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Letter from the President 
 

 

Hello, 

 

     Now that schools are 

back in session, this is a 

great time to think 

about our scholarship 

program. Because of 

your generous contributions, we have been able to 

help many students further their education, and I 

would like for us to aid even more next year. 

Please make plans to participate in our Scholarship 

Golf Tournament October 23
rd
 at Terri Pines Country 

Club in Cullman. We can have fun, and raise 

money for our scholarship fund at the same time. 

This is one of the most important things we can do 

for our Association members and their families. I 

hope to see you there! 

 

 

Steve Westmoreland 

ATDA President 

Westmoreland Tire Co. 

Ft. Payne, AL 

256-845-5656 
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12 SHOP RULES 
Richard McCuistian outlines 12 common-sense rules that once in a while, just need 

to be restated (and reinforced) to really sink in at a shop. 
 

1. Try not to borrow any tool more than once. 

2. Don't start screwing an important bolt or plug into its hole and walk away 

thinking you'll remember to tighten it later. 

3. Don't leave any vehicle with a dry crankcase or bad brakes without disabling 

the vehicle so it can't be started and driven. 

4. When parking a customer's vehicle outside, don't leave the windows down, even 

if the weather is clear. 

5. When doing an oil change along with another service operation, always 

complete one operation before beginning the other. 

6. Being a really good mechanic doesn't give you a license to be a jerk - not 

ever. 

7. Don't plunder in the console or glove box of a customer's car just to see 

what they have in there. 

8. Don't take any of their ashtray coins or their chewing gum. 

9. Don't change their radio station.  Turn the radio off if you don't like what's 

playing. 

10. When replacing something like a water pump, glue the gasket to the pump 

instead of the mating surface - it makes things easier for the next tech. 

11. Always respect the next tech and work to make things easier for him (or her). 

 The next tech might be you. 

12. Don't dress like a slob. You're a professional. 

 

- See more at: http://workshop.search-autoparts.com/_12-

Rules/blog/6565377/31710.html?b=&cid=95883#sthash.5J7hrzCd.dpuf 
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Man Arrested In Bad Check Scheme 
 
by Tire Review Staff - Jul 23, 2014 

An Alabama man was arrested for a tire-swapping scheme 

that defrauded area tire stores thousands of dollars. 

The suspect faces two counts of first-degree theft of 

property and three counts of second-degree theft. 

According to police, the crime dates back to January and 

affected five different tire stores located in Guntersville, 

Alberta and Boaz, Ala. 

According to investigators, the alleged thief would fill an 

order at a tire store by purchasing tires with a bad check 

before the hours that banks were open. The suspect would then sell the tires to a business he was 

working with for a fraction of what they were worth. The store would then resell them to customers at full 

price. 

“We don’t have any reason to believe there are any more victims, but certainly there could be,” said police 

Chief Jim Peterson, “possibly in other counties that we don’t know of yet. If you are in fact an owner of a 

tire store and feel like you may have been taken advantage of under this pretense, we certainly 

encourage you to call us.” 

 

Employee Sues Company After Fall 
by Tire Review Staff - Aug 8, 2014 

 A West Virginia man is suing Tire Centers and West Virginia Tire Disposal for negligence and loss 

of consortium. According to the complaint, the Tire Center employee claims he suffered shoulder, neck 

and wrist injuries after falling 10 feet from a stack of tires. 

 The man said he was working for Tire Centers on July 24, 2012 when he was told to remove used 

tires and load them on a trailer. While loading the tires, the employee claimed his supervisor directed him 

to climb a large stack of tire in the rain to sort larger tires from the smaller for loading purposes. While 

performing the required work the man fell from a 10-foot pile, according to the complaint. 

 In addition to injuries the employee claims he endured mental anguish and physical impairment, 

lost wages and benefits, lost his capacity to enjoy life and incurred medical costs, according to the 

complaint. His wife also claims she lost her husband’s companionship and services due to the fall. 

 Tire Centers has been blamed for the employee’s injuries; with the filing saying the store violated 

state and federal regulations because it has knowledge of unsafe 

working conditions. West Virginia Tire Disposal was also named 

as a defendant because it failed to properly position the trailer for 

loading, failed to properly set the trailer with a ramp, failed to 

properly train employees on how to load trailers and failed to 

ensure that the loading area was a safe environment, according to the complaint. 
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 Golf Tournament 
Alabama Tire Dealers Association 

Thursday, October 23, 2014 

Lunch Included! 

 

 

 

 
 

 

 

 

Registration 
 

TEAM NAME:____________________________________________________________________________________ 

 

PLAYERS NAME _________________________________________Handicap/Avg. Score _____________________ 

 

PLAYERS NAME _________________________________________Handicap/Avg. Score _____________________ 

 

PLAYERS NAME _________________________________________Handicap/Avg. Score _____________________ 

 

PLAYERS NAME _________________________________________Handicap/Avg. Score _____________________ 

 

Mailing Address: __________________________________________________________________________________ 

 

City _____________________________ State ____________ Zip ____________ E-Mail ________________________ 

 

Phone ________________________________________ Fax _______________________________________________ 
 

 

Entries must be received by October 17, 2014 
Limited to first 20 paid Teams 

 

For More Information Contact: 

Mike Griffin 877-777-7411 or ATDA Office 256-616-3587 

Where: TERRI PINES COUNTRY CLUB 
 

When: Thursday, October 23
rd

    

     Lunch Included (Lunch served at 11:30) 

1:00 PM Shotgun Start 
 

Fee:  $130.00 per entry ($475.00 per team) 
 Includes 2 mulligans and 1 power drive 
 

Hole Sponsorships: $100 (Includes Sign) 
 

Mail entries to: 

A.T.D.A. 

6096 County Road 434 

Trinity, AL 35673 

 

All proceeds benefit the 

ATDA Scholarship 

Foundation 
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Do You Have A Marketing Plan? 
by Rieva Lesonsky, Guest Blogger 
Created: July 1, 2014, 12:19 pm 

 Does your small business have a marketing plan? A study by Marketo shows that companies with a 

documented marketing plan are more likely to be satisfied with their marketing efforts. As you might expect, 

however, smaller companies are less likely than large ones to have marketing plans. Overall, slightly more than one-

third of the companies polled don’t have a marketing plan. But only 56 percent of small businesses (fewer than 50 

employees) have one, while among companies with over 1,000 employees, 81 percent have one. 

 Marketing plans aren’t the only thing that some companies are missing. 

Although 71 percent of respondents say they sometimes or always meet their 

marketing goals, 23 percent admit they don't have specific marketing goals. As the 

saying goes, if you don’t know where you’re going, how are you going to get there? 

 Clearly, creating a marketing plan makes a big difference in achieving your 

goals. Here’s what you should include in your marketing plan: 

1.     Who are your target customers? Do your market research to understand where your target customers live, 

their demographics (age, sex, marital status, income, etc.), their spending habits and anything else that makes them 

ideally suited for your product or service. 

2.     Who are your competitors? Which companies compete with you for your ideal customers? How do they 

market themselves, what are their Unique Selling Propositions (USP) and what differentiates your business from 

theirs? How will you need to market your business to stand out from the competition? 

