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Shell and Texaco Dealer Lawsuit

A class action lawsuit, Bedford Village
Service Station, Inc. et. al. v. Saudi Refining,
Inc. et al., has been filed against Shell,
Texaco and other related parties.   The
action is on behalf of Shell or Texaco
branded dealers who operated Shell or
Texaco branded marketing premises and
franchises throughout the United States and
who purchased motor fuel from Motiva
Enterprises during the period July 1, 1998
through February 28, 2002.  The complaint
alleges that Shell, Texaco and others
conspired to illegally fix the price of motor
fuel sold to Shell and Texaco dealers.  The
case is similar to one filed on the West
Coast.  The law firm of Zwerling, Schachter
and Zwerling, LLP filed the case in federal
court, in the Southern District in New York
City.

Any member who operated a Shell or
Texaco service station during the relevant
period can call the Association Office and
we will direct you to the attorneys involved
in the case.

NYS Inspectors Visiting Stores Checking
for Non-“Fire-Safe” Cigarettes

It has come to our attention that inspectors
with the New York State Office of Fire
Prevention and Control (OFPC) began
visiting retail stores this week to check for
any cigarettes that are not in compliance
with the new fire-safe law.  The following
questions and answers are intended to help
stores be in compliance.

Q: When did the fire-safe cigarette law go
into effect?

A: June 28, 2004.

Q: What did it say?
A: That nobody can sell cigarettes, or offer

them for sale, in New York State after
that date unless they comply with new
fire safety standards enacted under
Section 156-c of the New York State
Executive Law.  However, a “sell-
through” provision allows the phase-out
of old product and phase-in of the new.

Q: Does the Office of Fire Prevention and
Control have the authority to show up
unannounced and paw through my
cigarette inventory?

A: Yes. Part 429, Section 7 of the New
York Codes, Rules and Regulations
explicitly states that “wholesale dealers,
agents, and retail dealers shall permit the
Office and Fire Prevention and Control
to inspect markings of cigarette
packaging marked in accordance with”
the fire-safe law.  

Q: What are the inspectors checking for?
A: Special markings on the side of the pack

and/or carton signifying that the
cigarettes have been certified as
complying with the state's new fire
safety standards. It's a small mark in or
near the UPC code. For instance, one
manufacturer uses an asterisk, another a
dash, another a diamond. They were
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required to register these markings with
the OFPC and apply them uniformly to
all cases, cartons and packs of all their
cigarette brand styles sold in New York.

Q: The inspector who visited my store said
I can't sell the remaining non-fire-safe
cigarettes in my inventory unless I can
prove that I purchased them before June
28, 2004.  Is that true?

A: This is not clear. The sell-through
provision (Part 429 Section 1-b) reads as
follows: “Nothing…shall prohibit
wholesale dealers or retail dealers from
selling their inventory of cigarettes
existing on June 28, 2004, provided that
such wholesale dealer or retail dealer can
establish that New York State tax stamps
were affixed to such cigarettes pursuant
to Article 20 of the Tax Law prior to
June 28, 2004, and provided further that
such wholesale dealer or retail dealer can
establish that such inventory was
purchased prior to June 28, 2004 in
comparable quantity to the inventory
purchased during the same period of
2003.”  We believe OFPC is erroneously
interpreting that to mean the retailer
must have bought the product from the
wholesaler before June 28.  Our'
position, however, is that the intent of
the final regulations was to allow a sell-
through of all product that was tax-
stamped prior to June 28, regardless of
whether the retailer bought it from the
wholesaler before or after June 28.  If it's
legal for the wholesaler to sell it after
June 28 as long as he tax-stamps it
before then, who else is he going to sell
it to other than a retailer?  We are
contacting the OFPC to try to straighten
this out.

Q: How do I prove the cigarettes were tax-
stamped prior to June 28, 2004?

A: The tax stamp applied to each pack does
not have a date. However, the shape and
color of the state tax stamp was changed

on June 28 to distinguish fire-safe
cigarettes from non-compliant cigarettes.
Prior to that date, the stamp was a red
apple shape. From then on, it has been a
pink square with the shape of New York
State inside. If it bears the red apple
stamp, it was stamped prior to June 28.

Q: The inspector who visited my store said
I need to have paperwork on file with
illustrations of the fire-safe certification
package markings for each brand of
cigarettes I carry. Where am I supposed
to get this documentation?

A: It is the manufacturer's responsibility to
provide it to your wholesaler, and your
wholesaler's responsibility to provide it
to you.  Contact your wholesaler if you
don’t have this material.

