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The CABA Mission 

The Chesapeake Automotive Business Association is a not-for-profit 501(c)6 trade 
association of aftermarket businesses in Maryland, Delaware and Washington, DC. 
CABA is dedicated to the development of locally owned auto repair & tire service cen-
ters, their jobbers and the aftermarket professionals that supply them. The focus of 
CABA efforts are on programs and services that enhance our members’ competitive 
skills, lower their business operating expenses and help them attract, motivate & 
keep the best employees. In summary: CULTIVATING EXCELLENCE! 

Oct -  Nov.  2017 

Supreme Court Decision Delivers Major Victory for Aftermarket 

 

 

In a major victory for the auto care industry, 

the Supreme Court upheld the legal precedent 

of patent exhaustion, which states that a com-

pany's right to protect its patent ends when the 

product is sold to the end user. Information 

from an amicus brief submitted to the Supreme 

Court by the Auto Care Association was used 

by Chief Justice John G. Roberts Jr. in revers-

ing the Federal Circuit decision that would 

have been damaging to the manufacture and 

sales of aftermarket parts. 

 

The case, Impression Products, Inc. v. 

Lexmark International, Inc., involved the abil-

ity of Lexmark to restrict purchasers from re-

using their printer cartridges or providing the 

used cartridges to anyone other than Lexmark. 

The Federal Circuit case determined patent 

holders can retain rights after sale as long as 

the restrictions on use are clearly communicat-

ed. 

 

"While the case applied to printer cartridges, 

the impact of the Federal Circuit decision 

would have been extensive, restricting the 

ability of companies to produce and sell after-

market and remanufactured parts based on the 

fear of violating a car company's patent," said 

Bill Hanvey, president and CEO, Auto Care 

Association. 

If upheld, the Federal Circuit decision would 

have provided patent holders with extensive 

power over how consumers repair and main-

tain the vehicles that they own.  

 

 

 

Understanding this impact, Chief Justice Rob-

erts used the following analogy in the Supreme 

Court ruling: 

"Take a shop that restores and sells used cars. 

The business works because the shop can rest 

assured that, so long as those bringing in the 

cars own them, the shop is free to repair and 

resell those vehicles. That smooth flow of 

commerce would sputter if companies that 

make the thousands of parts that go into a ve-

hicle could keep their patent rights after the 

first sale. Those companies might, for in-

stance, restrict resale rights and sue the shop 

owner for patent infringement. And even if 

they refrained from imposing such restrictions, 

the very threat of patent liability would force 

the shop to invest in efforts to protect itself 

from hidden lawsuits. 

 

Either way, extending the patent rights beyond 

the first sale would clog the channels of com-

merce, with little benefit from the extra control 

that the patentees retain. And advances in 

technology, along with increasingly complex 

supply chains, magnify the problem." 
 

"This important decision is clearly a victory 

for the consumer and for the independent auto 

care industry, which provides motorists with 

an affordable, convenient and effective alter-

native to the vehicle manufacturers' parts and 

service network," said Hanvey. 

 

Source: Auto Care Association, 06/01/17 

 



www.carcare.org 
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Members Can Benefit: 

Savings, CDs & Loans 

New/Used Vehicles  

Home Equity and Mortgages 

Personal Loans  

www.destinationscu.org 

 

For more rates, call  

410-663-2500  

8767 Satyr Hill Rd 

CONTACT CABA FIRST FOR 

THESE BUSINESS NEEDS 

 Employee Retention Health Benefit 

 Maryland State Inspection forms 

 Vehicle & personal loans from Destinations CU 

 Shop Management Mitchell1 & Snap-On ShopKey 

 Identifix technical hotline 

 Technical education 

 Management education 

 Electricity & Gas group-buying service 

 Health Savings Accounts with Destinations CU 

 Waste recycling services 

 Custom-printed business forms 

 Stock business forms 

 Calendars 

 Plastic parts bags 

 Printer ribbons 

 Stickers (warranty, core, etc.) 