3.     Where do your target customers get their information? To determine what marketing methods and 

channels will work best for you, you need to know, for example, if your target customers read newspapers or get 

news online, use social media or don’t even know what that is, watch TV or listen to the radio and what 

websites/publications/stations they read, watch and listen to. 

4.     What are your marketing goals? If you’re launching a brand-new product, your goal might simply be to raise 

awareness of what you sell and build your brand name. If you’ve got a long-standing business with a well-

established brand, your goal could be to sell more to existing customers. Be sure your goals are measurable—not 

just “to sell more” but “to increase sales to existing customers by 10 percent per quarter” or other specific numbers. 

5.     How will you market the business? Based on your understanding of point #3, your marketing plan should list 

the different marketing and advertising methods you’ll use, such as social media, print advertising, online 

advertising, event marketing, etc. 

6.     What’s your marketing budget? It’s important to set a budget for your marketing plan. Measure what you 

actually spend against your budget forecast. 

7.     How will you measure success and how often? Marketing takes time to work, so don’t assume that a 

campaign isn’t worth the money if you don’t see immediate results. However, it’s a good idea to measure results 

quarterly and see which marketing tactics are working best (or not working at all). That way you can redistribute your 

budget as needed. 

 Review your overall marketing plan at least once a year. Today, the world 

of marketing is changing at lightning speed, and your business needs to keep up. 

About the Author 

Rieva Lesonsky is CEO and President of GrowBiz Media, a media company that helps entrepreneurs start and 
grow their businesses. Follow Rieva at Twitter.com/Rieva and visit SmallBizDaily.com to sign up for her free 
TrendCast reports. She's been covering small business and entrepreneurial issues for more than 30 years, is 
the author of several books about entrepreneurship and was the editorial director of Entrepreneur magazine for 
over two decades 
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House Passes Faster Tax Write-Offs for Equipment,  
Permanently Extending Bonus Depreciation 
WASHINGTON, D.C. (JULY 11, 2014)   

BY RICHARD RUBIN, BLOOMBERG 

 (Bloomberg) The U.S. House of Representatives voted to let companies write off more than half the cost of 

investments in the first year, providing a tax boost to businesses. 

 The plan, passed 258-160 today, would remove the expiration date from a policy that started as a temporary 

stimulus effort in President George W. Bush’s administration. Over the next decade, it would reduce federal tax revenue 

by $287 billion, helping companies that regularly make capital investments such as AT&T Inc. and Verizon 

Communications Inc. 

 “This bill is a jobs bill,” said Representative Pat Tiberi, an Ohio Republican. “It’s that simple.” 

 Democrats objected to the proposal and President Barack Obama’s administration has threatened to veto the bill, 

making it unlikely the measure will become law any time soon. They said that removing the provision’s temporary nature 

erases its stimulative value. 

 “We don’t have the federal resources to hand out one bonus after another to corporations when we know it won’t 

work,” said Representative Lloyd Doggett, a Texas Democrat. 

 On the vote, 34 Democrats joined all except two Republicans to pass the measure. 

 Groups supporting the legislation include the National 

Association of Manufacturers, the National Retail Federation and 

the Business Roundtable.  

‘Positive Step’ 

 “Today’s House vote is a positive step towards 

accelerating higher business investment and growth, which are 

needed to restore the productive capacity of the U.S. economy 

and propel job creation,” Randall Stephenson, chairman of AT&T 

Inc., said in a statement issued by the Business Roundtable. He is 

the business group’s chairman. 

 Bonus depreciation in some form has been in place since 

2008 as part of the congressional response to the recession. 

 For a time, it was expanded to allow all of an investment to be deducted in the first year. The provision lapsed at 

the end of 2013. 

 Under bonus depreciation, companies can deduct an additional 50 percent of the value of an investment in the 

first year, on top of the regular depreciation schedule. 

 The bill passed today would expand bonus depreciation in several ways. It would apply to fruit-bearing and nut-

bearing trees and vines and certain retail improvements. 

Long-Term Assets 

 The biggest benefits of bonus depreciation go to capital-intensive companies that have enough profits to soak up 

the deductions and that make investments in long-term assets other than real estate. 

 Companies that are profiting from past investments or that aren’t as capital-intensive get little or no benefit. 

 The bill is part of a larger squabble among lawmakers over how to handle dozens of tax breaks that expired Dec. 

31, including the research and development tax credit and a provision allowing people in states without income taxes to 

deduct their state sales tax payments. 
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 House Republicans are selecting individual provisions and passing indefinite extensions of them. Senate 

Democrats support extending almost all of the lapsed breaks through the end of 2015, including bonus depreciation. 

 Lawmakers may not resolve the dispute over how to handle the tax measures until after the November election. 

 In some ways, the bill runs counter to Republicans’ broader goals for reshaping the U.S. tax code. 

Tax Revamp 

 Three months ago, Ways and Means Chairman Dave Camp of Michigan introduced a draft revamp of the U.S. tax 

system that would stretch out deductions for equipment purchases and put the revenue toward reducing the corporate tax 

rate to 25 percent from 35 percent. 

 Camp also proposed allowing deductions for research and advertising expenses to be taken over a multiyear 

period. 

 Groups including the Tax Foundation and Americans for Tax Reform criticized Camp’s plan on depreciation and 

pointed to nonpartisan estimates showing that the proposal would reduce capital stock. 

 Now, Camp is moving in the opposite direction by proposing faster write-offs. The underlying tax law attempts to 

align deductions for capital investments with the multiyear stream of income they create. 

The bill is H.R. 4718. 
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House Hearing Considers Cash Accounting  
for Small Biz 
WASHINGTON, D.C. (JULY 10, 2014)  BY DANIEL HOOD 

 A subcommittee of the House of Representatives’ Committee on Small Business held a hearing today to discuss the value of 

using the cash basis of accounting in small businesses, and whether they should be required to use the accrual basis. 

 Witnesses at the hearing, “Cash Accounting: A Simpler Method for Small Firms?” which was held by the Subcommittee on 

Economic Growth, Tax and Capital Access, were unanimous in suggesting that cash accounting is far easier for small businesses to 

use, and that at the very least they ought to have the latitude to choose the most appropriate method for their company. 

 “If I were to ask the average taxpayer about the difference between the cash and accrual basis of accounting, most would not 

know,” said Stephen Mankowski, a partner at CPA firm EP Caine & Associates and national secretary and chair of the Tax Policy 

Committee of the National Conference of CPA Practitioners. “The same is true for business owners. … I have found that small business 

owners simply think in terms of ‘cash in’ and ‘cash out.’ … They have lived their lives on a cash basis, so operating their business in this 

fashion simply makes sense to them. These [business] owners do not have systems in place to fully track accounts receivable or 

accounts payable. Further, many do not have excess funds to put these systems in place. To convert their financial information into an 

accrual basis would require adjustments to uncollected revenue, unpaid payroll and related liabilities, prepaid expenses, inventory, etc.” 

  “Converting to the accrual method of accounting might simply be a ‘one-time’ benefit for the government,” he continued, as it 

would accelerate some income for taxation. “Forcing a business to use the accrual basis not only complicates their business but also 

requires the owners to take time away from operations to focus on changing an accounting method. Ultimately, one does not start a 

business to focus on accounting. Forcing this change will do just that.”  

Consensus 

 The other witnesses echoed Mankowski’s sentiments. 