Q: Are there penalties if I am found to be
selling non-compliant cigarettes?

A: Yes. Retail dealers who knowingly sell
or even display non-compliant cigarettes
can be subject to fines of up to $500 for
small quantities and up to $1,000 for
larger amounts.

Q: Are OFPC inspectors visiting Native
American retail stores to ensure
compliance with the fire-safe law?

A: Of course not. The double-standard rule
still applies.

Q: Where can I get more information?
A: The OFPC, 518-474-6746, is one source.

If an OFPC inspector inappropriately
threatens you with penalties or orders
you to remove product that was tax-
stamped prior to June 28from the
shelves, please notify the association at
once.

Governor Vetoes Tax Collection Bill

True to form, Governor Pataki announced
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this afternoon he has vetoed bill S.6822
requiring the collection of taxes on Indian
sales to non-Indians starting January 1,
2005.
 
He offered the following excuses:
• There are technical defects in the bill. 
• Enacting the bill into law would have

"devastating consequences" on the state's
relationship with Native American
tribes. 

• It would be viewed as "an all-out assault
on tribal sovereignty."

• Three days prior he announced a tax
collection agreement with the Seneca-
Cayuga Tribe of Oklahoma that proves
his "cooperation not confrontation"
approach is working. 

Despite Governor Pataki’s claims, the truth
of the matter is:
• He could have signed the bill into law

with the understanding the Legislature
would fix any legitimate technical flaws
in January.  

• Failing to sign the bill will lead to
continued devastating consequences for
licensed convenience stores.  

• Nothing in the proposed law assaults
tribal sovereignty.

• The Senaca-Cayuga tribe of Oklahoma
does not currently sell anything in New
York State, so the negotiated settlement
with them is hardly a breakthrough
concession.  The tax collection
requirement pre-existed any agreement
between the Governor and the tribe. A
proactive and principled Sullivan County
Legislature successfully negotiated this
requirement with prospective casino
developers several years ago.

It would have been an historic achievement
if, the Governor insisted on this provision
when the St. Regis Mohawk casino compact
was re-negotiated earlier this year.  He also
failed to insist on this provision when he
granted the Seneca Nation of Indians three

casinos in Western New York.

It is not so frightening that the Governor has
chosen to veto this bill.  What is frightening
is that the administration has refused to
collect these taxes when it already has been
required to do so.  Last year’s budget bill
veto override compelled the department of
tax and finance to collect them.  New York
State citizens and small businesses are left to
pay the consequences.

Supreme Court to Decide Hawaii Service
Station Rent Control Case

In a case that is being closely watched, the
U.S. Supreme Court said yesterday it would
decide whether Hawaii went too far to keep
gasoline affordable when it imposed limits
on the amount of rent that oil companies
could charge independent dealers who lease
service stations.  The court said it would
look at the Lingle administration's appeal of
a federal court ruling that the 1997 law was
an unconstitutional "taking" of property.
Lawyers said the case could have a big
impact on states' abilities to regulate private
businesses to help consumers. 

The state Legislature passed the rent law in
1997 in response to what it saw as a lack of
competition in the retail gasoline market in
the state, which is served by only two
refiners, Chevron and Tesoro. The
Legislature wanted to protect independent
gasoline dealers, who lease their stations
from the oil companies and had to pass rent
increases on to consumers.  The law would
have capped the independent dealers' rent at
15 percent of their profits and barred oil
companies from taking over stations if the
dealers couldn't pay.

Chevron brought a lawsuit arguing that the
law violated due process, equal protection
and amounted to an unconstitutional taking
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of property. The oil company won the case.
Chevron attorney Craig Stewart of San
Francisco told justices in a filing that Hawaii
imposed "fundamentally irrational
restrictions" on lease arrangements between
oil companies and gas station operators.  He
said Chevron sells most of its gas in Hawaii
through 64 stations which the company
leases to independent operators. The
contested law required Chevron to charge
less rent than needed to recover its expenses,
Stewart said.

In the appeal, Hawaii argues that such
economic regulations are not property
takings and that judges should consider
states' authority to determine policy.  The
state maintains that the 9th U.S. Circuit
Court of Appeals, which upheld the lower
court ruling, had established an intrusive
legal test that invited judges to substitute
their own views of the efficacy or wisdom of
the government action for the views of
elected officials. Courts should limit
themselves to deciding whether a
government economic regulation has a
rational basis, a much more deferential
standard, the state's brief maintains.