 Savings & Checking Accts with Destinations CU 

 Cash investment CDs from Destinations CU 

 Business Insurance 

 HR Management Services/Payroll 

 Check Guarantee 

 Credit Card Processing 

 Broadband Internet/Telecom 

 Website design/hosting 

 Uniform Rental 

 Mystery Shopping with Sales Training 

 Marketing Products—Improving exposure to Drive-

by and Walk-by traffic 

 Management Training and Coaching 

BETHESDA, MD–June 6, 2017. The Auto Care 
Association and Coalition for Auto Repair Equality 
(CARE) expressed concern today about whether 
all vehicle manufacturers will be in compliance 
with new Right to Repair requirements that will 
take effect for 2018 and later model year vehicles 
The statement came at a hearing being held at the 
Massachusetts State House by the Joint Commit-
tee on Consumer Protection and Professional 
Licensure to determine if car companies were in 
compliance with the first in-the-nation law requiring 
that vehicle manufacturers make available, at a 
fair and reasonable price, the same service infor-
mation, tools and software that they provide their 
franchised dealers. Aaron Lowe, senior vice presi-
dent, government and regulatory affairs, Auto Care 
Association, who testified on behalf of the associa-
tion and CARE, said, “Many car companies are 
doing a ‘good job’ in meeting the current Massa-
chusetts Right to Repair requirements. However, 
new requirements will be taking effect for MY 2018 
that will mandate vehicle manufacturers make all 
of their diagnostic and repair software available 
from the cloud and interface with the vehicle using 
a device meeting industry J2534 or ISO22900 
industry standards.”  

 

In late January, both groups sent letters to the 
manufacturers requesting information as to wheth-
er they would be in compliance with MY 2018 
requirements. Lowe testified that the association 
only received 10 responses to the letter stating 
that they would be in compliance. “I want to be 
clear that while we are not implying that the eight 
remaining companies are not in compliance, with 
the model introductions a month away, we are 
concerned by their lack of response despite our 
multiple attempts to reach them,” said Lowe.  

The Auto Care Association and CARE testimony 
also pointed out that the two groups had not re-
ceived any response from Tesla.  

 

“While we have a lot of respect for the technologi-
cal innovations spearheaded by Tesla, I want to 
take this opportunity to publicly ask Tesla to take 
action to ensure that their customers are not 
forced to patronize the small number of repair 
facilities for repair and maintenance of their expen-
sive vehicles,” said Lowe. Lowe also focused on 
Right to Repair requirements for heavy-duty vehi-
cles more than 14,000 pounds. “Unlike the light-
duty manufacturers, compliance reports we have 
received have led us to the conclusion that some 
companies in the heavy-duty industry do not ap-
pear to be taking these commitments seriously.  

 

We therefore request that this committee amend 
this legislation to include the heavy-duty industry in 
the Right to Repair compliance study,” said Lowe. 
Finally, the associations highlighted the fact that 
late model vehicles are transmitting an extensive 
amount of data regarding their health, perfor-
mance, geolocation, and mileage and safety status 
only to the vehicle manufacturers. “Most car own-
ers are unaware of the amount of vehicle data 
being transmitted to the vehicle manufacturer or 
how it might impact their repair choices,” Lowe 
said. “While telematics is not currently part of the 
Right to Repair legislation, we believe that it is 
critical that car manufacturers provide more trans-
parency to their customers regarding the telemat-
ics systems on their vehicle and that they provide 
control to the car owners regarding how, and to 
whom, the data produced by their vehicle is 
shared. 

 “While not everything is perfect, the forward-
thinking actions of this legislature and of the peo-
ple of Massachusetts have, for the most part, led 
to the successful implementation of the legislation 
ensuring competition in the vehicle repair market. 
Our organizations are proud of the Right to Repair 
effort, and also of the level of cooperation we have 
received from many manufacturers,” Lowe said. 

WILL VEHICLE MANUFACTURERS COMPLY WITH RIGHT TO REPAIR REQUIREMENTS? 

MEMBER NEWS is a regular feature of the CABA Newsletter intended to relate recent 
news about CABA companies & our local industry people particularly concerning awards, 
obituaries, mergers & personnel changes. Anyone with news should send it to 
pat@caba.biz. 
 

 

 

Do you know of any business owners who should be members of CABA? Call 
our office with their names. All aftermarket companies should be participating in 
CABA’s legislative agenda and, at the same time, enjoying the many financial 
benefits available to them through the Association. To accomplish our motto: 
“doing as a group what each cannot do individually,” CABA needs everyone in-
volved. helping your own business at the same time. 
 

    



  Help your Association HELP others! 
           Call 410-647-0505 for details. 
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Support the vendors who support 
the Association and therefore  

support you! 
 