 “Small businesses should be given as much latitude as possible – they 

simply don’t understand the accrual basis,” said Prof. Donald Williamson, executive 

director of the Kogod Tax Center at American University, who added that the 

Internal Revenue Service should prefer cash accounting: “If I were an IRS agent, 

I’d welcome this – there are so many uncertainties in the accrual method that IRS 

agents have to take into account, I’d think they would applaud this.” 

 Rep. Brad Schneider, D.-Ill., whose father owned an accounting firm and 

who started his career as a consultant at PricewaterhouseCoopers, said, “All businesses face a large amount of uncertainty. Adding 

another layer of uncertainty is the last thing we should be doing.” 

 He then asked witness Sarah Windham, a senior tax manager at Top 100 Firm Dixon Hughes Goodman LLP, what issues 

accounting firms would face if they were required to switch to accrual accounting. 

 “One would be keeping up with receivables and payables,” she explained, “and two, as you bring owners and partners in or 

out, it may be difficult for them in the conversion, with new partners or old partners being hit with a liability they weren’t expecting to 

pay. Partners transitioning in and out might suddenly find themselves facing massive tax liabilities, without the cash to pay them.” 

Outside the hearings 

 NCCPAP has gone on the record that it is opposed to mandating a switch to accrual accounting. 

 “One of the biggest challenges with accrual accounting for most taxpayers is the possibility of having to pick up phantom 

income, where it will end up being taxable in the first year,” national president Ed Caine, also of EP Caine & Associates, explained in a 

separate interview. “Can that be a pickup for the deferral government? Yes, of course. But is it fair? In our opinion, no. Most of us, and 

most small business, operate on a cash basis.”   

 Mankowski noted a certain irony in the fact that his group of accountants is against a mandate for accrual accounting: “CPAs 

are the ones who would benefit the most [from a switch] – probably more so than the government. Businesses are going to have to look 

for outside assistance. The IRS has been working to reduce taxpayer burden, but this is the opposite of that process. It seems like it’s 

an anti-business discussion.” 
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Established 1967 

 
Hornsby Tire Distributors is a 100% wholesale company with no retail 

presence. We have been exclusively serving your needs since 1967! 

 
 

Passenger • Light Truck • Commercial • Farm • OTR • ATV 

 

 

       

 

 
       DOTHAN   •   BIRMINGHAM   •   HUNTSVILLE   •   COLUMBUS, GA 
 334.678.1522 205.251.9781 256.852.8530 706.566.5331 
 800.447.7116 800.447.7116 800.447.7116 800.447.7116 
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Are You Chasing or Catching? 
by Sean Phillips - Jul 30, 2014 
 

 It has happened to all tire techs, probably more than once. You balance a tire, put the weights on, 

drop the hood again for a check spin – and the balancer comes up asking for more weight. 

 Fine. You add more weight, drop the hood and…it asks for even more weights?! 

 This little play is called “chasing weights,” and is a seemingly endless cycle where the balancer 

keeps asking for more and more weight, usually in different places. Most techs know from experience 

what to do and what not to do when this happens. 

 Unfortunately, from my own experience seeing 

wheels much like the one pictured come into my shop, 

there are still a good number of techs out there that don’t 

quite understand the phenomenon. 

 The first rule of chasing weights is simple: If the 

balancer asks for weights more than twice, something is 

wrong. There are times when the first check spin shows 

more weights are needed. In these cases, the weight 

involved should usually be around one-quarter ounce, and 

the balancer should want it placed either in the same 

place as the previous weight or 180 degrees opposite. 

 This is due to round-off error – the balancer works 

in quarter-ounce increments, and the first balance check 

involved an increment that was either slightly less or 

slightly more than one-quarter ounce. 

 But if the balancer keeps asking for more and more 

weight after the resulting check spin, or if it’s asking for weight at 90 degrees to the first weights, it’s 

chasing weights. You need to stop the balancer and start thinking; there are a few different possibilities as 

to what the problem could be. 

What To Check For 

 First, the wheel might be improperly centered on the cone. Check to ensure it is seated properly, 

as sometimes the cone will catch on an edge or simply be the wrong size for some wheel centers. 

 Also, check the wheel’s hub center to ensure that the center hole is not damaged enough to affect 

roundness. If the hub center is damaged or it will not seat properly on the cone, you may need to use lug-

centering equipment that clamps the wheel to the balancer through the lug-holes. 

 Another issue could be something inside the tire. The number and variety of things that can get left 

inside a tire can be truly astonishing. Whether it’s old wheel weights, broken TPMS sensors, ratchet 

wrenches, water or liquid squirt-in “repair” material, anything inside the tire will affect the centripetal force 

as the tire spins, then come to rest in a different place and do it all over again, continuously and 

dynamically throwing off the balance. 

 

“Chasing weights” is one thing, but an inexperienced 
tech could really go over the top and add far too 
many weights. 
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 The tire and/or the wheel being out of round can also cause “chasing weights.” The first 

mathematical assumption any balancer makes is that the assembly is round to within a certain tolerance. 

If the wheel is bent, or the tire has a belt separation, this can throw off the balancer’s calculations. 

 Sometimes this can throw the balancer into a kind of infinite loop where it just can’t zero out 

properly. Sometimes it will allow the balancer to zero out even though the balance is still wrong. Always 

watch the wheel as it spins to make sure it is spinning straight and true. 

Match Mounting 

 The final possibility is the tire may be improperly match-

mounted. Match mounting can be a headache of a concept to 

remember, because there are two ways of doing it. 

 In essence, match mounting attempts to mate either the heaviest part of the tire to the lightest part 

of the wheel, or the most radically variant part of the tire to the least variant part of the wheel. Either way, 

this evens out the centripetal forces and generally lets the assembly balance out with less weight. 

 The headache is in remembering that tires carry a red dot on the sidewall for radial matching, 

which should be matched to a marked spot on the wheel, or they carry a yellow spot for weight matching, 

which during mounting should be set directly next to the 

valve stem. 

 In general, however, all the matching spots tend to 

be close together, so if in doubt it’s generally good enough 

to simply match the dot to the valve stem. But, in some 

cases, if the match mount is way off, this can create 

enough force to completely screw up the balance, and the 

tire will have to be moved on the wheel until the dots match 

to fix it. 

 These last two conditions, bad match mounting and 

being out of round, can often be fixed by road force balancing, precisely because one of the things a road 

force balancer does is read out the radial variance of both the tire and the wheel to calculate their 

positions for a proper match mount. If a wheel is slightly bent, for example, the balancer can calculate 

where the tire should be placed to minimize the total radial variation of the assembly, which can fix the 

balance issues and also cut down on any vibration when the assembly goes on the car. 

 The last possibility is that the balancer is simply out of calibration. If you can’t see any obvious 

reason why you’re chasing weights, or if it happens on multiple wheels, you’ll want to do a full calibration 

sequence. You’ll also want to check the spindle area on the balancer – I once had an issue that defied all 

easy solutions until we realized that some stray adhesive weights had attached themselves to the 

mounting plate. 

 That being said, while this list will cover most of the reasons that the balancer chases weights, 

some issues will defy easy solutions, whether it’s a rogue set of weights somewhere or some problem I 

can’t even imagine. 