The case to be argued early next year will
set guidelines for other states. Nineteen
states and many city and legislative leaders
had urged the Supreme Court to hear
Hawaii's appeal, arguing that their own
regulations of various types could be
affected.

National Car Care Month Inspections
Show 87% Failure Rate

Statistics from the National Car Care Month
inspection campaign show an 87% failure
rate, which continues to underscore the need
for consumer education, according to the
Car Care Council. The inspection lanes,
conducted throughout the United States by

sponsoring local organizations and
businesses, are part of the automotive
aftermarket industry’s public awareness
campaign, “Be Car Care Aware.”

“Compared to the 90% failure rate last year,
the 2004 inspection results indicate that the
motoring public is beginning to understand
the importance of maintaining their vehicle
neglect,” said Rich White, executive director
of the Car Care Council. “While we are
thrilled to see the numbers decrease, an 87%
failure rate is too high. This just reinforces
the fact that the aftermarket industry needs
to continue to show its support for the
campaign and keep the momentum going
through donations and consumer education.”

Volunteers across the country conducted the
events. Coordinators reported their activities
to the Car Care Council and returned
inspection forms for compilation. The
potential effects on highway safety, air
quality, cost of operation, vehicle
performance, and vehicle dependability are
self-evident from the results. White said.

The following shows the percentage of
motorists participating in the National Car
Care Month inspection campaign whose
vehicles failed each part of the inspection.

Lubricants and Fluids 
Engine Oil 34% 
Coolant (add) 27%
Brake Fluid 26% 
Transmission Fluid 26% 
Washer Fluid 26% 
Power Washer Fluid 23% 
Coolant (flush) 20% 

Windshield Wipers
Windshield Wipers 14%
Rear Wiper or Washer 12%

Parts
Belts 25%
Air Filter 24%
PCV Filter 17%
Hoses 12%
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Battery
Fluid Low or Sealed 16%
Cables, Clamps, Terminals 15%
Carrier/Hold Down 8%
Test Eye 8%

Tires
Tire Pressure 25%
Tread depth 10%

Lights/Vision
License Plate Lights 10% 
Brake Lights 9% 
Backup Lights 8% 
Side Lights 7% 
Turn Signals 5% 
Headlights 4% 
Parking Lights 3%
Tail Lights 2%

As part of the “Be Car Care Aware”
education campaign, the Car Care Council is
offering a free service interval schedule to
help take the guesswork out of what vehicle
systems need to be routinely inspected and
when service or repair should be performed.
The schedule can be printed out for free
from the Car Care Council’s Web site at
www.carcare.org. For more information,
visit the Web site at www.carcare.org or call
240-333-1088.

Department of Labor FairPay Overtime
Amendment

Under the new FairPay rules, workers
earning less than $23,000 per year – or $455
per week – are guaranteed overtime
protection.  Other workers are also
guaranteed overtime as well.  The effective
date of the regulations is August 23,2004.
Several exemptions to this rule exist.  They
are listed below.  More in-depth information
is available on the United States Department
of Labor Website at www.dol.gov/fairpay. 

Executive Exemption.  To qualify for the
executive employee exemption, all of the

following tests must be met:
• The employee must be compensated on a

salary basis (as defined in the
regulations) at a rate not less than $455
per week; 

• The employee’s primary duty must be
managing the enterprise, or managing a
customarily recognized department or
subdivision of the enterprise; 

• The employee must customarily and
regularly direct the work of at least two
or more other full-time employees or
their equivalent; and 

• The employee must have the authority to
hire or fire other employees, or the
employee’s suggestions and
recommendations as to the hiring, firing,
advancement, promotion or any other
change of status of other employees
must be given particular weight. 

Management Exemption.  Generally,
"management" includes, but is not limited
to, activities such as interviewing, selecting,
and training of employees; setting and
adjusting their rates of pay and hours of
work; directing the work of employees;
maintaining production or sales records for
use in supervision or control’ appraising
employees’ productivity and efficiency for
the purpose of recommending promotions or
other changes in status; handling employee
complaints and grievances; discipline
employees; planning the work; determining
the techniques to be used; apportioning the
work among the employees; determining the
type of materials, supplies, machinery,
equipment or tools to be used or
merchandise to be bought, stocked and sold;
controlling the flow and distribution of
materials or merchandise and supplies;
providing for the safety and security of the
employees or the property; planning and
controlling the budget; and monitoring or
implementing legal compliance measurers.

