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 MATDA Board Of Directors

Justin Glasgow - President
Performance Tire & Wheel, Topeka, Ks

Dane Lawrence - Vice-President
Kansasland Tire Group, Park City, Ks

Brent Colgrove - Secretary
Farmers Co-op, Plymouth, Ne

Jason Burhenn - Treasurer
Shamrock Tire, Wichita, Ks

Kevin Christensen
Commercial Tire Center,  Salina, Ks

George Hoellen 
T.O. Haas Tire Co., Lincoln, Ne

Josh McDonald
Shamrock Tire, Wichita, Ks 

Dave McMannis
Canton Service Center, Canton, Ks

Tony Thompson - President
Thompson OK Tire, Beloit, Ks

Mike Vondenkamp 
Tire Dealers Warehouse, Wichita, Ks

Scott Woellhof - President
Champlin Tire Recycling Inc, Concordia, Ks
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Board Members Elected
 
At the annual meeting new board members were elected to serve 
for a two year term. The following will be your MATDA Board 
of Directors.

2018 - 2019 Officers 
and Directors
Justin Glasgow - President
Jason Burhenn - Treasurer
Brent Colgrove-Secretary	

Kevin Christensen
George Hoellen	

Dane Lawrence
Josh McDonald
Dave McMannis
Tony Thompson
Mike Vondenkamp
Scott Woellhof 
	
 	
 	

Be sure to thank any 
of these fellow dealers 
for their volunteer 
time. The association 
is here for the entire industry and these individuals give time to 
keep the association running smoothly and effectively for the 
benefit of all. I personally respect each and every one of them for 
their service. 

Scholarship Golf Tournament Booked

Mark your calendars...The Scholarship Golf Tournament is 
scheduled for Saturday, August 18th. It will be at the Sand Creek 
Station Golf Club in Newton, Ks this year.  This is a very nice 
course with lots of notoriety and you won’t want to miss the 
chance to play it. The flyer will sent out mid-summer.

Remember this is how we raise the funds for the kids 
scholarships given at the annual convention.

Shawn Vondenkamp, Miranda McDonald, Josh 
McDonald and Mike Vondenkamp enjoy the 

social time.

“Treadmarks” is published quarterly by the Mid-America Tire Dealers Association, 7321 NW Rochester Rd., Topeka, Ks 66617. Appearance of 
Advertisements does not constitute endorsement by MATDA of the products or services advertised. For further information concerning 
“Treadmarks” or the association, contact Shawn Herrick, Executive Director at the address above or 785.286.1110 or email; 
herrick.shawn@gmail.com	


Great crowd at the 2018 convention!!!
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FEDERATED LIFE®

Federated Mutual Insurance Company and its subsidiaries*  |  federatedinsurance.com 
18.04  Ed. 12/17  *Not licensed in all states.  © 2017 Federated Mutual Insurance Company

Helping Put success in business succession.  
Contact your local marketing representative today.

every great journey requires a plan.
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American Tire Distributors
Champlin Tire Recycling, Inc.
Cooper Tire Corp.
Farmers Co-op
Federated Insurance Co.
Garrett Tires and Treads
Goodyear Commercial Tire 
Systems
Hesselbein Tire
Iowa Mold Tooling Co. Inc.
Kansasland Tire Group

Myers Tire Supply
NetDriven
NTI
Point S Tire
Stellar
T.O. Haas Tire Co.
Tire Centers Inc.
Tech Supply
Thompsonʼs OK Tire
Tire Dealers Warehouse
Tube and Solid Tire
Yokohama

Thank you to the 
Auction Sponsors

American Tire Distributors
Champlin Tire Recycling
Commercial Tire 
Federated Insurance Co.
K & M Tire
M & M Tire
Myers Tire Supply
Net Driven
St. Louis Wholesale Tire
Tech Supply

THANK YOU TO VENDORS

American Tire Distributors
Blackburn OEM Wheel Solutions
Federated Insurance Co.
Hunter Engineering
K & M Tire
Net Driven
Myers Tire Supply
Optimize Social Media
Point S/Tire Factory
Sutong Tire Resources Inc.
Tech Supply, Inc.

Above: Jason Burhenn and 
friends head to the Adult Prom 
after convention wraps!