 As I used to say to my techs, “Let it be a challenge to you,” which is, of course, manager code for, 

“I don’t have a clue how to solve this.” 
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Safety Begins with Training… 
Training Begins  

with You! 
 

Certified Automotive Tire Service Training 
For Business Owners & Managers! 

 

October 14-16, 2014 
Chelsea Tire Pros, Chelsea, AL 

2-Day Instructional & Hands-on Training, followed by Certification Testing on Day 3. 
Designed to train Owners & Managers to be Trainers in their own businesses! 

 

Module 1 – Introduction  
Module 2 – Tires  
Module 3 – Wheel & Fasteners 
Module 4 – Raising the Vehicle  
Module 5 – Tire/Wheel Assembly  
 Removal  
Module 6 – Torque & Clamping  
 Force  
Module 7 – RIST  
Module 8 – Demounting, Mounting  
 & Inflation  
Module 9 – Balance and Run-out  
Module 10 – Puncture Repair  
Module 11 – Tire Conditions Analysis  
Module 12 – TPMS Identification  
Module 13 – TPMS Service  
 Requirements  
Module 14 – TPMS Relearn Procedures  
Module 15 – TPMS Diagnostics   
 

Certified Training… 
 Improves Safety 

 Decreases Potential 
Liability 

 Increases Productivity 

 Decreases Technician Error 

 Increases Technician 
Confidence 

 Decreases Vehicle Rework 
Rate 

 Increases Company 
Professionalism!!! 

IV. METHOD OF PAYMENT 
 

  Check (Make payable to ATDA)   Invoice me   Amount Due:  $ ____________________ 

  VISA   MasterCard    AMEX 

Credit Card Number ____________________________________________  Expiration Date   _____________ 

 V-Code ______________      Billing Zip Code ___________________ 

Card Holder Name ______________________________  Signature __________________________________ 
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Certified Automotive Tire Service Training 
Registration Form 
October 14-16, 2014  
Chelsea Tire Pros, Chelsea, AL 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   
 
 
 
 
 
 
 
 
 

I. WAYS TO REGISTER 

MAIL PHONE FAX EMAIL 
Alabama Tire Dealers Association 256-616-3587 256-974-1480 alatiredealers@cs.com 
6096 County Road 434 
Trinity, AL 35673 

II. ATTENDEE INFORMATION 

Name  ____________________________________ Nickname  __________________________________ 

Company  _________________________________ Title  _______________________________________ 

Address ________________________________________________________________________________ 

City  ______________________________________ State  ______________    Zip  __________________ 

Phone  ____________________________________ Fax  _______________________________________ 

E-mail  __________________________________________________________________________________ 

ATDA provides lunch each day.  Please note any special dietary considerations:  ___________________ 

 ________________________________________________________________________________________ 

III. CLASS TUITION 

ATDA MEMBERS:  NON-MEMBERS: 

Tuition Amount ………………………………… $125 Tuition Amount  …………………………………... $375 

Successful completion of this 3-day Program certifies Non-member tuition includes a 1-year membership to  
the individual as an ATS Instructor with the credentials the ATDA for 2015 (a $250 value) plus admission to  
to certify ATS Technicians in the field.  the ATS Training Course.  Successful completion of  
  this 3-day Program certifies the individual as an ATS 
  Instructor with the credentials to certify ATS  
  Technicians in the field.  

 
CLASS SCHEDULE: 

Days 1 -2: 8:30 am – 5:00 pm Day 3 (Certification Testing): 8:30 am – 12:30 pm 

One week prior to the class, you will receive an email from ATDA that includes directions and other class 

related information.  For questions, contact the ATDA Office at 256-616-3587. 

IV. METHOD OF PAYMENT 
 

  Check (Make payable to ATDA)   Invoice me   Amount Due:  $ ____________________ 

  VISA   MasterCard    AMEX 

Credit Card Number ____________________________________________  Expiration Date   _____________ 

 V-Code ______________      Billing Zip Code ___________________ 

Card Holder Name ______________________________  Signature __________________________________ 
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Turn Your Vacation Into a 
 Tax Deduction 
 

By Richard Lipton, CPA   
Richard L. Lipton CPA & Associates LLC, www.liptoncpa.com 
May 15, 2014 

 Tim, who owns his own business, decided he wanted to take a two-week trip around the U.S. So he did 

— and was able to legally deduct every dime that he spent on his vacation. Here's how he did it. 

1. Make all your business appointments before you leave for your trip. 
 Most people believe that they can go on vacation and simply hand out their business cards in order to make the 

trip deductible. 
 Wrong. 

 You must have at least one business appointment before you leave in order to establish the "prior set business 

purpose" required by the IRS. Keeping this in mind, before he left for his trip, Tim set up appointments with business 
colleagues in the various cities that he planned to visit. 

 Let's say Tim is a manufacturer of green office products and is looking to expand his business and distribute more 
of his products. One possible way to establish business contacts — if he doesn't already have them — is to place 

advertisements looking for distributors in newspapers in each location he plans to visit. He could then interview those 
who respond when he gets to the business destination. 
 Example: Tim wants to vacation in Hawaii. If he places several advertisements for distributors, or contacts some 

of his down line distributors to perform a presentation, then the IRS would accept his trip for business. 

 Tip: It would be vital for Tim to document this business purpose by keeping a copy of the advertisement and all 

correspondence along with noting what appointments he will have in his diary. 

2. Make sure your trip is all "business travel." 

 In order to deduct all of your on-the-road business expenses, 
you must be traveling on business. The IRS states that travel expenses 

are 100% deductible as long as your trip is business related and you are 
traveling away from your regular place of business longer than an 

ordinary day's work and you need to sleep or rest to meet the demands 

of your work while away from home. 
 Example: Tim wanted to go to a regional meeting in Boston, 

which is only a one-hour drive from his home. If he were to sleep in the 
hotel where the meeting will be held (in order to avoid possible 

automobile and traffic problems), his overnight stay qualifies as 
business travel in the eyes of the IRS. 

 Tip: Remember: You don't need to live far away to be on business travel. If you have a good reason for sleeping 

at your destination, you could live a couple of miles away and still be on travel status. 

3. Be sure to deduct all of your on-the-road-expenses for each day you're away. 

 For every day you are on business travel, you can deduct 100% of lodging, tips, car rentals and 50% of your 
food. Tim spends three days meeting with potential distributors. If he spends $50 a day for food, he can deduct 50% of 

this amount or $25. 

 Tip: The IRS doesn't require receipts for travel expense under $75 per expense – except for lodging. 
 Example: If Tim pays $6 for drinks on the plane, $6.95 for breakfast, $12 for lunch and $50 for dinner, he does 

not need receipts for anything since each item was under $75. 
 Tip: He would, however, need to document these items in his diary. A good tax diary is essential in order to 

audit-proof your records. Adequate documentation includes amount, date, place of meeting and business reason for the 

expense. 
 Example: If, however, Tim stays in the Bates Motel and spends $22 on lodging, will he need a receipt? The 

answer is yes. You need receipts for all paid lodging. 
 Tip: Not only are your on-the-road expenses deductible from your trip, but also all laundry, shoe shines, 

manicures and dry-cleaning costs for clothes worn on the trip. Thus, your first dry cleaning bill that you incur when you 
get home will be fully deductible. Make sure that you keep the dry cleaning receipt and have your clothing dry cleaned 

within a day or two of getting home. 
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4. Sandwich weekends between business days.  
 If you have a business day on Friday and another one on Monday, you can deduct all on-the-road expenses 
during the weekend. 