Business Owner Exemption.  Under a special
rule for business owners, an employee who
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owns at least a bona fied 20-percent equity
interest in the enterprise in which employed,
regardless of the type of business
organization (e.g., corporation, partnership,
or other), and who is actively engaged in its
management, is considered a bona fide
exempt executive.

Highly Compensated Employees Exemption.
Highly compensated employees performing
office or non-manual work and paid total
annual compensation of $100,000 or more
(which must include at least $455 per week
paid on a salary or fee basis) are exempt
from the FLSA (Fair Labor Standards Act)
if they customarily and regularly perform at
least one of the duties of an exempt
executive, administrative or professional
employee identified in the standard tests for
exemption.

Administrative Exemption.  To qualify for
the administrative employee exemption, all
of the following tests must be met:
• The employee must be compensated on a

salary or fee basis (as defined in the
regulations) at a rate not less than $455
per week; 

• The employee’s primary duty must be
the performance of office or non-manual
work directly related to the management
or general business operations of the
employer or the employer’s customers;
and 

• The employee’s primary duty includes
the exercise of discretion and
independent judgement with respoect to
matters of significance.  

Outside Sales Exemption.  To qualify for the
outside sales employee exemption, all of the
following tests must be met;
• The employee’s primary duty must be

making sales (as defined in the FLSA),
or obtaining orders or contracts for
services or for the use of facilities for
which a consideration will be paid by the
client or customer; and 

• The employee must be customarily and
regularly engaged away from the
employer’s place or places of business. 

• The salary requirements of the
regulation do not apply to the outside
sales exemption. An employee who does
not satisfy the requirements of the
outside sales exemption may still qualify
as an exempt employee under one of the
other exemptions allowed by section
13(a)(1) of the FLSA and the part 541
regulations if all the criteria for the
exemption is met.

Promotion Work.  Promotion work may or
may not be exempt outside sales work,
depending upon the circumstances under
which it is performed. Promotional work
that is actually performed incidental to and
in conjunction with an employee’s own
outside sales or solicitations is exempt work.
However, promotion work that is incidental
to sales made, or to be made, by someone
else is not exempt outside sales work.

Changes to Prepaid Taxes on Motor Fuel

As of January 1, 2005 the state has
recalculated the Petroleum Business Tax,
formerly known as the Gross Receipts Tax,
on gasoline and diesel fuel. This portion of
the prepaid taxes on motor fuel will increase
0.6 cents per gallon across the board.  The
Petroleum Business Tax on gasoline and
gasohol will rise from 14.60 to 15.20.  The
tax will go from 12.85 to 13.45 on diesel
motor fuel.

Pre-paid taxes in cents per gallon of gasoline
will be as follows:
• Federal Excise 18.40
• State Excise   8.00
• Petroleum Business 15.20
• Pre-Paid Sales (Reg 1) 11.60
•                          (Reg 2)   9.50
• Test Tax   0.05
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The total prepaid tax on gasoline is 53.25
cents/gallon in the downstate Region 1 and
51.15 in the upstate Region 2. 

Pre-paid taxes in cents per gallon of gasohol
fuel will be as follows:
• Federal Excise 13.20
• State Excise   8.00
• Petroleum Business 14.60
• Pre-Paid Sales (Reg 1) 11.60
•                          (Reg 2)   9.50
• Test Tax   0.05
The total prepaid tax on gasohol is 48.05
cents/gallon in the downstate Region 1 and
45.95 in the upstate Region 2. 

Pre-paid taxes in cents per gallon of diesel
fuel will be as follows:
• Federal Excise 24.40
• State Excise   8.00
• Petroleum Business 13.45
• Pre-Paid Sales (Reg 1) 10.70
•                          (Reg 2)   9.10
• Test Tax   0.05
The total prepaid tax on diesel is 56.60
cents/gallon in the downstate Region 1 and
55.00 in the upstate Region 2. 

Actual taxes due will fluctuate with the
retail price as a result of the sales tax
component.  Inserted you will find tables
showing sales tax for a variety of retail
prices at different tax rates.  Should you
require a chart for a tax rate not on the chart,
please contact the Association.  

NHTSA Illegal Lighting Crackdown 

Continuing its crackdown against
manufacturers and suppliers of illegal
lighting equipment, the National Highway
Traffic Safety Administration (NHTSA)
announced its decision that high intensity
discharge (HID) conversion kits produced
by a Texas company do not comply with
federal safety standards.  ASTEX USA, a

supplier of aftermarket HID kits, was
ordered to conduct a recall campaign and
provide a no-cost solution to the customer.
When installed in a motor vehicle, the HID
kits "can be expected to produce excessive
glare to oncoming motorists and others,"
NHTSA said in its decision.

