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Bulletin No. 586          March, 2017 

AAACT NEW MAILING ADDRESS!!! 

Reminder: Effective January 1, 2017, the new Association mailing address was changed to . . .  

AAACT, Inc. 
P.O. Box 97993 

Raleigh, NC 27624. 

Please change your records accordingly. 

 

2017 AAACT Business Conference- Hilton Head Island, SC 
 
The Automotive Aftermarket Association of the Carolinas and Tennessee (AAACT) is pleased to announce that 
this year's annual Business Conference will be held at The Hilton Head Marriott Resort & Spa, Hilton Head 
Island, SC, September 7-10, 2017.  The weekend will be filled with education and fun.  Conference Chair 
Sandy Crews, Jacksonville, NC, will release final details in the next issue of "The Horn".  Please join us and 
experience this beautiful South Carolina island.  Let's make this one of our best conferences ever!!! 
 

LEGAL / LEGISLATIVE 

 
8 Things to Consider When Updating Employee Handbooks for 2017 

Highlights by Sherry Robertson, PHR, SHRM-CP, Written by Lisa Nagele-Piazza, SHRM-SCP, J.D. 

Federal and state legal developments over the last year brought a lot of changes that impact workplace policies and 
procedures, making it critical for companies to review their handbooks for compliance. 
Workplace rules and regulations may continue to change under President Donald Trump’s administration, but employers 
should make sure their handbooks are up to date under current laws.  In the meantime, employers should take a close 
look at their policies.  Here are some of the important changes to note from the past year: 
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1. NLRB (National Labor Relations Board) Decisions 

Employers should review their social media policies prohibiting employees from “posting incomplete, confidential, or 
inaccurate information”.  It must be shown that the employee had a malicious motive.  Employers also should examine 
and possibly rewrite any policy that simply tells employees: 

 Act professional and in a positive manner 
 “Be nice” to customers 

Rules cannot be made about maintaining a positive work environment.  The NLRB said employees could reasonably 
interpret such a rule as restricting “potentially controversial or contentious communication and discussion,” including 
those involving their right to join a union and bargain collectively.  Also, review policies that could be construed as 
violating an employee’s right to engage in protected, converted activity such as: 

 Recording in the workplace 
 Media inquiries 
 Reference checks 
 Policies prohibiting disparagement of the employer 
 Class-action waivers in arbitration agreements 

2. Reporting Violations 

Make sure handbook provisions don’t discourage employees from reporting potential legal violations to government 
agencies: 

 The Defend Trade Secrets Act of 2016 provides businesses with a legal remedy if trade secrets are misused.  
However, for employers to receive attorney fees and other enhanced damages, they must provide workers 
with notice about their rights to immunity, if they report potentially illegal activity to a government agency or an 
attorney. 

 The Occupational Safety and Health Administration (OSHA) began enforcing new anti-retaliation provisions 
on Dec. 1, 2016.  Under these rules, employers can’t retaliate against employees for reporting a workplace 
injury. 

 The Equal Employment Opportunity Commission (EEOC) and the Securities and Exchange Commission 
(SEC) also have targeted any policy or agreement that may be interpreted to curb an employee’s right to go to 
these agencies to report violations of the law. 

3. Background Checks 

Employers should take a look at their background check procedures to make sure they align with local laws.  Some 
cities now have ban-the-box laws that prohibit asking criminal background questions in the initial application.  These 
laws prohibit criminal background questions, before a conditional offer of employment is made. 

4. Minimum-Wage Changes 

Nineteen states raised the minimum wage at the start of the new year.  Cities may also have their own local minimum-
wage laws that will take effect this year. 

5. Drug Testing Rules 

Keeping up with drug testing policies can be a challenge for multi-state employers, because every state is different.  
The legalization of marijuana in many states has added to the confusion, because marijuana is still federally illegal. 

6. Weapons Policies 

Businesses should also review their weapons policies, in order to align them with state laws.  Many states give 
concealed-carry holders the right to keep guns in their locked cars, but some employer policies say no weapons are 
allowed anywhere on the premises, including parking lots.  In some states, the ban is too broad. 

7. Paid-Sick-Leave Laws 

The number of paid-sick-leave laws at the state and local level is increasing.  Employers also need to stay compliant 
with those laws related to waiting periods, notices, and certification requirements. 