 Example: Tim makes business appointments in Florida on Friday and one on 
the following Monday. Even though he has no business on Saturday and Sunday, he 

may deduct on-the-road business expenses incurred during the weekend. 

5. Make the majority of your trip days count as business days. 
 The IRS says that you can deduct transportation expenses if business is the 

primary purpose of the trip. A majority of days in the trip must be for business 
activities; otherwise, you cannot make any transportation deductions. 

 Example: Tim spends six days in San Diego. He leaves early on Thursday 

morning. He had a seminar on Friday and meets with distributors on Monday and flies 

home on Tuesday, taking the last flight of the day home after playing a complete 
round of golf. How many days are considered business days? 

 All of them. Thursday is a business day, since it includes traveling – even if the rest of the day is spent at the 

beach. Friday is a business day because he had a seminar. Monday is a business day because he met with prospects and 
distributors in pre-arranged appointments. Saturday and Sunday are sandwiched between business days, so they count, 

and Tuesday is a travel day. 
 Since Tim accrued six business days, he could spend another five days having fun and still deduct all his 

transportation to San Diego. The reason is that the majority of the days were business days (six out of 11). However, he 

can only deduct six days' worth of lodging, dry cleaning, shoe shines and tips. The important point is that Tim would be 
spending money on lodging, airfare and food, but now most of his expenses will become deductible. 

 Consult us before you plan your next trip. We'll show you the right way to legally deduct your vacation when you 
combine it with business. Bon voyage! 

Eights Facts to Know if You  

Receive an IRS Letter 
by Richard Lipton, CPA - Jun 11, 2014 

The IRS sends millions of letters and notices to taxpayers for a variety of reasons. Many of these letters and 
notices can be easily dealt with without having to call or visit an IRS office. Here are eight things you should 
know about if you receive a notice or letter from the IRS: 

1. There are a number of reasons why the IRS might send you a notice. Notices may request payment, notify 
you of account changes or request additional information. A notice normally covers a very specific issue about 
your account or tax return. 

2. Each letter and notice offers specific instructions on what action you need to take. 

3. If you receive a correction notice, you should review the correspondence 
and compare it with the information on your tax return. 

4. If you agree with the correction to your account, then usually no reply is 
necessary unless a payment is due or the notice directs otherwise. 

5. If you do not agree with the correction the IRS made, it is important to 
contact us before responding. We’ll help you to prepare a written explanation 
to send to the IRS of why you disagree and make sure it includes any 
information and documents the IRS should consider that support your case. You should hear from the IRS 
within 30 days regarding your correspondence. 

6. Most correspondence can be handled without calling or visiting an IRS office. In order to handle any issues 
that arise more quickly, we ask that that you please have a copy of your tax return, as well as any 
correspondence from the IRS available when you speak to us. 

7. It’s important to keep copies of any correspondence with your other tax records. 

8. IRS notices and letters are sent by mail. The IRS does not correspond by email about taxpayer accounts or 
tax returns. 
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TIA Releases  

Tire Safety Starts with 
Inspection Video 

 

June 4, 2014 
 

Bowie, Md. - The Tire Industry Association (TIA) has released 

another consumer education video in the Tire Safety Starts 

with... series. Tire Safety Starts with Inspection covers the regular inspection procedures that 

motorists should follow to check their tires for sufficient tread depth and irregular wear. The video also 

includes animation that explains pinch shock, which causes a bulge to appear on the sidewall of the 

tire after striking a pothole, curb or road hazard. 

 "After a particularly harsh winter for most of the country, road crews will be working all summer 

to repair the potholes so most dealers are seeing an increase in the number of tires damaged by road 

hazards," remarked Ken Brown, TIA President. "This video will definitely help retailers explain what 

causes the bulge on the sidewall and why the tire must be replaced."  

 

 Tire Safety Starts with Inspection is primarily 

focused on tread depth and teaches drivers to look for 

the treadwear indicators (or wear bars) in the grooves 

when inspecting their tires. The video includes 

examples of tires with insufficient tread depth and 

shows how the wear bars make them easy to identify. 

It also covers some of the causes of irregular 

treadwear and emphasizes the importance of proper 

inflation pressure. 

  

 "Motorists don't need to look for spare change when checking the tread depth of their tires 

because the treadwear indicators are required by law," said Kevin Rohlwing, TIA Senior Vice 

President of Training. "If the driver knows what to look for, then a simple tread depth check only takes 

a couple of seconds. This video makes it easy to understand so anyone can visually inspect their tires 

for proper tread depth." 

 

 Tire Safety Starts with Inspection is available on TIA's YouTube 

channel, and the Association's website, www.tireindustry.org. Retailers 

are encouraged to provide a link to the video or contact Donna Sage, TIA 

Director of Marketing and Communications, at dsage@tireindustry.org for 

a free download.  
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MOTOR VEHICLE SAFETY ACT OF 2014 
 

Provided by Tire Industry Association’s Legislative Update 

 
Legislation has been introduced in both the U.S. Senate and the U.S. House of Representatives to expand the public's 

access to auto makers' and tire manufacturers' safety filings with regulations. 

  
On June 20, the TIA Board of Directors voted to support the legislation. 

  
U.S. Senators Ed Markey (D-MA) and Richard Blumenthal (D-CT) introduced S.2151 which would allow citizens to view 

"Early Warning Reports" that companies must report to NHTSA. 

  
The TREAD Act requires tire manufacturers to submit early warning reports to NHTSA. 

  
Ranking Member of the House Energy and Commerce Committee Henry A. Waxman and eight Energy and Commerce 

Committee Democrats introduced H.R. 4364, the Motor Vehicle Safety Act. 

 

The Motor Vehicle Safety Act of 2014 would enhance the quality and transparency of passenger motor vehicle safety 

information collected by the National Highway Traffic Safety Administration (NHTSA).  Manufacturers would be 

required to report additional information on fatal incidents to NHTSA's Early Warning Reporting system, and NHTSA 

would be required to:  (1) improve the availability and accessibility of all online vehicle safety information (including 

Early Warning data, studies, investigations, inspections, incident reports, and other materials); and (2) provide immediate 

public notice on its website of all agency inspection and investigation activities and any resulting enforcement actions. 

The bill would also improve accountability, 

by ensuring corporate responsibility for 

safety information reported to NHTSA, 

allowing individuals to appeal the denial of a 

defect petition, and restricting NHTSA 

employees responsible for vehicle safety 

from certain post-employment activities. 

Lastly, the bill would strengthen NHTSA's 

vehicle safety program by providing the 

agency with additional funding and enhanced 

NHTSA enforcement authorities, specifically 

through increased civil penalties for violations of federal safety standards and the authority to expedite a recall in the case 

of an imminent hazard to the public. 
  