These programs have been chosen 
by the Board of Directors for their 
cost savings and especially for the 
service level that they provide. 
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ABOUT THE RIGHT TO REPAIR ACT  

The Right to Repair Act is bipartisan legislation that would require automakers to provide the same service information and tools to 
independent auto and maintenance shops, as well as to consumers, that the automaker dealership service centers receive.  

 It further instructs the Federal Trade Commission (FTC) to provide oversight and enforcement of the bill. 

 As a means of protecting intellectual property, the legislation states that the manufacturers’ proprietary information will not have 

to be disclosed. 
Right to Repair legislation does not attempt to restrict motorists from choosing car dealerships, it simply ensures that vehicle owners 
have a choice when deciding where to take their vehicles for repairs and what parts are best to use in maintaining their vehicles. 
The Automotive Aftermarket Industry Association and the Coalition for Auto Repair Equality urge Congress to support the Right to 
Repair Act to give consumers a choice and keep repair costs down. It's the right thing to do for consumers, for business and the  

economy.  
 
Global Right to Repair 
 
The European Union has passed Right to Repair and an aggressive effort is currently underway in Canada. Right to repair is clearly a 
global issue whose time has come.  
 

WHAT RIGHT TO REPAIR DOES:  

 Reaffirms the owners’ right to repair their automobile and keep their families safe. 

 Promotes consumer safety by allowing owners or their auto technicians’ access to the computers that control the systems and 

components that affect the safe operation of their automobiles. 

 Permits owners to choose the repair shop and the replacement parts to service and maintain their vehicles. 

Authorizes the Federal Trade Commission (FTC) to promulgate regulations to protect consumers and to promote competition in auto 
maintenance and repair. 

WHAT IT DOES NOT DO  

 It does not take a manufacturer’s intellectual property. 

 It does not affect the dealer’s warranty agreement with the vehicle manufacturers. 

 It does not require manufacturers to disclose manufacturing processes or trade secrets. 

http://www.iht.com/articles/2002/07/18/eucar_ed3_.php
http://collisionrepairmag.com/news/breaking-news/bill-c-273-emerges-from-first-debate-with-favourable-res.html
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CABA members are eligible and former AEFCU 

Members are now... 

Destinations Credit Union Members! 

NEW & USED CAR LOAN RATES 

REMAIN LOW! 

RATES AS LOW AS 1.99% 

Refinancing your current loan may lower your monthly 

payment or shorten the period of your loan. 

Buying a Car Soon? Want to refinance at a lower 

rate? Get A Great Rate From Your Credit Union! 

Call our office: 410-663-2500  

Visit our web site: www.destinationscu.org 

Or visit our main office:        8767 Satyr Hill Rd 

                                           Parkville, MD 21234  

 

 

 

                              Destinations Loan Rates  

Type of Loan                   Term                          APR as Low As:* 

New or Used Auto/Truck Up to 60 months     1.99%** 

                              61 to 83 months     2.49%** 

                              Up to 84 months     2.99%** 

Other Secured                    Up to 60 months     5.75%** 

(Motorcycle, boats, etc) Up to 120 months    6.75%** 

Home Equity Line of Credit         Prime minus 1% (4% APR Floor) 

(80% Loan to Value ) 

Home Equity Fixed Loan     Up to 7 yrs.                 4.99% 

(80% Loan to Value )           Up to 15 yrs.               5.49%                         

Signature (Personal) Up to 60 months       10.50%** 

                              Up to 120 months      11.50%** 

Overdraft Protection                       10.50%** 

MasterCard               Revolving          9.50% 

MasterCard Credit Builder Revolving          9.50% 

Share Secured           Regular IRA Dividend Rate + 3% 

Mortgage    30 and 15 year fixed and ARMS       Call for rates 

 

* Rates based on credit history and may be higher  

** APR reflects 1/4% discount for Automatic Payment Transfer or      
Payroll Deduction 

Add 1/4% back if repaid otherwise   

Interest rates are subject to change without notice.  
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The CABA Education Calendar is intended to present a comprehensive list of skills, management and technical classes of value to owners, managers, 
counter/sales professionals and technicians in Maryland, Delaware and Washington, DC. Any education provider including parts jobbers, manufactur-
ers, associations, community colleges, education professionals and more are invited to submit their listing information (see below for format needed). 
Submit class information to CABA via email sal@caba.biz at least one month in advance of the scheduled beginning date of each class. 