MATDA MISSION
The mission of the MATDA is to promote 
closer cooperation and better 
understanding between the tire dealers of 
Kansas, Nebraska, and Oklahoma; to 
provide professional lobbying and 
governmental relations; to
provide effective training and education 
to enhance members’ business acumen 
and help
them better serve the consumer; to 
promote public understanding of the 
industry’s concern for the environment, 
and to provide such services and 
activities that are proper and necessary to 
achieve these mutual goals.

7321 NW Rochester
Topeka, Ks 66617
p 785.286.1110
herrick.shawn@gmail.com
www.matda.org Diane Miller reads her Idea Share to the 

group for the “Best Idea Class” awarding 
$100 to the winner!

Thank you to the many sponsors!!!!
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Scholarship Winners

The Mid America Tire Dealers Association has 
established a scholarship program to help 
promote career opportunities in the tire industry 
for Kansas, Nebraska & Oklahoma students, and 
to give back to the industry we all love. MATDA 
gave Six scholarships in the amount of $500 each 
to deserving students. 

The requirements for the scholarship program are as 
follows:

1. Students must be sponsored by a member, or an 
employee of a member;
2. The student may be an employee, or the child of a 
member, or member employee’s child;
3. The student must be a high school senior, have recently 
graduated high school or received the equivalent of a high 
school diploma; 
4. The student must be a U.S. citizen; and
5. Existing MATDA recipients may continue to apply for 

three years if they maintain at least the minimum 
graduating GPA for the school they are attending.

The Scholarship awards will be based on a combination of 
the following criteria;

1. Evidence of scholastic potential and achievement;
2. School and community activities;
3. How the student intends to use the scholarship funds to 
offset the costs of their education; 
4. A personal statement about the student’s career goals;
5. The award will be made without regard to financial need; 
6. Selections will be made by the MATDA Board;
7. The award is given without regard to race, age, gender, or 

religion. 

The MATDA Board members reviewed the 
applications and the winners were - In 
alphabetical order:

The first winner is Caitlyn Hammock  
The second winner is Joshua Hebert
The third winner is Jennifer Heusinkvelt
The fourth winner is Cassidy Olson
The Fifth winner is Ben Samway
The Sixth winner is Mallory Tvvrdy

Industry Service Award Winner

Thank you to Champlin Tire Recycling for 
sponsoring prizes for this award. This award is 
presented annually to an individual who has 
distinguished himself or herself in the tire industry, 
either through years of unselfish dedication and 
service, or through a single exemplary act of service 
that has resulted in extraordinary benefits to the 
MATDA membership.  The 2018 Industry Service 
Award Winner is Justin Glasgow. The following was 
the nomination written:

This individual deserves to be considered for the Industry 
Service Award and has a unique perspective on the MATDA 
itself being raised in the family of an independent tire dealer. 
When he walks in the room he is a commanding presence in 
stature, attitude and poise. As a respected and successful 
businessman in his community he serves on many boards, 
service efforts, is active in his church all while being a 
“Present” Dad and family man. He truly understands the 
power of organization, connections and vision and uses that 
knowledge to further the progress of his association as well as 
his business.

He surely has skin in the game for motive in keeping MATDA 
thriving; as his father was the incorporator and on the 
inaugural committee that started in 1989 to create a trade 
association seeking to represent our industry. He has selflessly 
served on the Board, as President, and is willing to step up 
when others don’t.

The staff relies heavily on his council and wisdom and 
supports this nomination completely. Please add Justin 
Glasgow to the list of deserving recipients!!!
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Employee of the Year Award 
Winner
As every business owner knows - or learns very 
quickly - running a smooth company is only 
possible if one finds good help. Nearly every 
company has one -- that exemplary employee 
who makes things run smoothly, who is looked 
up to by other employees, and who goes the 
extra mile to make sure that his or her job is 
done to the high personal standards he or she has 
set. This “super” employee deserves some extra 
recognition, and the MATDA Employee of the 
Year Award rewards excellence on the job. 
Thank you to Hesselbein Tire for sponsoring 
prizes for this award. 