8. Employer Size 

Employers should look at their headcount to determine if any changes triggered new compliance obligations.  Many 
workplace laws only kick in after a business reaches a certain threshold number of employees.  For example, Title I of 
the Americans with Disabilities Act, applies only to employers with 15 or more employees.  Some laws are tiered and 
apply different requirements for small and large businesses.  
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Staying Compliant 

There are lots of new laws in a variety of areas, and it’s important for businesses to spend the time and money to update 
their policies in real time.  They should keep in touch with their attorneys and trade organizations for alerts telling them 
when new laws come out. 

Work annually with your HR professional, to review policies and determine if they need to be updated.  Your Employee 
Handbook is a defense too that is constantly changing. 

 

Your HR Professional is: 

Sherry Robertson, PHR, SHRM-CP 
IGO HR Solutions 

800-243-1560 
sherry@igoinsurance.com 

 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  

 
Tennessee Bill Would Require Disclosure of Aftermarket Auto Body Parts 

 

Tennessee lawmakers have introduced bills requiring customers be notified in writing of the existence of aftermarket parts 
on their vehicles. 

Sen. John Stevens, R-Huntingdon, and Rep. Timothy Hill, R-Blountville, introduced Senate Bill 768 and House Bill 1098, 
respectively, last week. 

Messages were left for both officials Tuesday. An aide for Stevens said he’d introduced a similar bill before. 

Senate Bill 768 is similar to laws in numerous other states requiring customers be told clearly that they’ve received 
anything other than new OEM parts in a collision repair. In this case, the focus is solely on aftermarket imitation parts — not 
salvage or refurbished ones — as it only defines a non-OEM part as an “aftermarket crash part not made for or by the 
manufacturer of the motor vehicle.” 

Crash parts are defined as “a replacement for any of the non-mechanical sheet metal or plastic parts, that generally 
constitute the exterior of a motor vehicle.” 

The parts are required to have the manufacturer’s logo or name stuck to or inscribed upon them and “visible after 
installation whenever practicable” — typical state language that, if you think about it, isn’t being upheld if such branding 
isn’t commonly appearing on the exterior of the vehicles. (Of course, the customer probably wouldn’t want their car looking 
like a NASCAR vehicle bedazzled with a bunch of aftermarket brand names.) 

Any estimate must in at least 10-point type state: “This estimate has been prepared based on the use of one or more 
crash parts supplied by a source other than the manufacturer of your motor vehicle. Warranties applicable to these 
replacement parts are provided by the parts manufacturer or distributor rather than by the manufacturer of your vehicle.” 

If enacted, the law would take effect July 1. 

Senate Bill 768 on Monday was referred to the Senate Commerce and Labor Committee. House Bill 1098 hasn’t yet been 
sent to any committees. 

A joint fiscal analysis calculated that the bills wouldn’t reduce the number of aftermarket parts purchased. 

“This legislation is unlikely to have a significant effect on the number of non-OEM aftermarket crash parts purchased in the 
state,” the analysis by Fiscal Review Committee Executive Director Krista Lee states. 

Lee didn’t elaborate, but the reason seems obvious: Disclosures don’t prevent insurers from insisting on lower-cost 
aftermarket parts if the policy authorizes them to do so. The statements just better inform customers who apparently didn’t 
read the fine print in their policy. 
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However, third-party insured are under no obligation to take aftermarket parts, and that notice might keep insurers — and 
repairers — from attempting to put aftermarket parts onto their vehicles without their knowledge or consent. 

The analysis also concludes that repairers and insurers will face little to no “significant” costs in complying. (It’s probably 
just the cost of the ink to print the two sentences 10-point type.) 

It anticipates manufacturers will simply pass costs of identifying their parts with stickers or engraving on to the customer: 

“Any increase in business expenses incurred by either domiciled non-OEM parts manufacturers or collision repair shops in 
affixing a logo to such parts will not be significant, as any such increase in expenses by the business will be passed down 
to the customer in the form an increase in the cost of non-OEM parts,” Lee wrote. 

Georgia Thorson, administrator of the Tennessee Collision Repairers Association, said Tuesday she hadn’t heard yet of 
the bill, but she could “pretty much guarantee” her members would support such disclosures. 