 
 
 

SECTION-BY-SECTION SUMMARY OF THE MOTOR VEHICLE SAFETY ACT OF 2014 
COMMITTEE ON ENERGY AND COMMERCE 
    
TITLE I - Transparency and Accountability 
  

Section 101. Additional Early Warning Requirements 

Requires manufacturers to include additional information on fatal incidents in their quarterly submissions to NHTSA's 

Early Warning Reporting system. Changes the presumption of disclosure under the TREAD Act to require that 

information submitted to NHTSA by manufacturers through the Early Warning Reporting system be disclosed unless it is 

exempt from disclosure under the Freedom of Information Act. Requires NHTSA to rewrite the rule on "Confidential 

Business Information" with a presumption in favor of maximum public availability of Early Warning information. 
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Section 102. Public Notice of Inspection and Investigation Activities 

Requires NHTSA to provide public notice of all inspection and investigation activities by the agency. Ensures that any 

such notice, and notice of any enforcement actions resulting from inspection and investigation activities, are immediately 

made available on NHTSA's website and are readily searchable. 

  

Section 103. Improved Access to NHTSA Vehicle Safety Information 

Requires NHTSA to improve public accessibility of data posted to its website, including by ensuring that all vehicle safety 

information is searchable, and can be aggregated and downloaded. 

  

Section 104. Corporate Responsibility for NHTSA Reports 

Requires that a manufacturer have a senior executive in the United States certify the accuracy and completeness of all 

responses to NHTSA's requests for information relating to safety investigations. 

  

Section 105. Appeal of Defect Petition Rejection 

Allows individuals to appeal the denial of a petition by filing an action in the appropriate court of appeals. 

  

Section 106. Deadlines for Rulemaking 

Establishes procedures for NHTSA if it cannot meet the deadlines for rulemakings provided in the bill. 

  

Section 107. Reports to Congress 

Directs the Secretary to prepare reports to Congress regarding the use of Early Warning data. Directs the Inspector 

General to report to Congress on the operations of the Council for Vehicle Electronics, Vehicle Software, and Emerging 

Technologies. 

  

Section 108. Restriction on Covered Vehicle Safety Officials 

Limits the revolving door between NHTSA and the auto industry by restricting NHTSA employees responsible for 

vehicle safety from certain post-employment activities. 

  

TITLE II - Funding 
  

Section 201. Vehicle Safety User Fee 

Establishes a vehicle safety user fee paid by the vehicle manufacturer for each U.S. vehicle certified to meet federal motor 

vehicle safety standards. This fee begins at $3 per vehicle and increases to $9 per vehicle after three years. The fee would 

supplement existing appropriations and support NHTSA's vehicle safety programs. 

  

Section 202. Authorization of Appropriations 

Authorizes appropriations for NHTSA's vehicle safety programs. The authorization would be for $200 million in FY 

2015, $240 million in FY 2016, and $280 million in FY 2017. 

  

TITLE III - Enhanced Safety Authorities 
  

Section 301. Civil Penalties 

Increases the civil penalties NHTSA can seek per violation and sets maximum civil penalties of $200,000,000. 

  

Section 302. Imminent Hazard Authority 

Provides NHTSA with the authority to expedite a recall order in the case of a substantial likelihood of death or serious 

injury to the public. 

  

TITLE IV - Additional Provisions 
  

Section 401. Preemption of State Law 

Overturns preemption provisions in Bush-era NHTSA regulations and prevents NHTSA from explicitly preempting state 

tort law without congressional direction. 
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TIA Pleased with NHTSA Report on Tire Service Life  
  Bowie, Md. - The Tire Industry Association (TIA) is pleased with a recent 
report from the National Highway Traffic Safety Administration (NHTSA) on the 
service life of tires. "Tire Aging: A Summary of NHTSA's Work" reinforces the 
position of the industry that federal tire aging regulations are not necessary. The 
report summarizes numerous studies and tests that have been conducted over the 

past 12 years to determine if there are any links between long-term durability and the age of the tire.  
 "In the process of opposing tire aging regulations in the state of Maryland and other states, 
we've been consistent in our message that NHTSA should be only government agency to determine if 
legislation was necessary to establish a safety standard regarding the age of a tire," said Roy 
Littlefield, TIA Executive Vice President. "Hopefully this will put an end to individual states attempting 
to pass their own regulations that arbitrarily place a limit on the safe service life of a tire." 
 The NHTSA report concluded that there was no need to add an aging requirement to Federal 
Motor Vehicle Safety Standard (FMVSS) No. 139 because the current standard has made passenger 
tires more robust, crash data shows that tires are performing better, and tire pressure monitoring 
systems (TPMS) are alerting drivers of underinflation. 
 "We've said all along that any type of legislation regarding the safe service life of a tire must be 
supported by data," remarked Kevin Rohlwing, TIA Senior Vice President of Training. "It's ironic that 
the crash data and studies cited by NHTSA in the report are the same that we've been using to show 
there is no correlation between the age of a tire and safety. FMVSS No. 139 has been successful in 
addressing Congress' tire aging concerns so this matter should be put to rest." 

 The Association will continue to monitor the progress of the ongoing National Transportation 
Safety Board (NTSB) investigation of two February 2014 accidents that allegedly involved tire 
failures.  
 

NHTSA WON’T PUSH TIRE AGING REGULATIONS 
by Jim Smith Editor at Tire Review / Babcox Media, Inc.  Jul 11, 2014 

 NHTSA has decided that it will not tackle the issue of tire aging, turning its 
attention instead to “coordinating a promotional and educational initiative to raise 
consumer awareness about tire aging issues and how to prevent these types of 
failures.” 
 The agency, which said it has been investigating for the impact of age on tires for years, quietly 
issued a 42-page report in March that laid out the reasons behind its decision to not require tire aging 
tests as part of current FMVSS 139 requirements. You can download a PDF of that report here. 
 In short, NHTSA said that already improved FMVSS 139 testing standards, better performing 
consumer tires, and mandatory TPMS have contributed to reduce the threat of tire failure due to aging. 
 At the same time, “NHTSA research also found that especially in the warmer parts of the United 
States, including Arizona, Florida, Texas and Southern California, there appears to be a relationship 
between the age of the tire and the propensity of the tire to fail. 
 “The agency believes that the more stringent FMVSS 139 has helped create better-quality and 
safer tires, NHTSA said. “This change in light vehicle tire performance may be one of the reasons the 
percentage of tire-related crashes, injuries and fatalities, has decreased in the 2007-10 time frame, since 
FMVSS 139 became effective on Sept. 1, 2007.” 
 The RMA said the decision was a good one for manufacturers and the industry. The Tire Industry 
Association is pleased with the decision to not pursue federal tire gaining regulations. 
 “In the process of opposing tire aging regulations in the state of Maryland and other states, we’ve 
been consistent in our message that NHTSA should be only government agency to determine if legislation 
was necessary to establish a safety standard regarding the age of a tire,” said Roy Littlefield, TIA 
executive vice president. “Hopefully this will put an end to individual states attempting to pass their own 
regulations that arbitrarily place a limit on the safe service life of a tire.” 
 There has been no comment by tire aging regulation proponents like Safety Research & 
Strategies’ Sean Kane. 
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Tips for Safeguarding Financial Records 
 