Announcing the 19th recipient of that honor: 
who will receive a plaque, MATDA Logo Jacket, 
complimentary registration and tickets for two 
for at the convention banquet, and motel room at 
the 2018 Convention. Nominated by Diane 
Miller with M & M Tire in Abilene:

I	  am	  pleased	  to	  nominate	  Stephanie	  Leshovsky	  for	  
the	  2018	  MATDA	  Employee	  of	  the	  Year.	  Here's	  why:	  
Steph	  is	  a	  long-‐term	  employee	  who	  has	  been	  a	  huge	  
asset	  to	  our	  company	  for	  the	  past	  20+	  years	  and	  is	  
deserving	  of	  this	  award	  and	  recogniKon.	  Steph	  first	  
started	  part-‐Kme	  4	  months	  aNer	  we	  opened	  our	  
doors	  and	  9	  months	  later,	  went	  full	  Kme	  as	  office	  
secretary,	  recepKonist,	  scheduler,	  and	  whatever	  else	  
was	  thrown	  at	  her.	  That	  was	  June	  1997	  and	  she	  

worked	  2	  jobs	  for	  several	  years,	  raising	  3	  daughters	  
as	  a	  single	  mom,	  but	  was	  always	  dependable.	  

Job	  Performance:	  
Steph	  is	  the	  person	  in	  the	  office	  that	  customers	  look	  
to	  for	  help	  in	  solving	  their	  vehicle	  problems.	  She	  
seems	  to	  know	  everyone	  by	  name	  and	  can	  match	  the	  
customer	  to	  their	  vehicle	  or	  vehicles	  with	  ease.	  She	  is 	  
directly	  responsible	  for	  scheduling,	  billing,	  data	  
input,	  fills	  in	  as	  service	  writer	  and	  can	  handle	  sales	  
and	  esKmaKng	  with	  ease.	  Her	  vehicle	  knowledge	  is	  
preVy	  amazing	  and	  customers	  appreciate	  her	  ability	  
to	  help	  guide	  them	  when	  service,	  repairs,	  or	  Kres	  are	  
needed.	  

Customer	  Service:	  
Steph’s	  customer	  service	  skills	  are	  immeasurable.	  
She	  is	  one	  of	  the	  friendliest	  people	  I	  know	  and	  
always	  arrives	  with	  a	  smile	  on	  her	  face	  and	  a	  happy	  
greeKng	  for	  her	  co-‐workers.	  Customers	  are	  
comfortable	  with	  her	  personal	  service	  and	  
recommendaKons	  as	  well	  as	  her	  interest	  in	  their	  
families	  and	  jobs.	  She	  has	  the	  uncanny	  ability	  to	  
remain	  calm	  and	  focused	  when	  we	  are	  extremely	  
busy	  which	  helps	  put	  customers	  at	  ease.	  
It is with great pleasure that I respectfully submit this 
nomination for Steph to be recognized as the 
MATDA Employee of the year.
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Tony Thompson receives a plaque in appreciation of his 
service as the MATDA President

Steph Leshovsky receives Employee of the Year Awards from 
Steve Burhenn
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4 Ways to Lower Your Rate When 
Processing Credit Cards
Submitted by Basys Pro

How Do You Get the Best Rest?
Several factors affect the actual cost of accepting 
payment with a credit card – industry, customer card 
type, processing method, settlement time, etc.  
Many variables impact what your customer’s card 
actually costs you.  Just because there are over 1000 
different rates, and numerous factors that impact the 
cost of accepting any given credit card, doesn’t 
mean you are helpless in reducing your costs.  There 
are definitely best practices that can help you reduce 
costs, and improve your bottom line.  Here are 4 
ways to lower your rate when processing credit 
cards.  

4 Ways to Lower Your Rate
1. Swipe or Dip – If you have a customer in front 

of you, swiping or dipping the card will get you 
a lower rate than manually keying in the same 
card.  Interchange rates are closely related to 
risk – the more risk a transaction holds, 
typically the more expensive it is.  By keying in 
a card manually, the card-brands (Visa, 
MasterCard, Discover, American Express) see 
that as card-not-present.  Any time a card is 
considered to be away from the point of sale, 
higher risk is implied, thus a higher cost for that 
transaction.  Long story short: if you can see the 
whites of their eyes, swipe or dip the card.  Do 
everything you can to avoid manually keying in 
a transaction.