CABA is online at www.caba.biz  

CABA EDUCATION CALENDAR 
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CABA 2018 

Reference Directory 

 

SPACE CONTRACT 

 

 Full Page—4 1/2 “ X 7 1/2 * 

  _____   Inside Cover (Front or Back)………………………………. $700 

  _____  Back Cover………………………………………………….$775 

  _____  Tab Pages……………………………………………………$575 

  _____  2 Pages………………………………………………………$850 

  _____  Full Page…………………………………………………….$475 

 

 Half Page (4 1/2”x 3 3/4”)……..……………………………………………...…….$300 

 

 1/3 Page (4 1/2” x 1 7/8”)……..…………………………………………………….$250 

 

  

PDF with embedded fonts and graphics if possible or TIF both  

high resolution BLACK & WHITE ONLY 

 

 

ADS MUST BE IN BY DECEMBER 17, 2017 
 

 

        

   _____ Repeat previous years ad (please check size)   

   _____ New ad to follow (please check size) 

   _____ Repeat previous years ad with minor changes (please check size).   

              Changes are as follows: 

 

   _____________________________________________________________________________ 

   _____________________________________________________________________________ 

   _____________________________________________________________________________ 

 



4 Resources to Help You Create a Safe Workplace 
By Joshlyn Ross, Contributor, US Small Business Assoc., June 1, 2017 

Excerpted by Sherry Robertson, PHR, SHRM-CP, Fax: 800-243-1560 

 

When was the last time you’ve revisited your workplace safety plan? Not only is it the law, but it also can ensure that you and your 

employees are always safe. We would like to highlight four resources that will help you identify unsafe behaviors, create opportunities 

for improvement and help you (and your employees) make well -informed safety decisions daily. 
 

1. Ensure your business meets legal requirements with OSHA 

Employers are responsible for providing a safe and healthful workplace for their employees. The Occupational Safety and Health  

Administration’s (OSHA) role is to assure the safety and health of America's workers by setting and enforcing standards as well as 

providing training and education to business owners. Check out OSHA’s Handbook for Small Business to ensure that your small  

business meets the legal requirements of the Occupational Safety and Health Act of 1970. 

2. Find the Workplace Health and Safety Requirements that Apply to You 

Do you need help creating a workplace safety prevention plan but unsure of where to start? Follow this step-by 

-step guide to determine which OSHA requirements apply to your workplace and how you can comply. 

3. Take advantage of training and educational programs 

Now that you know what needs to be done, it’s time to execute. Get the help you need to ensure that you and 

your employees are prepared to handle safety and health hazards in the workplace. OSHA offers courses, educational programs and 

training materials that are administered by the OSHA Directorate of Training and Education. 

4. Request an on-site consultation for review 

Have you recently completed your workplace safety changes? Now is the time to sign up for a free on-site consultation service.  

Consultants will work with employers to identify workplace hazards, provide advice on compliance with OSHA standards and assist  

in establishing injury and illness prevention programs. 
 

For more information on these safety tips and other resources, visit www.osha.gov 
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We all know or have heard of individuals who have had a tragedy in their family and places them in a non-recoverable financial situation. For years, 
the automotive aftermarket has had a charity that helped such families, but it has been little publicized.  Now, the Foundation is in the hands of indus-
try professionals and truly wants to help individuals and families in need. The employee must be in the automotive aftermarket. The Foundation will 
examine each individual case and make a determination of what funds are needed. Here is the information and contact points. Save this page. We 
hope you never have to use it. 

The AACF, or Automotive Aftermarket Charitable Foundation, was founded in 1959 to assist automotive aftermarket members and their families who, 
due to catastrophic illness or terrible accident, have exhausted all other available resources in maintaining a reasonable existence. 

Our Mission - to provide sustainable solutions for those in great need - is what drives us every single day. To make good on our mission, we're 
staffed by a dedicated team of experienced industry executives who donate their time to this worthy cause. 

But we can't do it alone. 

The AACF depends on the generous assistance of companies and individuals within our industry to provide the financial support to fund the foundation. 
Together, we can assist those within our industry who desperately need help. 

If tragedy strikes, it usually does so without warning. And when it does, the AACF is here to help find a solution. 

Whether it's you, a loved one, co-worker, or someone you know in the industry that has fallen on hard times due to a catastrophic event or condition, you 
can turn to the AACF as an advocate and ally in this time of need. With professional experts and resources from across the Automotive Aftermarket, we 
provide advice and support - quickly and confidently. 