by Richard Lipton, CPA - Aug 11, 2014 

Some natural disasters are more common in the summer. But major 
events such as hurricanes, tornadoes and fires can strike at any time, so 
it’s a good idea to plan for what to do in case of a disaster. You can help 
make your recovery easier by keeping your tax and financial records safe. 
Here are some basic steps you can take now to prepare: 
 1. Backup Records Electronically. Many people receive bank 
statements by email. This is a good way to secure your records. You can 
also scan tax records and insurance policies onto an electronic format. 
You can use an external hard drive, CD or DVD to store important 
records. Be sure you back up your files and keep them in a safe place. If a disaster strikes your home, it may also 
affect a wide area. If that happens you may not be able to retrieve your records. 
 2. Document Valuables. Take photos or videos of the contents of your home or business. These visual 
records can help you prove the value of your lost items. They may help with insurance claims or casualty loss 
deductions on your tax return. You should store them with a friend or relative who lives out of the area. The IRS has 
a disaster loss workbook, Publication 584, which can help taxpayers compile a room-by-room list of belongings. 
 3. Update Emergency Plans. Review your emergency plans every year. Personal and business situations 
change over time, as do preparedness needs, so update them when your situation changes. Make sure you have a 
way to get severe weather information and have a plan for what to do if threatening weather approaches. In 
addition, when employers hire new employees, or when a company or organization changes functions, plans should 
be updated accordingly and employees should be informed of the changes. 
 4. Get Copies of Tax Returns or Transcripts. Use Form 4506, Request for Copy of Tax Return, to replace 
lost or destroyed tax returns or need information from your return. You can also file Form 4506T-EZ, Short Form 
Request for Individual Tax Return Transcript or Form 4506-T, Request for Transcript of Tax Return. Don’t hesitate to 
contact us if you need assistance filling this form out. 
 5. Check on Fiduciary Bonds. Employers who use payroll service providers should ask the provider if it has a 
fiduciary bond in place. The bond could protect the employer in the event of default by the payroll service provider. 

 

   
 

 
 
 
 
 

 
 
 
 
 
 
 

Presents… 

OptBlue Program 
Highlights: 

 

 Lower processing fees for American 
Express Cards 

 Faster deposits into your account 

 All-inclusive statement (Visa, MasterCard, 
Discover, & Amex) 

 One Point-of-Contact. We can handle all of 
your service requirements.  No need to call 
American Express. 

 

“OptBlue is part of American Express’ ongoing commitment to 
enhance the U.S. small merchant experience and is an evolution of our 
acquiring business,” said Ed Jay, Executive Vice President, Merchant 
Service – Americas, American Express.  “The program will help deliver 
a smart and easy solution for U.S. small merchants to enjoy the 
benefits of American Express Card acceptance while making it 
convenient for consumers to Shop Small® year round.” 
 

“OptBlue simplifies the merchant card acceptance experience by 
providing an all-in-one solution where small merchants benefit from the 
ease and convenience of having a single source for all of their 
servicing, processing and contact needs for all major card brands.  It’s 
an exciting addition to the suite of solutions First Data offers small 
merchants.” 
 

With OptBlue, American Express continues to receive the same 
transactional information it does today, allowing OptBlue merchants to 
benefit from the valuable tools, services and marketing that the 
Company delivers to small merchants.  OptBlue is limited to eligible 
U.S. small merchants that have a projected American Express charge 
volume of less than $1 million per year and is one of many initiatives 
aimed at helping U.S. small merchants grow their business by 
connecting them with high spending, loyal Card members. 
 

Dan Deyton – 251-366-8472 

Derek Barnes – 205-837-9143 
Scott Armstrong – 334-730-3276 
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Tentative Agenda: 
 

 
6 am – Deep Sea Fishing Expedition 

 

8 am – Golf Tournament 
 

2 – 4 pm – Registration 
 

4 – 5 pm – General Business Meeting 
 

5 – 7 pm Cocktail Reception & 
Vendor Fair 

 

7 – 9 pm – Welcome Dinner 
 

 

 
8 – 9 am – Past President’s Breakfast 

 

9 – 12 am – Educational Seminar 
 

6 – 7 pm – Cocktail Reception 
 

7 – 10 pm – Scholarship Banquet 

2015 Annual ATDA Convention 
 
 

 

Room Rates: 
Standard Room $249.00 

Upgraded 
Accommodations: 

Pool View Room $269.00 

Gulf Front Room $329.00 

Courtyard Suite $369.00 

One & Two Bedroom 
Executive Suites 

Available. 

 

 

 

 

 

 
 

 

 

 
 

 

June 26-27, 2015 
Perdido Beach Resort 
Orange Beach, Alabama 

Retail members who renew 
their 2015 ATDA 

membership by  
February 28th receive  
2 FREE convention 

registrations ($264 value). 
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2015 Vendor Fair 
at the ATDA Annual Convention 

 

Friday June 26, 2014 
 5-7 PM Cocktail Reception 

Perdido Beach Resort 
Orange Beach, Alabama 

 

 Door Prize Drawings for Registered Booth Visitors. 
 Networking with Business Principles and Direct Suppliers. 
 Casual Atmosphere for Meet & Greet!  

 

2015 Platinum Convention Sponsors Receive: 
 4 FREE Convention Registrations 

 Table-Top Space in the Vendor Fair 
 Full-page Ad in the Convention Program 

 Full-page Ad in the Post-Convention Newsletter 
 Sponsor Signage at the Convention 

 Recognition in the Program, on our Website, and individually at 
Convention Events. 

 

 

 

 

 

 

 

 

 

 

 
 

Gold Convention 
Sponsors Receive: 

 3 FREE Convention 

Registrations 

 Half-page Ad in the 

Convention Program 

 Half-page Ad in the Post-

Convention Newsletter 

 Sponsor Signage at the 

Convention 

 Recognition in the Program 

and Website 

Silver Convention 
Sponsors Receive: 

 2 FREE Convention 

Registrations 

 Quarter-page Ad in the Post-

Convention Newsletter 

 Sponsor Signage at the 

Convention 

 Recognition in the Program 

and Website 

Bronze Convention 
Sponsors Receive: 

 1 FREE Convention 

Registrations 

 Sponsor Signage at the 

Convention 

 Recognition in the Program 

and Website 
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Chaplain’s Corner                                                             
“It is better to trust in the LORD than to put confidence in man.”  

 Psalm 118:8 (NKJV) 
 

Two weeks ago one of my closest friends had to be taken to the hospital for 
emergency surgery to remove his gall bladder.  He had to trust the diagnosis 
and the skill of one of our local surgeons.  Since surgery he has trusted the prescribed medication and 
the examination of his incision to bring about the necessary healing.  He is still having some 
complications but is trying to remain hopeful that eventually he will recover. 
 

Trust is a part of life.  We trust teachers with our children.  We trust accountants to prepare our taxes.  
We trust plumbers, electricians, cooks and lawyers.  Our customers trust our stores to repair their 

vehicles.  The psalmist is not advocating that we cannot trust others.  However, 
we all know that sometimes others fail us, and sometimes we fail others.  
Ultimately, our earthly life will fail.  The good news of the verse above is that 
there is someone who never will fail us in this life or eternity.  His name is JESUS 
and it is better to put your deepest trust in Him!  Hallelujah!  What a Savior! 

GOD bless. 
Dolan Davis Jr., Chaplain ATDA  
205-758-6624     dolan@davistires.com  

 
It's Time to Update Your Employee Handbook 
 

No organization should operate without consistent, clear employer-employee communication, which 
is a key element for productive and profitable employee relations. The employee handbook is the 
basic internal written document that provides employees with two major pieces of information in 
response to the questions: 
 

 • What can employees and their families expect from the organization? 
 • What does the organization expect from employees? 
 