To date, NHTSA has investigated 24 HID
conversion kit suppliers; all have resulted in
recalls or termination of sales.  "These
illegal lights are a potential hazard to those
who share the road," said NHTSA
Administrator Jeffrey Runge, MD. "And we
will continue to pursue those offering them
for sale and violating the law."

Companies that sell, import or manufacture
non-compliant equipment could face
substantial civil penalties, NHTSA said

Insurance Corner

Lawley Service Insurance is the group
manager of the New York State Auto Repair
Shop Workers Compensation Safety Group
(Group #536). The Safety Group has been
saving repair shops money over 13 years
and has over 1900 members in New York
State. In the couple of years people have
started to ask the difference between a
Workers Compensation Safety Group and a
Workers Compensation Trust.

There is a number of differences between a
guaranteed cost Workers Compensation
Safety Group & a Workers Compensation
Trust. Here at Lawley Service Insurance we
felt that the most important difference that
you should be aware of is Joint and several
liability. Joint and several liability does not
exist under a standard workers’
compensation insurance policy because the
liability to pay the indemnity and medical
obligations of injured employees lies
specifically with the insurer and not the
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insured/employer.  

Joint and several liability is an integral part
of a Trust.  The NYSWCB will not approve
a Trust in the absence of joint and several
liability among all of the group members.
All group members are required to jointly
and severally pay all obligations imposed
under the Workers’ Compensation Law.
The joint and several obligations of all of the
group members to pay all of the Trust
obligations [which generally include
indemnity and medical payments for injured
employees and statutory assessments] is
specifically included multiple times within
the Trust documents [contracts] that all
group members are required to sign prior to
approval by the NYSWCB as a group
member in a particular Trust. The joint and
several obligations, like the claims
obligations, are “from cradle to grave” and
thus exist forever.  

If an insured/employer was part of a Trust
for a period of time and then leaves the
Trust to procure insurance through a
standard workers’ compensation insurer, the
insured/employer will still be responsible for
any and all indemnity and medical payments
for claimants/employees that were injured
during the period of time they participated in
the Trust, in addition to ongoing
assessments attributable to any losses for
which indemnity payments continue.  As
such, the insured/employer should expect to
pay not only the workers’ compensation
insurance premium for the standard
workers’ compensation policy, but should
also understand that it will likely be paying
additional money into the Trust to satisfy its
contractual joint and several obligations.  

While the expectation is that each group
member only pays its own pro rata share for
the ongoing Trust obligations, the
determination of how additional obligations
are funded is entirely within the discretion
of the Trustees [usually several of the

original Trust members].  As such,
insureds/employers who are interested in
joining a Trust should understand that
joining a Trust is a long-term commitment.  

New York State Service Stations Benefit
from Pollution Assessment Program

Pass by a service station or convenience
store and invariably one thinks of handy
shopping, quick snacks and unfortunately,
rising gas prices. But what isn’t always seen
is the commitment many owners of these
stations have to developing and maintaining
environmentally responsible enterprises that
efficiently reduce the potential for
contamination of the air, water and land, and
help conserve natural resources.

The New York State Association of Service
Stations, supported by a grant from Empire
State Development, is undertaking a
pollution prevention program for service
stations, auto repair shops and related
businesses to further aid retailers in this
industry meet these commitments. 

This new program, called the “Pollution
Prevention,” or “P2” Program, is intended to
identify possible changes in equipment,
processes or other practices that can prevent
pollution and save business owners money. 

Together with WOH Environment and
Energy Solutions, TRC Solutions, Allen
Engineering and the New York State
Economic Development Council, they have
designed the program with simple goals:

• Save money for business owners by
reducing the potential for normal
business operations to produce waste,
consume unnecessary energy or
otherwise damage the environment;

• Recognize businesses that participate in
the program and encourage them to
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continue operating in an environmentally
friendly manner; and,

• Demonstrate that the program works by
totaling up the dollars saved and the
amount of pollution prevented.

P2 is a completely voluntary program, free
of charge to service station dealers who are
members of the New York State Association
of Service Stations and Repair Shops and
affiliated trade groups. The assessment is
not a compliance audit. It simply encourages
good business practices that protect the
environment and save proprietors money. 

Participation requires only a few hours of
the business proprietors’ time. It begins with
a call to schedule a convenient time for an
assessor to visit. Once the proprietor has
provided, in advance, background
information about their business goals and
operations, they meet on-site at their
business locations with the P2 experts who
will conduct a P2 Assessment of their
business. The assessor — a professional
environmental consultant — develops
his/her recommendations by reviewing the
information provided by the business owner
or manager, and then inspecting and
assessing the facility using a basic
“checklist’ that has been developed for
reviewing customary items. 