2. Data, Data, Data – If you operate in a card-not-
present world (e-commerce or mail / telephone 
orders), the more customer information you can 
provide, the lower your rate will be.  With every 
transaction, providing the AVS information, 
which is the customers’ street address and zip 
code, will help qualify your transactions at the 
lowest possible rate.  Even greater savings can 
be achieved with Level III interchange.  This is 
unique to business and purchasing cards.  
Lowering the rate to this level requires a 
substantial amount of data to be submitted, 
usually from a specialized gateway like the one 
offered by BASYS Processing.

Read the rest of the article online at:  https://
basyspro.com/lower-your-rate-when-processing-
credit-cards/

If you have any questions about the credit card industry – 
lowering your rate, EMV chip card acceptance, 
chargebacks, PCI Compliance, mobile processing – 
please reach out to us. We can be a tremendous resource 
for your business. To speak with us, simply call (800) 
386-0711 and ask for Liz Nuckolls. Or send an email to 
savings@basyspro.com.

Membership Dues

The annual membership dues mailing will be 
coming out soon. 

Watch your in box and be sure to offer any 
suggestions for the annual convention for next 
year as plans are being made by the board of 
directors now.

Tire Recycling Grants Awarded

The Governor’s Solid Waste Grants Advisory 
Committee met on April 12th to discuss the 
applications received for FY 2018 Waste Tire 
Grants. There were 53 applications received 
requesting over $950,000 in funds for projects 
all across Kansas. After reviewing summaries 
prepared for the committee by the KDHE staff 
nearly all the applicants received some funding 
for projects. 

Applications ranged from benches and picnic 
tables, loose fill rubber mulch to pour in place 
running tracks. 

CHAMPLIN TIRE RECYCLING, INC.

800.295.3345
www.champlintirerecycling.com

Tire collection and processing

Trailer placement

Licensed in KS, NE, MO, IA, CO, SD

Used tires

Playground/Landscaping mulch

Recycled picnic tables and park benches
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GOLF COMING UP AUGUST 18TH AT 
SAND CREEK STATION IN NEWTON, KANSAS
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Legislative Issues

The MATDA is monitoring several bills for 
members in our region. 

In Kansas, May 4th is the set date for sine die 
adjournment in Kansas. The Legislature is 
altering the often ceremonial veto session to a 
very active week with lots on their plate to wrap 
up. We have been specifically HB 2756 that has 
been passed out of committee and is below the 
line for passage by the House. General feeling is 
it may not pass this year.

In Nebraska, LB 762 is a bill we were 
monitoring that would merely extend the sunset 
provision from 2019 to 2024 that has failed to 
pass this year and was indefinitely postponed. 
Most likely they will pick up the bill in next 
years session to extend the sunset provision.

In Oklahoma, Senate Bill 1412 was sent to the 
Governor and it modifies the Used Tire 
Recycling Act by putting a cap on the amount of 
funds accumulated for the DEQ. The measure 
provides cap on the amounts apportioned to 
various funds from used tire recycling indemnity 
fund payments collections to no more than the 
three (3) year average of amounts apportioned for 
fiscal years 2015, 2016 and 2017. Any amounts 
in excess of the three year average are to be 
deposited into the General Revenue Fund.

As always, if you want more detailed information 
on these bills or any others please get in touch 
with the MATDA office at 785.286.1110 or 
herrick.shawn@gmail.com

Convention Winners

Trade Show $100 Cash Drawing
Roy Lowers, Hesselbein Tire
Bob Harris, K & M Tire
Charlotte Lowers, Hesselbein Tire
Bruce Moore with Tech Supply won the Green 
Mountain Grill that was donated by Dave 
McMannis with Canton Service Center.  

If you did not attend the convention or you did 
and didn’t win anything...here’s some winning 
ideas you can put to use to help your business 
shared in the “Best Idea” class. 

1. Marketing Idea - Facebook invitation to like 
and share for a chance to win a $25 gift card. 

2. Marketing Idea - keep track of customers kids 
birthdays and mail a gift certificate for an ice 
cream cone for their birthday.

3. Quality Control - have techs put a sticker on 
the tire after they’ve double check torque.

4. Bottom Line help - do an energy audit and use 
a tax write off for any energy used to service 
products as tax exempt.

5. Marketing Idea - get water bottles with 
company logo on them to put in customers car 
as a closing thank you for their business.

6. Employee Morale - walk through a percentage 
of sales and expenses versus profit so 
employees understand how the business needs 
to work to be successful and maintain their 
income.

