
offer already in the menthol space, and [Reynolds] can 
benefit by helping accelerate distribution and national 
availability of Newport with its own sales force." 
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Other predictions on shifts that will take place post-merger 
include: 
• ITG Brands will increase support of and leverage the 

strength of the Winston brand to go national. Up to now, 
it has been more regionalized in a couple pockets of the 
country. 

• ITG Brands will leverage the national scope that blu 
eCigs has. 

• Retailers will benefit from now-tougher competition 
between Altria and Reynolds. 

• C-store operators will face a tougher choice between 
retailer programs: Altria's Marlboro Leadership Price 
(MLP) program vs. Reynolds' Every Day Low Price 
(EDLP) program. 

• ITG Brands will likely assume the position Lorillard 
played in the No. 3 spot in terms of having more 
accommodating and retail-friendly programs, being 
more flexible and more willing to work with retailers. 

 Overall, from the perspective of the retailer, increased 
competition in the tobacco supplier community is good, 
Bishop said. It will make their pricing that much more 
competitive, helping draw more consumers from the 
respective markets into their stores because of that 
promotional activity.   
 
 
Association Comments On Used Oil Regs 
On The Department Of Environmental Conservation’s 
Proposed Changes To The Hazardous Waste Rules As They 
Pertain To Service Stations And Repair Shops, Specifically 
Regarding Disposable Wipes And Used Oil. 
 The DEC initiative is based on proposed regulations 
being established by the United States Environmental 
Protection Agency thru federal regulations.  They are now in 
their final preparation stages. 
 Proposed changes deal with contaminated rags, rags to 
wipe up a spill or clean an object with solvent.  Current 
regulations allow that these products may be sent out for 
cleaning or if disposable wipes must be treated as a 
hazardous waste.  The federal regulation changes will 
require that clothing must be treated as hazardous waste, 
while other waste may be discarded in a landfill.  DEC may 
not allow for the disposal in a landfill because of possible 
problems at a transfer station.  
 We urge DEC to put EPA’s suggested regulations in 
effect as written.  This includes not requiring solvent 
contaminated wipes be treated as hazardous waste, but 
instead allowing for disposal in landfills.  EPA spent a large 
amount of effort and money researching the efficacy of this 
approach, and there is no reason at this point to reinvent the 
wheel. 
The changes in the proposals would include changes to Part 
360, the solid waste regulations, and also changes to the 
Petroleum Bulk Storage Code regulating thresholds and the 
federal standards for record keeping. 
 We object.  The current reporting and standards for 
record keeping have been in effect for many years, and have 

been successful in regulating the industry.  No additional 
regulations are necessary. 
One proposal being discussed would eliminate the language 
creating permits exempting by registration of certain types 
of vehicle to vehicle transfer.  These are to be replaced by 
specific regulations stating which vehicle to vehicle transfers 
would require registration. 
 We object.  There are times when a business uses waste 
oil for fuel.  These locations should have the ability to 
transfer used oil.  The regulations need to be made clear 
that this is allowed and reasonable guideline established to 
permit the practice without being harassed.   
 There are changes to the handling of used oil to the 
Petroleum Bulk Storage Code.  It is proposed that a facility 
that totals less than 1100 gallons will no longer need to 
register as an aboveground storage tank facility.  Facilities 
with underground tanks with a total of less than 110 gallons 
would likewise not be required to register their tanks. 
 We may support, but to date all responses are 
confusing.  If the facility does not need to register what does 
it need to do to be in compliance?  This MUST be spelled out 
so there is nothing left to interpretation by inspectors. 
 DEC also stated that there would be some restrictions 
on used oil tanks that are on a facility of under 1100 gallons, 
however, they would be restricted to signage, inspection for 
good condition, reporting of leaks, and that the tanks would 
be under less restrictive waste oil regulations. 
 This is not clear enough.  The rules must be spelled out 
step by step. 
 DEC is also indicating that it will require that facilities 
with used oil tanks, that that inventory be included in the 
amount of petroleum stored at the facility.  For example, if a 
repair shop has a 500 gallon diesel fuel tank and a 500 
gallon gasoline tank, and then has 275 gallon waste oil tank, 
that would be over 1100 gallons and be declared a facility 
that would have to be registered under the Bulk Storage 
Code and pay a fee. 
 We strongly object.  Used oil or waste oil must not be 
included in the inventory to determine if a facility needs to 
register under the bulk store code.  Some of the used oil is 
brought to the stations or shops by the “do it you self” 
motorists.  Remove this obligation and we will consider 
removing our objection. 
 