“It’s a really hot issue,” Thorson said of aftermarket parts in general. “… Everybody of course is in favor of OE parts,” or at 
least “very close to 100 percent” of her member repairers would prefer to use them. 

MANAGEMENT NOTES 

Failure to Plan Has a Price 

(By Carl Rogers – cerogers@aicinvest.com) 

 

I never worry about action, but only inaction. – Winston Churchill 

“I haven’t decided what I ultimately want to do with my business, when I want to exit, how much money I’ll need, or whom 
to sell to.  So how can I plan my exit? Besides, I don’t want to exit right now.” 

If you’ve said or thought this, you are not alone.  Many business owners are either overwhelmed by the thought of exiting 
or are so busy fighting daily fires in their businesses that they assume they cannot plan their exits. 

If you aren’t sure about what you want from an exit or when you want to leave, why is it so important to decide to act 
today? 

First, recognize that when owners have a passive attitude toward the irrefutable fact that they will – one way or another- 
leave their businesses someday, they are settling for less than the most profitable exit for themselves and their families.  

Second, understand that preparing and transferring a company for top dollar takes time: on average, 5-10 years.  Most of 
those years will be spent preparing the business for the transfer or, if the owner decides to sell to employees or children 
(two groups who rarely have any money), giving them time to earn the money to pay for the owner’s interest.  The more 
time owners have to design and implement income tax-savings strategies, build value, strengthen management teams, 
and begin a gradual transfer of ownership (no control) to key employees or children, the more likely they are to reach their 
goals. 

Third, if owners decide to sell to a third party, remember that the market does not operate on their schedule and may not 
be paying peak prices when they are ready to sell. 

If the prospect of leaving your company with little to show for it is unacceptable to you, let’s look at your three options. 

Wait for a buyer 

Owners who wait for a third-party offer for their businesses believe that one day, a buyer will contact them, negotiate a fair 
price, and that will be that.  This is certainly a course of action, but one that flies in the face of reality.  There is a pent-up 
supply of businesses owned by baby boomers who, given strong interest from buyers, are clamoring to sell their 
companies.  The simple law of supply and demand implies which kind of market sellers will face.  In a buyer’s market, only 
the best-prepared businesses sell for top dollar.  The owners of those well-prepared business will have made the decision 
to prepare their companies years ahead of the actual sale.  

Liquidate 
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Liquidation is a common Exit Path for owners of companies whose cash flow is declining and has little probability of 
improving, absent the design and execution of an alternative Exit Plan.  If this description fits your company, we 
recommend that you meet with your tax and other advisors to do the planning necessary to create the most tax-efficient 
liquidation possible. 

Decide to Exit and Plan Accordingly 

Start today and take the following steps: 

1. Fix a departure date. 
2. Determine your financial needs. 
3. Decide whom you want to succeed you. 
4. Have your business valued to see whether you should sell today and/or it has the value necessary to meet your 

financials and other Exit Objectives. 
5. Based on your objectives and the realities of your business, use a skilled Exit Planning Advisor to forge a plan 

with accountability/decision deadlines. 

Your failure to act can be fatal to your successful exit.  You and your family depend on the success of your business exit.  
Can you afford to fail to act?  Acting today to create your best possible Exit Path is not difficult.  Simply pick up the phone 
and call us. 

 

The information contained in this article is general in nature and is not legal, tax or financial advice.  For information regarding your particular situation, 
contact an attorney or a tax or financial advisor. The information in this newsletter is provided with the understanding that it does not render legal, 
accounting, tax or financial advice.  In specific cases, clients should consult their legal, accounting, tax or financial advisor.  This article is not intended to 
give advice or to represent our firm as being qualified to give advice in all areas of professional services.  Exit Planning is a discipline that typically 
requires the collaboration of multiple professional advisors.  To the extent that our firm does not have the expertise required on a particular matter, we 
will always work closely with you to help you gain access to the resources and professional advice that you need.  
     This is an opt-in newsletter published by Business Enterprise Institute, Inc. and presented to you by our firm.  We appreciate your interest.   
     Any examples provided are hypothetical and for illustrative purposes only. Examples include fictitious names and do not represent any particular 
person or entity. 
     Circular 230 Disclosure: Pursuant to recently-enacted U.S. Treasury Department Regulations, we are now required to advise you that, unless 
otherwise expressly indicated, any federal tax advice contained in this communication, including attachments and enclosures, is not intended or written 
to be used, and may not be used, for the purpose of: (i) avoiding tax-related penalties under the Internal Revenue Code or; (ii) promoting, marketing or 
recommending to another party any tax-related matters addressed herein. 
     Securities and Investment Advisory services are offered solely through Ameritas Investment Corp. (AIC); Member FINRA/SPIC.  AIC, Business 
Enterprise Institute, Inc. and Rogers & Associates are not affiliated.  Additional products and services may be available through Carl E. Rogers, Jr. or 
Rogers & Associates that are not offered through AIC.  Representatives of AIC do not provide tax or legal advice.  Please consult your tax advisor or 
attorney regarding your situation. 