Independent observations are made about
such items as materials usage and handling,
the structure and practices in the building,
energy usage, and cleaning and waste
disposal practices. Once the assessment is
completed, recommendations for
improvement are then given to the business
owner or manager, with an explanation, for
consideration.  The P2 Assessment Team is
available to answer any questions the
business owner or manager may have on the
report, recommendations, and
implementation. These recommendations
can materially add to the bottom line of a
small business.

P2 Project Director, Peter Lanahan,
discusses aspects of the Pollution
Prevention Program assessment with Bruce
Mance, proprietor of Guilderland Mobil,
Inc., and member of the New York State
Association of Service Stations & Repair
Shops, Inc.

Each recommendation is supported by a
rationale that includes the estimated initial
costs of adopting the recommendation and
the projected long-term savings, as well as
an outline of the potential environmental
benefits that can result.

While these recommendations will be
encouraged, there is no obligation that they
be adopted. WOH Environment & Energy
Solutions contractors and trade association
field representatives are available to assist
the business owners in obtaining State grants
or private sector funding necessary or
helpful in making investments in new
equipment or adopting any process changes
explained in the recommendations. One such
funding program — the Environmental
Investment Program — is administered by
Empire State Development. Another is
called the Energy Smart program, operated
by the New York State Energy Research and
Development Authority. 

“The service station/repair shop industry of
today is light years away from when I was in
business. We thought of marketing first,
second and third. But today we think of our 
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environment obligations first. It’s too
expensive not to,” said Ralph Bombardiere,
Executive Director of the New York State
Association of Service Stations & Repair
Shops, Inc.

There are numerous examples where P2
programs have helped protect the
environment and save money. At ITT
Automotive-Fluid Handling Systems in
Gates, NY, an environmentally friendly
wash system replaced one using hazardous
chemicals. The new process and other
innovative process changes saved more than
$600,000 annually in utility charges,
disposal costs, labor and materials. Smaller
businesses also benefit. Bob’s Transmission
and Clutch in Simi Valley, CA, switched
from solvent to aqueous parts cleaning,
saving $7,600 after 8 months, with an initial
investment of $5000 for the new unit.

Minimum Age For Cashiers Who Sell
Alcoholic Beverages

The regulations for clerks who sell alcoholic
beverages taken from page 7 of the State
Liquor Authority Handbook are as follows:
1. Clerks and cashiers who handle and

receive payment for alcoholic beverages
in drug stores, grocery stores and
convenience stores must be at least 16
years old and must be supervised by
someone who is at least 18 years old.

2. Clerks and cashiers in liquor and/or wine
stores must be at least 18 years old. 

WORKERS’ COMPENSATION
SAFETY GROUP

#536DECLARED DIVIDENDS
HAVE AVERAGED 35% FOR

THE PAST FIVE YEARS

DMV Record Retrieval

DMV record retrieval is available at a cost
of $10 per record.  Additionally, you may
order DMV certified paper abstracts of
drivers license, vehicle registration, and
vehicle title records for an additional fee of
$2 per abstract. To use this service should
call 518-452-4367.

We Have Changed Our Web Address

The Association is pleased to announce a
new web site.  The old website has been
completely revamped to provide you with
easier faster access to the information you
need.  The new address is 

www.nysassrs.com
Our e-mail address has changed to:

state@nysassrs.com
In addition to being able to read back issues
of newsletters, and providing you with links
to important sites we have added a bulletin
board to provide you with information as the
stories break.  

WARNING
YOU CANNOT DO

INSPECTIONS IF ANY OF
YOUR EQUIPMENT IS

MISSING OR INOPERABLE.

PERFORMING AN
INSPECTION UNDER

THESE CONDITIONS CAN
RESULT IN REVOCATION
OR SUSPENSION OF YOUR

INSPECTION LICENSE.