 
Tire Industry Opposes Tire Registration Language 
In Grow America Legislation  
 The Tire Industry has announced and we join with them 
that we opposes tire registration language in the GROW 
AMERICA Act," specifically the section that requires tire 
registration by Independent Sellers."  The legislation 
permits: 
(3) The Secretary may initiate a rulemaking to consider 
requiring a distributor or dealer of tires that is not owned or 
controlled by a manufacturer of tires to maintain records of 
the name and address of tire purchasers and lessors and 
information identifying the tire that was purchased or 
leased, and any additional records the Secretary deems 
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appropriate. Such rulemaking may also consider requiring a 
distributor or dealer of tires that is not owned or controlled 
by a manufacturer of tires to electronically transmit such 
records to the manufacturer of the tire by secure means at 
no cost to tire purchasers or lessors. 
  The Rubber Manufacturers Association (RMA) 
announced their position on the subject during the Tire 
Safety Symposium conducted by the National 
Transportation Safety Board (NTSB) last December.. While 
RMA believes a return to the old days of mandatory tire 
registration is the answer to low registration rates, we 
remains confident it will not solve the problem. This 
proposed legislation makes matters even worse for a number 
of different reasons, but the primary ones are there is no 
timetable for the Secretary to initiate the rulemaking, no 
specific language regarding how long the records must be 
maintained by the distributor/dealer, no indication on how 
retailers would be required to electronically transmit the 
information, and most importantly, it could still lead to a 
mandatory system. 
 We hope that we can work with the tire manufacturers 
to develop a voluntary tire registration system that increases 
registration rates without creating additional burdens for 
retailers.  However there is no question that the tire 
registration language in the Grow America Act must be 
removed from the bill. The Associations involved will 
continue to actively engage members of Congress and the 
Senate to ensure it does not pass as part of the recently 
introduced transportation reauthorization." 
 
 
DOE Funds Projects to Boost Alt. Fuel Vehicle Markets  
 The U.S. Department of Energy recently announced it 
was providing $6 million to fund 11 projects aimed at 
accelerating growth in the alternative fuel vehicle market. 
 Among the projects, five will enable consumers and 
fleets to drive alternative fuel vehicles for an extended 
period of time to give them a sense of how the vehicles can 
meet their needs. For example, a two-year project with the 
Florida  
 Department of Agriculture and Consumer Services will 
allow thousands of visitors in Orlando to rent and receive 
information on plug-in electric vehicles. The project also 
will use "equitable" rental rates and theme-park incentives to 
promote those rentals. 
 Another five projects are aimed at first responders, 
public safety officials, tow-truck operators, and collision 
repair specialists, and will teach them how to safely handle 
alternative fuel vehicles. For instance, a project with the 
West Virginia University Research Corporation will develop 
curricula and training related to alternative fuel and plug-in 
electric vehicles for a wide range of individuals and 
organizations. 
 Another project, operated by ASG Renaissance, in 
Dearborn, Mich., will place plug-in hybrid electric vehicles 

in the hands of social media influencers who will conduct 
test drives and share their experiences with followers 
through their blogs, Facebook and Twitter accounts and 
YouTube, "to create online buzz around these vehicles." 
--Vincent Taylor, vtaylor@opisnet.com 
--Copyright, Oil Price Information Service 
 
 
Fla. Officials Detect 6 Skimming Devices  
 Iinspectors with the Florida Department of Agriculture 
and Consumer Services removed six credit card skimmers 
from gas station pumps across the Tampa Bay area, officials 
said today. The devices were found during sweeps at 640 gas 
stations in the area. 
 Five skimmers were found in Hillsborough County, and 
one was located in Pasco County.  The department gave 
consumers some tips to help protect themselves, and some of 
those tips contain information station operators might find 
useful. Among them: 
--Check and make sure that the gas pump dispenser cabinet 
is closed and hasn't been tampered with. The department 
noted that many stations now put security tape over the 
cabinet to ensure it hasn't been opened by unauthorized 
individuals. 
--Be aware that thieves often place skimmers at pumps 
farther away from the store so that they're not noticed as 
quickly. The officials advised consumers to try to use the gas 
pump that's close to the front of the store. 
--Vincent Taylor, vtaylor@opisnet.com 
--Copyright, Oil Price Information Service 
 
 
DMV Record Retrieval 
 DMV record retrieval is available to association 
members and affiliates at a cost of $12 per record.  
Additionally, you may order DMV certified paper abstracts 
of driver’s license, vehicle registration, and vehicle title 
records for an additional fee of $2 per abstract. Please call 
607-398-7260. 
 