A well-written employee handbook answers these questions clearly, persuasively, and honestly. 
Indeed, an employee handbook is the cornerstone of the employer-employee relationship.  
 

Changes in state and federal employment laws require that employee handbooks be revised and 
updated. Internal policy changes should also be reflected in the organization's handbook. Consider 
these issues: 
 

 • Does your handbook have a valid employment-at-will statement? 
 • Does your handbook allow for "concerted activity?" 
 • Are there clear procedures regarding overtime and prohibitions against working off the clock? 
 • Is it clear that the organization reserves the right to change or eliminate benefits? 
 • If you are subject to FMLA, does the handbook address military family leave? 
 • Is your organization required to provide breaks for nursing mothers? 
 • Do you have a policy regarding employees' use of social media? 

 

26 

mailto:dolan@davistires.com


Calendar of Events 
 

Certified ATS Training Class 
 October 14-16, 2014 

 Chelsea Tire Pros, Chelsea, Alabama 
 Certified Automotive Tire Service Training for Business Owners & Managers! 
 2-Day Instructional & Hands-on Training, followed by Certification Testing on  
 Day 3.  Designed to train Owners & Managers to be Trainers in their own  
 businesses! 
 See Page 14 for more information & Page 15 for Registration Form. 
 

ATDA Board of Directors Meeting 
 Thursday, October 23, 2014 at 9:00 am 

 Terri Pines Country Club, Cullman, Alabama 
 Quarterly ATDA Board meeting. 
 

Scholarship Fundraiser Golf Tournament 
 Thursday, October 23, 2014 

 Terri Pines Country Club, Cullman, Alabama 
 Lunch at 11:30 am 
 Shotgun Tee-time at 1:00 pm 

 Registration Deadline: October 17th  
 See Page 6 for more information & Registration Form. 
 

Annual Convention 
 June 26-27, 2015 

 Perdido Beach Resort, Orange Beach, Alabama 
 See Pages 24-25 for more information. 

 

Best Business Practice: 

Install Two New Tires on The Rear Axle 
The question, “Where do I mount two new tires on a vehicle?” comes up often. The tire industry strongly recommends putting the 
two new tires on the rear. In a November 2010 article titled “Always Install Two New Tires on the Rear Axle,” Tire Review wrote: 

“A loss of traction on a rear axle causes oversteer, which could cause a vehicle to fishtail and kick into a tailspin. A similar loss of 
traction on the front axle creates understeer, causing the vehicle to keep going in a straight line. For the driver, it’s easier to 
compensate for understeer; oversteer usually is much more hazardous.” 
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Please Support Your Supplier Members: 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 
 

 

 

AAA Tire Recyclers 
Wanda Sherrell 
Bud Adams 
205-590-7352 
 

Alpha & Omega Processing 
Dan Deyton 
Derek Barnes 
866-242-4325 
 

American Tire Distributors  
Barry McGirt  
800-950-3928 
Terry Hadder  
800-783-6936 
Terry Treesh 
800-476-3868 
Phil Baker 
800-654-5273 
 

Ashberry Tire Landfill  
Ty Ashberry  
334-493-1250 
 

Automotive Equipment 
Service  
Hardy & Jane Thompson  
888-664-5490 
 

B & B Tire Landfill  
Bud & Barbara Adams  
205-647-6736 
 

Bridgestone Americas  
Robert Pritchett  
615-513-1282 
Christopher Rogers 
682-831-2565 
 

C.W. Owens Enterprises –   
Scrap Tire Management  
Wayne & Phyllis Owens  
800-869-1372 
 

Carroll Tire  
Cecil Bowden  
205-655-2182 
Don Pylant  
800-446-0589 
 
 

  

Robison Tire 
Clay Robison 
Mike Windham 
800-824-3225 
Richard Henderson 
Chris Johnston 
334-834-6138 
 

S & S Tire 
Mike Griffin 
877-777- 7411 
Jay Johnson 
800-777-6794 
 

SLK Tire Designs 
Sabrina Lentz Knop 
Cheryl Lentz 
256-566-5481 
 

Southlake Capital 
John Rogers 
205-682-2815 
 

TCI Tire Centers, LLC – 
Distribution Center 
Mike Brown 
866-907-9463 
Tony Miller 
800-475-1876 
 

Tech International 
Leon Hataway 
828-320-3021 
 

Tenneco Automotive 
Ed McArthur 
205-589-2781 
 

Tire Industry Association (TIA) 
Wilson Beach 
800-876-8372 
 

Wheel & Rim, Inc. 
David Strickland 
205-324-4404 
 

Yokohama Tire Consumer 
Jim Vickers 
404-401-8606 
 

 

Kauffman Tire 
Matt Wall 
205-605-0110 
Richard Dulaney 
404-762-8433 
Mike Helms 
866-758-8473 
 

McGriff Industries 
Barry McGriff / Bert McGriff 
256-739-0780 
 

McGriff Treading Company 
Randy Drake 
256-739-7080 
 

McPherson Oil Company 
Michael Glass 
251-666-6744 
 

Merchants Against Unfair 
Interchange (MAUI) 
Brian Bibb 
800-395-0091 
 

Mohawk Rubber 
Frank Harcrow 
205-368-4130 
Merlin Oleson 
678-478-1305 
 

Myers Tire Supply 
Barry Morgan 
800-328-5110 
 

NAPA Auto Parts 
Bill Jenkins 
205-510-2902 
 

Parrish Tire 
Gary Waters 
800-877-2431 
 

Perfect Equipment 
Gregory Parker 
Lewis Whitfield 
615-916-3791 
 
 
 

 
 

 

 

Castrol 
Gene Logan 
205-266-4863 
 

Federated Insurance  
Garrett Pepper  
800-533-0472 
 

50 Below 
Ryan Sweeney 
866-496-5151 
 

Hesselbein Tire  
Tony Case 
601-974-5917 
 

Hornsby Tire Distributors 
Roger Hornsby 
334-678-1522 
Joey McGhee 
256-852-8530 
Jeff Hodgens 
205-251-9781 
 

Hunter Engineering 
Sterling Yearber 
256-606-7691 
 

Huie, Fernambucq & 
Stewart, LLP 
Charles Jeffery Ash 
205-874-3463 
 

J Scott Enterprises, Inc. 
 DBA Metro Recycler 
Phillip Tidwell 
205-841-1930 
 

Jones Interstate Tire Co 
Jimmy Jones / Bill Jones 
334-874-2265 
Coby Hutchinson 
800-239-6649 
Martha Tillison 
800-239-2825 
 
 
 
 

The Spare Tire is a publication of Alabama Tire Dealers Association.  The Spare Tire is 

published 6 times a year as a source of information for ATDA members and supporters.  ATDA 

directors, staff and members do not necessarily agree with all the contents or opinions 

appearing in this publication nor should its readers rely on any of the Spare Tire content for 

support of any legal position.  On matters involving legal interpretation, the reader is advised 

and encouraged to rely solely upon the advice of his or her own hired legal counsel. The Spare 

Tire invites and encourages comments from its readers. 