 

 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  

AAACT NEWS 
 

Thank you from Rita Wieskamp 

To: AAACT Board of Directors and Members,  

Thank you, EVERYONE, for the check that I received upon my retirement day. The money will be used to help 
pay for trading my car in for a new car. You will be on my mind whenever I look at it.  

I’d also like to thank you for the pleasure of allowing me to have the best job anyone could hope to experience. It’s 
been a wonderful 30 years + 10 months! 

Finally, a special thank you to Letha Sigado, Asheville Powertrain -Asheville, NC for the Quilted AAACT Wall 
Hanging. I love it!  

I will sincerely miss all of you! 

Love,  

Rita 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  
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AAACT N.C. Capitol Day 

Please join us for our second annual Automotive Aftermarket Association of the Carolinas and Tennessee (AAACT) 
Capitol Day event on April 5, 2017 at the North Carolina State Capitol in Raleigh, NC.  

North Carolina members, you are cordially invited to participate in a full day of 
legislative sessions and visits with elected officials as we seek to personally 

advocate for our industry’s priorities.  

Experience the legislative process first-hand as you travel to North Carolina’s 
capital city and participate in meetings with members of the North Carolina 

legislature and the Executive branch.  
 

We encourage you to take advantage of this opportunity and join us at the Capitol to promote the industry, the 
association, our businesses and legislative issues with new elected officials and existing friends of our industry.  

For more information, please contact:  

Randy Lisk  

Phone: (919) 821-1314 

Email: apac219@aol.com 

 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  

AAACT/GAAS Scholarship Application Deadline Approaching 

The Automotive Aftermarket Association of the Carolinas and Tennessee is proud to announce that 
applications are now available for the annual AAACT Scholarship(s). AAACT will make available at least two 
(2) $1,000 scholarships. All students who apply must be sponsored by an AAACT member in good standing. 
AAACT scholarships are also awarded regardless of the student’s planned field of study.  Keep in mind that 
AAACT members, and their immediate families, as well as AAACT members’ employees and their families, are 
all eligible for the scholarships. AAACT owner-members and immediate families of an AAACT Scholarship 
Fund Trustee are not eligible to receive an AAACT scholarship grant.  

Again this year, the student applicant may complete the application for the AAACT Scholarship online at 
www.automotivescholarships.com/AAACT. This way the student will not only be eligible for the AAACT 
Scholarship, but also ones from several other sources within the industry. All applications need to be 
completed online by March 31, 2017. The AAACT scholarship(s) will be awarded by mid-May, 2017. If the 
applicant desires to apply only for an AAACT scholarship, then only the paper application should be completed 
and returned to AAACT…call 1-800-849-8037 for a copy. But why not apply online and have a chance at 
multiple scholarships. Please contact Randy Lisk at the AAACT office if you have any questions on this 
process for applying for scholarships. 

 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  

Schedule of Events 
April 2017 

--April 5- AAACT NC Capitol Day, Raleigh, NC 
May 2017 

--May 6 & 7- AAACT Board of Directors Meeting, Greensboro, NC 
September 2017 

--September 7 - 10- 2017 AAACT Business Conference, Hilton Head Island, SC 
October 2017 

--October 3 & 4- Auto Care Legislative Summit, Washington, DC 
--October 31- November 2- AAPEX 2017, Las Vegas, NV 

-Randy Lisk, Executive Vice President 
  