If you need help or know someone in need... 
You may contact us to discuss the particulars of the situation to see how the AACF can assist the individual or family.  

ALL CALLS AND CORRESPONDENCE ARE IN THE STRICTEST OF CONFIDENCE. 

AACF 

5716 Folsom Blvd #149  Sacramento, CA 95819 

Phone: 916-628-0271     Email: info@aacfi.org       http://www.aacfi.org/ 

On the Value of CABA Membership 
 

Why the State Association is Still Relevant 
 

It is easy to become complacent about Association membership, but consider what is taking place right now, affecting 
every automotive aftermarket business in the State of Maryland. 

The Maryland Department of Environment is considering California-standards for catalytic converters sold in the state of 
Maryland. This would drastically affect the inventory of every jobber and wholesaler. 

The Tire Industry is being assailed on two fronts: mandatory consumer tire registration via Federal law and on-going tire 
aging legislation in Maryland. 

The Federal government is also considering, as are many states, a vehicle-miles driven tax, employing a GPS device to 
track the miles driven in-state by every vehicle. This would drive up delivery costs to businesses and hit every car and 
truck owner in the pocketbook. 

 

So when your annual dues-renewal notice arrives, keep in mind that your Association – CABA – is always advocating on 
behalf of your business. Without organized opposition to anti-business legislation, laws are passed allegedly to protect 
consumers, but in reality raise the cost of parts, tires and repairs to all. 

CABA offers our members very favorable service provider programs: 

Employee Retention Health Benefit – Keller Stonebraker 

Credit Card processing at favorable rates with no hidden fees- Superior Financial Systems 

On-line diagnostics information at significant savings – IDENTIFIX 

Telecom phone equipment, service & internet, DSL or T-1 lines – GTB 

Shop management software at lowest market price – Mitchell-1 

Electric and gas co-op purchasing – MAAGIC / Sprague Resources 

Web design and hosting for Auto Repair and Tire businesses – Net Driven 

State inspection and business forms – CAWA Services 

Credit Union financial services, catering to aftermarket employees’ needs – Destinations Credit Union 

 

Taking advantage of the above benefits can easily pay for your annual dues. 

 

But it is the legislative issues that are the Association’s first concern in serving you. 

mailto:info@aacfi.org


CABA: Doing as a group  

what each cannot do individually. 

It pays to advertise in your monthly CABA newsletter!  Call 410-647-0505 to reserve your Ad space. 
1/2 page: $185 or 1/4 page $150 (Big discounts for full year or half-year) 

Contact CABA - Phone (410) 647-0505, email pat@caba.biz, www.caba.biz, www.facebook.com/cababiz1 

 

Event Calendar 
 

 

MARK YOUR CALENDAR! 
 

71st Annual CABA 
Bull & Oyster Roast 

March 18, 2018 
Martin’s West 

6817 Dogwood Road 
Baltimore, MD 2122 

308 Crain Highway 

Glen Burnie, MD 21061 

 

 

 

The best ideas on how we can better serve  our 
members comes from YOU- our members! So, 
now’s your chance. Tell us what we’re doing right. 
Tell us what we’re doing wrong. What can we do 
better? 

 

What additional services would you like to see? 

 

There is no better time like the present to tell us 
about it. 

 

Your voice needs to be heard!  

And, we’re listening! 

Contact CABA Today! 

Pat Moog - 410-647-0505 

Pat@caba.biz 

Little Known Facts… 

 

The first CD pressed in the US was Bruce Springsteen's "Born 

in the USA".  

Close to 80% of people who watch the Super Bowl on television, 

only do so to view the commercials. 

 

If you yelled for 8 years, 7 months and 6 days you would have 

produced enough sound energy to heat one cup of coffee. 

 

The present population of 5 billion plus people of the world is 

predicted to become 15 billion by 2080. 

 

People say "Bless you" when you sneeze because when you 

sneeze, your heart stops for a mili-second. 

 

On average, dogs have better eyesight than humans, although 

not as colorful. 

 

Cats sleep up to eighteen hours a day, but never quite as deep 

as humans. Instead, they fall asleep quickly and wake up inter-

mittently to check to see if their environment is still safe. 

 

The first product Motorola started to develop was a record 

player for automobiles. At that time, the most known player on 

the market was Victrola, so they called themselves Motorola. 
Office Closed: November 23 & 24, 2017 