TOTAL SALES TAX (cents/gallon) FOR VARIOUS TAX RATES
 TAX RATERetail

Price 6.25% 6.75% 7.25% 7.75% 8.25% 8.50% 8.625% 8.75%
175.9 9.88 10.62 11.35 12.08 12.80 13.15 13.33 13.51
176.9 9.94 10.68 11.42 12.15 12.87 13.23 13.41 13.59
177.9 9.99 10.74 11.49 12.22 12.95 13.31 13.49 13.67
178.9 10.05 10.81 11.55 12.29 13.02 13.39 13.57 13.75
179.9 10.11 10.87 11.62 12.36 13.10 13.47 13.65 13.83
180.9 10.17 10.93 11.69 12.44 13.18 13.55 13.73 13.91
181.9 10.23 11.00 11.76 12.51 13.25 13.62 13.81 13.99
182.9 10.29 11.06 11.82 12.58 13.33 13.70 13.89 14.07
183.9 10.35 11.12 11.89 12.65 13.41 13.78 13.97 14.15
184.9 10.41 11.19 11.96 12.72 13.48 13.86 14.05 14.23
185.9 10.46 11.25 12.03 12.80 13.56 13.94 14.13 14.31
186.9 10.52 11.31 12.09 12.87 13.63 14.02 14.20 14.39
187.9 10.58 11.38 12.16 12.94 13.71 14.09 14.28 14.47
188.9 10.64 11.44 12.23 13.01 13.79 14.17 14.36 14.56
189.9 10.70 11.50 12.30 13.08 13.86 14.25 14.44 14.64
190.9 10.76 11.57 12.36 13.16 13.94 14.33 14.52 14.72
191.9 10.82 11.63 12.43 13.23 14.02 14.41 14.60 14.80
192.9 10.88 11.69 12.50 13.30 14.09 14.49 14.68 14.88
193.9 10.94 11.75 12.57 13.37 14.17 14.56 14.76 14.96
194.9 10.99 11.82 12.63 13.44 14.24 14.64 14.84 15.04
195.9 11.05 11.88 12.70 13.51 14.32 14.72 14.92 15.12
196.9 11.11 11.94 12.77 13.59 14.40 14.80 15.00 15.20
197.9 11.17 12.01 12.84 13.66 14.47 14.88 15.08 15.28
198.9 11.23 12.07 12.90 13.73 14.55 14.96 15.16 15.36
199.9 11.29 12.13 12.97 13.80 14.63 15.03 15.24 15.44
200.9 11.35 12.20 13.04 13.87 14.70 15.11 15.32 15.52
201.9 11.41 12.26 13.11 13.95 14.78 15.19 15.40 15.60
202.9 11.46 12.32 13.18 14.02 14.85 15.27 15.48 15.68
203.9 11.52 12.39 13.24 14.09 14.93 15.35 15.55 15.76
204.9 11.58 12.45 13.31 14.16 15.01 15.43 15.63 15.84
205.9 11.64 12.51 13.38 14.23 15.08 15.50 15.71 15.92
206.9 11.70 12.58 13.45 14.31 15.16 15.58 15.79 16.00
207.9 11.76 12.64 13.51 14.38 15.23 15.66 15.87 16.08
208.9 11.82 12.70 13.58 14.45 15.31 15.74 15.95 16.16
209.9 11.88 12.77 13.65 14.52 15.39 15.82 16.03 16.24
210.9 11.94 12.83 13.72 14.59 15.46 15.90 16.11 16.33
211.9 11.99 12.89 13.78 14.67 15.54 15.97 16.19 16.41
212.9 12.05 12.96 13.85 14.74 15.62 16.05 16.27 16.49
213.9 12.11 13.02 13.92 14.81 15.69 16.13 16.35 16.57
214.9 12.17 13.08 13.99 14.88 15.77 16.21 16.43 16.65
215.9 12.23 13.15 14.05 14.95 15.84 16.29 16.51 16.73
216.9 12.29 13.21 14.12 15.03 15.92 16.37 16.59 16.81
217.9 12.35 13.27 14.19 15.10 16.00 16.44 16.67 16.89
218.9 12.41 13.34 14.26 15.17 16.07 16.52 16.75 16.97
219.9 12.46 13.40 14.32 15.24 16.15 16.60 16.83 17.05
220.9 12.52 13.46 14.39 15.31 16.23 16.68 16.90 17.13
221.9 12.58 13.53 14.46 15.38 16.30 16.76 16.98 17.21
222.9 12.64 13.59 14.53 15.46 16.38 16.84 17.06 17.29
223.9 12.70 13.65 14.59 15.53 16.45 16.91 17.14 17.37
224.9 12.76 13.71 14.66 15.60 16.53 16.99 17.22 17.45