7. Employee Relations - Use a clock it app for 
keeping track of employees productivity 
versus not working.

8. Employee Morale - Have a goodies basket 
competition for employees each week for a 
winner based on productivity, no injuries or 
other positive action.

Be sure to attend next year, so you can get full 
details on ideas like these to and share one 
yourself for a chance to win cash!!!
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Social Media and Bad Reviews: Do 
you have any legal rights?
By Scott I. Zucker, Esq.

As the world of social media has grown, along with the 
basic ability to post anything, any time, businesses tend 
to run scared of the risk of a bad review impacting their 
sales. These days it's no longer word of mouth about a 
bad meal at a bad restaurant or waiting for a published 
restaurant review by an established expert. Now, one 
post about a bad meal can go viral in minutes and has 
the potential power to shut down an ongoing concern.

The same is true in the tire industry. Customers have 
the ability to post their experiences on sites such as 
Yelp or Google or create posts on sites like Facebook 
and Twitter.   So, what can a dealer do when a customer 
posts a bad review, whether it's truthful or even 
patently false?

Essentially, none of the social media sites will permit 
themselves to "arbitrate" the legitimacy of a customer's 
review and remove it from the site simply because the 
business complains. There is no administrative process 
within these on-line sites to handle the resolution of a 
disputed posted review. With few exceptions, such as 
with hate speech or racist rants (or to be discussed later, 
libelous or fake reviews), most sites will require the 
business to handle it on their own with the reviewer 
that posted the message.

If the business cannot resolve the dispute with the 
customer, the typical next step is to respond to the post 
on-line. Any response posted by the business must be 
factual, with no editorial comments or defensive 
statements. If the business starts a war with a bad 
reviewer, the issue can grow, not subside. Many times, it 
is simply recommended that the business invite the 
unhappy customer to contact the business directly to 
"work on a resolution of their complaint".

It has also been suggested that not every review 
requires a response. In time, many reviews drop to the 
bottom of the virtual list. If a response is posted, the 
review is given a "second-life" and can reappear in the 
top reviews on the site following the new activity. 
Certainly, a company cannot ignore every review. 
Sometimes a response is warranted and is crucial to 
correct or clarify the facts. Other times, it may be better 
to just let the positive reviews outweigh the negative 
ones.

The issue of libelous (false) or fake (submitted by a 
competitor, not a real customer) reviews can be a different 
story. In such instances, it may warrant getting the courts 
involved. False or fake reviews, which are known by the 
reviewer to be untrue when posted, form the basis of 
legal claims for defamation and libel.  If you notice that a 
false or fake review has been posted, the #rst thing you 
should do is contact the social media site to request that 
the review be removed. Be prepared to present your 
"proof" that the review is fake or false. If that doesn't work, 
you should post a response. But in these circumstances, 
your response can call into question the integrity of the 
reviewer so as to lessen the review's impact. An example 
of this type of statement might be, "We have no record of 
you as a customer at our facility and therefore question 
the authenticity of your review."

If you choose a court approach, understand that just 
posting a false or fake review (even if you prove it was 
false or fake) doesn't necessarily result in a #nancial 
windfall for you. Even if liability is established (for example 
the court agrees the post was libelous), you have to prove 
that your business was damaged and how much it was 
damaged as a result of those libelous actions. So, you'll 
need to be able to show that, because of the fake review 
posted by your competitor, you lost customers. In other 
words, you're going to have to prove that a customer 
decided NOT to come to your facility SOLELY as a result of 
the bad review. That's hard to do. And you can't sue the 
social media site, assuming they were not involved in the 
reviews other than posting them. They have immunity for 
content created by others.

Lastly, there are some laws that can be used to #ght 
reviewers and the statements they post. Businesses can 
use SLAPP lawsuits against individuals who have asserted 
claims against them. These lawsuits ("Strategic Lawsuit 
against Public Participation") are used to silence critics 
and force them to defend themselves in court. It is a 
method to override the reviewer's argument that their 
statements constitute free speech.