 
Attention Inspection Stations 
 The association has received a flurry of requests for 
legal representation for violations of the DMV commissioner 
regulations known as "clean scanning."  that is  when a 
vehicle other that the one to be inspected is substitute for the 
OBD-II part of the test.  We have no defense for these 
violations.  DMV has the ability to trace the OBD-II 
inspection to the vehicle used for the inspection. 
 
 If you cannot pass a vehicle for any reason, get help.  
That help could come from DMV.  This violation almost 
always results in revocation. 
 

 
 



 
                                                                        
 
 
 
 

 
Garage Insurance Survey 

 
Name of Business: 
 
Street Address: 
 
City: 
 

State: Zip: 

Phone # 
 

Fax # E-Mail: 

Are you happy with the cost and service provided by your 
carrier/agent? 

Yes No 

If yes STOP here… 
 
If NO or NOT SURE you may want to look at the following 
 
Is your coverage insufficient? 

Yes No 

 
Is the service poor to non-existent? 

 
Yes 

 
No 

 
Is the cost too high? 

 
Yes 

 
No 

 
Are you satisfied with your current coverage? 

 
Yes 

 
No 

 
Are you interested in a quote from another insurer? 

 
Yes 

 
No 

 
Is so please check each that apply: 
  Property & Casualty 
  Workers Comp 
  Disability 
  Health 
 
If you checked one or more of the above please provide the following information: 
 
Name of Current Insurer: 
 
Type of Insurance: 
 
Renewal Date: 
 
When/How is the best time to contact you? 
 
 

If you are interested in learning how you may save on insurance costs 
Please fill out and fax to your local association at 518-452-1955 



 

Lawley Declares Dividend for 23rd Year  

 

Declared Dividend is 20% 
  

In 2015* the New York State Association of 
Service Stations & Repair Shops, Inc. is proud to 
declare a dividend for the Workers Compensation 

Group #536 of 20% . This will be the 23rd 
consecutive year that the group will pay the 
dividend. 
 
This dividend is in addition to the up front 20% 
discount that all members could enjoy. 
 
Checks will be processed on 4/17/2015 and 
mailed directly to your address by The State 
Insurance Fund.  
 
* Applies to Policy Term 5/1/13 - 5/1/14  

Further Details 

Please contact: 
Bill Adams at 716.849.8641 or by 
email at 
badams@lawleyinsurance.com if 
you have any questions or 
concerns. 
 
 
NYSASSRS & Lawley 
Partnership 
 

  

 

lawleyinsurance.com | 800.860.5741    
    

  

  

http://go.lawleyinsurance.com/e/45442/2015-04-15/c2h2l/348036047
mailto:badams@lawleyinsurance.com
http://go.lawleyinsurance.com/e/45442/2015-04-15/c2h28/348036047
http://go.lawleyinsurance.com/e/45442/2015-04-15/c2h2b/348036047
http://go.lawleyinsurance.com/e/45442/LawleyInsurance/c2h2d/348036047
http://go.lawleyinsurance.com/e/45442/company-lawley-insurance/c2h2g/348036047
http://go.lawleyinsurance.com/e/45442/lawleyinsurance/c2h2j/348036047
http://go.lawleyinsurance.com/e/45442/2015-04-15/c2h2l/348036047�
http://go.lawleyinsurance.com/e/45442/2015-04-15/c2h28/348036047�
http://go.lawleyinsurance.com/e/45442/LawleyInsurance/c2h2d/348036047�
http://go.lawleyinsurance.com/e/45442/company-lawley-insurance/c2h2g/348036047�
http://go.lawleyinsurance.com/e/45442/lawleyinsurance/c2h2j/348036047�


SERVICE STATION & REPAIR-SHOP OPERATORS 
ASSOCIATION OF CENTRAL NEW YORK 

1235 Upper Front Street, PMB105, Suite 5 
Binghamton, New York 13901 

Phone: (607) 398-7260 
Fax: (518) 452-1955 

 

N A P A    PROGRAM 
FREE MONEY 

 
 
Name of Your Business: 
 
Business Address Street: 
 
City: 

State: Zip: 

 
Phone: 

Fax: E-Mail: 

 
Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 

State: Zip: 

 
Phone: 

Fax: 

 
Additional NAPA Dealer(s) you do business with: 

 
Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 

State: Zip: 

 
Phone: 

Fax: 

 
Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 

State: Zip: 

 
Phone: 

Fax: 

 

FAX this form back to: 
518 452-1955 
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