TOTAL SALES TAX (cents/gallon) FOR VARIOUS TAX RATES
 TAX RATERetail

Price 6.25% 6.75% 7.25% 7.75% 8.25% 8.50% 8.625% 8.75%
225.9 12.82 13.78 14.73 15.67 16.61 17.07 17.30 17.53
226.9 12.88 13.84 14.80 15.74 16.68 17.15 17.38 17.61
227.9 12.94 13.90 14.87 15.82 16.76 17.23 17.46 17.69
228.9 12.99 13.97 14.93 15.89 16.84 17.31 17.54 17.77
229.9 13.05 14.03 15.00 15.96 16.91 17.38 17.62 17.85
230.9 13.11 14.09 15.07 16.03 16.99 17.46 17.70 17.93
231.9 13.17 14.16 15.14 16.10 17.06 17.54 17.78 18.01
232.9 13.23 14.22 15.20 16.18 17.14 17.62 17.86 18.10
233.9 13.29 14.28 15.27 16.25 17.22 17.70 17.94 18.18
234.9 13.35 14.35 15.34 16.32 17.29 17.78 18.02 18.26
235.9 13.41 14.41 15.41 16.39 17.37 17.85 18.10 18.34
236.9 13.46 14.47 15.47 16.46 17.45 17.93 18.18 18.42
237.9 13.52 14.54 15.54 16.54 17.52 18.01 18.25 18.50
238.9 13.58 14.60 15.61 16.61 17.60 18.09 18.33 18.58
239.9 13.64 14.66 15.68 16.68 17.67 18.17 18.41 18.66
240.9 13.70 14.73 15.74 16.75 17.75 18.25 18.49 18.74
241.9 13.76 14.79 15.81 16.82 17.83 18.32 18.57 18.82
242.9 13.82 14.85 15.88 16.90 17.90 18.40 18.65 18.90
243.9 13.88 14.92 15.95 16.97 17.98 18.48 18.73 18.98
244.9 13.94 14.98 16.01 17.04 18.05 18.56 18.81 19.06
245.9 13.99 15.04 16.08 17.11 18.13 18.64 18.89 19.14
246.9 14.05 15.11 16.15 17.18 18.21 18.72 18.97 19.22
247.9 14.11 15.17 16.22 17.25 18.28 18.79 19.05 19.30
248.9 14.17 15.23 16.28 17.33 18.36 18.87 19.13 19.38
249.9 14.23 15.30 16.35 17.40 18.44 18.95 19.21 19.46
250.9 14.29 15.36 16.42 17.47 18.51 19.03 19.29 19.54
251.9 14.35 15.42 16.49 17.54 18.59 19.11 19.37 19.62
252.9 14.41 15.49 16.56 17.61 18.66 19.19 19.45 19.70
253.9 14.46 15.55 16.62 17.69 18.74 19.26 19.52 19.79
254.9 14.52 15.61 16.69 17.76 18.82 19.34 19.60 19.87
255.9 14.58 15.68 16.76 17.83 18.89 19.42 19.68 19.95
256.9 14.64 15.74 16.83 17.90 18.97 19.50 19.76 20.03
257.9 14.70 15.80 16.89 17.97 19.05 19.58 19.84 20.11
258.9 14.76 15.86 16.96 18.05 19.12 19.66 19.92 20.19
259.9 14.82 15.93 17.03 18.12 19.20 19.73 20.00 20.27
260.9 14.88 15.99 17.10 18.19 19.27 19.81 20.08 20.35
261.9 14.94 16.05 17.16 18.26 19.35 19.89 20.16 20.43
262.9 14.99 16.12 17.23 18.33 19.43 19.97 20.24 20.51
263.9 15.05 16.18 17.30 18.41 19.50 20.05 20.32 20.59
264.9 15.11 16.24 17.37 18.48 19.58 20.13 20.40 20.67
265.9 15.17 16.31 17.43 18.55 19.66 20.20 20.48 20.75
266.9 15.23 16.37 17.50 18.62 19.73 20.28 20.56 20.83
267.9 15.29 16.43 17.57 18.69 19.81 20.36 20.64 20.91
268.9 15.35 16.50 17.64 18.77 19.88 20.44 20.72 20.99
269.9 15.41 16.56 17.70 18.84 19.96 20.52 20.80 21.07
270.9 15.46 16.62 17.77 18.91 20.04 20.60 20.87 21.15
271.9 15.52 16.69 17.84 18.98 20.11 20.67 20.95 21.23
272.9 15.58 16.75 17.91 19.05 20.19 20.75 21.03 21.31
273.9 15.64 16.81 17.97 19.13 20.26 20.83 21.11 21.39
274.9 15.70 16.88 18.04 19.20 20.34 20.91 21.19 21.47
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