However, since SLAPP lawsuits are not generally favored, a 
number of states have legislated for Anti-SLAPP laws that 
prevent these types of lawsuits being brought against 
vocal critics of businesses. Under these statutes, the 
person sued for making the statements can seek to have 
the lawsuit against them dismissed. When that happens 
the business that brought the lawsuit must be able to 
prove that they will prevail in the suit, which is not often 
easy to do. Accordingly, these Anti-SLAPP statutes have 
reduced the frequency of SLAPP lawsuits.
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New “Recycled” President
Justin Glasgow is stepping in to MATDA’s top 
leadership position and is ready to take on the 
challenging role. His dedication to the tire industry 
and association started at an early age. During the 
time he was growing up in Topeka, Jerry Glasgow, his 
father, was running a tire shop and bringing Justin 
along as he helped lay the groundwork for this 
organization. 

Now as the owner of Performance Tire, and having 
been on the board and served in several officer roles 
in the past, Justin takes the reins again. He brings 
years of expertise and commitment to helping 
MATDA succeed.

Justin is incredibly active in the 
community and recently was at this 
years convention selected to 
receive the highest award given by 
MATDA; the Industry Service Award. 

His daughters, Lauren and Paige, 
excel in sports activities that he 
follows closely. Watching his young 
girls he considers part of his list of 
hobbies along with traveling. 

Justin has been with Performance Tire and Wheel for 
15 years in Topeka. There are 14 full time and 3 part 
time employees. He believes experience cannot be 
bought. “This industry is not something that can 
easily be learned and employing experienced and 
smart people make it work much easier.” He’s 
primarily a Cooper dealer and supplements with 
Bridgestone and Firestone. They stock Kenda too and 
NAPA is their parts house. They also add suspension, 

alignments, brakes 
and AC work to the 
line up of services. 

Performance has a 
variety of customers 
f r o m F l e e t s t o 
g e n e r a t i o n s o f 
families that come 
through the door.  
Justin says “We want 
t o b e a f r i e n d , 
c o n s u l t a n t a n d 
partner in the tire and 
auto service industry.”

They recently started 
an in-house rewards 
program to give 
b a c k t o l o y a l 
customers. So far It 
seems to be working 
well. 

Continuing to 
explain what 
changes that he sees 
in the last few years, 
Justin said tire 
pressure monitors used to be a major headache and 
have now become more common and easier to use. 
The big proliferation in sizes we saw has now slowed 
down as well. 

“The biggest challenge I see for the future 
involve the continued issue of #nding good 
employees. The talent gap is real, and the 
ability to get a good #t for our company is 
getting harder and harder. Couple that with 
the new movement of online sales of tires and 
parts equals shrinking margins. As dealers we 
need to #nd our niche in how we are going 
engage our customers and with deal with 
those issues.”

The MATDA to Justin means advocacy and 
representation. He says   “To the average person the 
term “lobbyist” is a dirty word. While it really might be 
dirty in some industry’s, MATDA is a clean form of 
lobbing or better said as informing. We are here to 
inform powers that be what our industry does and 
needs.”

Online sales is our new issue and is our opportunity to 
inform the legislators that need to know how this is 
affecting our businesses and community.

The MATDA is a friend community. We all have the 
same issues and 
problems and as 
an association we 
help each other 
with our concerns. 
My business 
today would not 
be in it’s current 
position without 
friends in our 
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On The Light Side
My friends think I’m Wild

A State Police Officer sees my puttering along at 
22 MPH. He thinks to himself “She is just as 
dangerous as a speeder!” So he turns on his 
lights and pulls me over.

Approaching the car, he notices that there are 
four of my old lady friends in there — the three 
passengers are wide eyed and white as ghosts.
I was confused, I says to him, “Officer, I don’t 
understand, I was doing exactly the speed limit! 
What seems to be the problem?”

The officer replies, “Ma’am, you weren’t 
speeding, but you should know that driving 
much slower than the speed limit can also be a 
danger to other drivers.”

“Slower than the speed limit? No sir, I was 
doing the speed limit exactly... Twenty-two 
miles an hour!” I says, pointing to a sign next to 
the road.
The State Police officer, trying to contain a 
chuckle explains to me that the sign was the 
route number, not the speed limit. A bit 
embarrassed, I grinned and thanked the officer 
for pointing out my error. 

“But before I let you go, Ma’am, I have to ask... 
Is everyone in this car OK? Your passengers 
seem awfully shaken and they haven’t muttered 
a single peep this whole time,” the officer asks.

“Oh, they’ll be all right in a minute officer. We 
just got off Route 119.”
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Question? Is there road hazard protection on 

this one?
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